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Abstract 

This study analyzes the effects of blogging on journalism through 

a survey of journalists in two southeastern states. Data shows 

that journalists believe biogs make timeliness more important 

than accuracy. That lack of accuracy is then transferred to the 

traditional journalism medium. Also, journalists responded in 

accordance to the third-person effect hypothesis in saying that 

blogging has affected the integrity of journalism in general more 

than their own journalistic integrity. 
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The adage give me the space, and I'll tell you what to think can be applied to weblogs. 

Weblogs, or biogs for short, have become commonplace on the Internet since the late 1990s. 

Some biogs have a dozen readers, while other biogs attract over 100,000 hits daily. 

What exactly is a blog? The Merriam-Webster Dictionary defines a blog as "a Web site 

that contains an online personal journal with reflections, comments, and often hyperlinks 

provided by the writer." What began in the mid 1990s has exploded into a world-wide 

phenomenon. In 1998, there were approximately 30,000 biogs; however, that number has grown 

exponentially to three million in 2004 (Johnson, & Kaye, 2004; Haas, 2005). Many of these 

writers are sounding off on issues that interest them, as well as those who merely want to keep a 

log of their daily happenings in this new communication medium. 

As a new communication medium, biogs have challenged journalism nom1s and practices 

(Haas, 2005). Bloggers are able to report their own findings and challenge issues such as the 

corporate bottom line. Blood (2002) asserts that blogs allow people to become authors to the 

global masses. However should journalists and bloggers be recognized as in the same league? 

Singer (2006) argues that ''while all journalists still publish information, not all publishers of 

information are journalists" (p. 3). 

Scholars continue to research the effects of blogging on online journalism. This thesis 

aims to evaluate the effect ofblogging on print journalism. This paper will examine the effect of 

blogging using the third-person effect hypothesis (Davison, 1983). The third-person effect 

hypothesis occurs when people believe media content will have a greater influence on others 

than themselves. This belief provokes people to act on the basis of their beliefs in ways they 

typically would not behave (Neuwirth, & Frederick, 2002). 



This study explores the impact ofblogging on journalistic integrity. lt is expected that 

journalists surveyed will believe that blogging has hurt journalistic integrity in general, but has 

not impacted their personal journalistic integrity. It is also hypothesized that blogs place a higher 

priority on timeliness rather than accuracy. In addition, it is hypothesized that the biogs give 

journalists inaccurate information. First, this paper will provide a literature review of blogging, 

journalism, overarching differences between the two, and the third-person effect hypothesis. 

Second, it will present the methods and data used for this study. Finally it will provide a 

summary as well as a discussion section of the present study. 

Literature Review 

Biogs 

Researchers have given numerous definitions of a blog. Haas (2005) contends that blogs 

are specific Websites that allow individuals, among others things, to discuss issues and events -

such as politics and entertainment - by linking to other Internet-based materials, including other 

biogs. Johnson and Kaye (2004) similarly agree with Haas ' definition in their assertion that 

biogs are diary or journal type Websites that offer author's perspective and news listed in 

chronological order, typically with links to other Websites. Wall (2005) also adds that biogs are 

a dynamic version of a personal Website that are updated at least weekly, though most often 

daily. Some biogs are updated hourly or more frequently (Wall, 2005). Matheson (2004) 

characterizes biogs by the inexpensive or free software used to create and maintain them as well 

as the absence of the need for a specific domain. 

Haas (2005) recognizes blogs as "multiperspectival, multivocal or intertextual forms of 

news coverage" (p. 389). Dan Gillmor, published author, blogger and journalist, said, "If 



contemporary American journalism is a lecture, blogging is a combination of conversation and 

seminar" (Singer, 2006). Singer further sees blogs as the antidote to "corporization that is 

silencing independent media voices" (2005, p. 176). Kahn and Kellner (2004) refer to blogging 

as a journalistic sociopolitical intervention. With such differing perspectives, how did the term 

blog evolve? 

The original term weblog was derived from early bloggers who kept a "log" of 

"Websites" visited for others to see (Matheson, 2004). Blogs became popular with the public in 

the late 1990s with Websites such as Blogger, LiveJournal, and Weblogger (Haas, 2005). "The 

first known use of the [blog] fonnat for a breaking news story was the Charlotte Observer's 

report of Hurricane Bonnie in 1998" (Singer, 2005, p. 176). Biogs increased exponentially 

following the September 11 , 2001 , attacks due to controversial sympathetic coverage extended to 

Arab nations and their residents by traditional media (Johnson, & Kaye, 2004). 

Biogs are a form of computer-mediated communication (CMC) (Herring, 2004). Other 

forms of CMC are instant messaging, text messaging, bulletin board systems, and chat rooms. 

Updating a blog has become increasingly easy: simply log into a personal account; add text, 

photos, hyperlinks, video, etc. to a fonn ; and the blogging software converts the input into 

HTML and places it at the top of the chronological list. Like popular analytic Websites that 

track hits to various Internet sites. biogs also employ the same technology. Blog counters 

include Blogdex, Blogstreet, Daypop, Technorati, and Truthlaidbare (Haas, 2005). For a more 

complete overview of blogging, it is important to know who authors these biogs as well as who 

visits the biogs. 

Research by Johnson and Kaye (2004) found that almost nine out of IO blog readers were 

Caucasian and 76.5 percent were male. Also, 92.6 percent reported they had some college or 



higher education level, and 41 .8 percent reported annual income earnings of $65,001 or higher. 

These educated readers also tended to fall into a singular political category. "Most bloggers and 

their readers are conservative, viewing the media as liberal, and tend to see biogs as a new and 

better journalism that is opinionated, independent, and personal" (Johnson, & Kaye, 2004, p. 

624-625). The majority ofrespondents in Johnson and Kaye's research labeled themselves 

conservative and two-thirds of respondents sought infonnation from conservative or very 

conservative Websites. 

Several conservative and non-conservative news organizations maintain blogs, such as 

the Chicago Tribune, Dallas Morning News, New York Times, Wall Street Journal, and 

Washington Post (Haas, 2005). In addition to these news organizations' blogs, some journalists 

have created their own personal blogs. Professional journalists use blogs to publish complete 

interviews, ask for readers ' feedback, and write follow-up articles when their newspapers can not 

allocate space for these items (Haas, 2005). However, journalists have seen backlash, such as 

being fired, for private blogs when they choose to share their own views on topics. Such was the 

case of Steve Olafson of the Houston Chronicle. Olafson penned his own criticizing thoughts on 

a political assignment from the paper in his private blog. His superiors found out about his on

line criticism, and he was fired. (Haas, 2005). 

However, journalists have credited blogs for bringing stories to the attention of readers 

that had been overlooked by mainstream news media - such as the resignation of Senator Trent 

Lott of Mississippi as Senate Majority Leader, resignations of editors Howell Raines and Gerald 

Boyd of the New York Times, and dismissal of Columbia Broadcast System (CBS) executives 

following the disputed authenticity of documents concerning President George W. Bush 

(Johnson, & Kaye, 2004; Kahn, & Kellner, 2004; Haas, 2005). In the study at hand, it is 



postulated that when corporate and advertising influencers dictate what news is covered, 

controversial stories are often "passed over" in lieu of more neutral coverage. With biogs 

writing on smaller stories, the question of credibility is raised: does this increase their 

credibility? 

Research by Johnson and Kaye (2004) found that blog readers do find biogs credible 

because they are independent of corporate influence. Their research showed that almost 75 

percent of research participants viewed biogs as moderately to very credible, while only 3.5 

percent said that biogs were either "not at all" or "not very" credible. However, less than 40 

percent of respondents thought biogs were fair in Johnson and Kaye's research study. Research 

participants viewed biogs as a new and impro ed form of journali m, lending more preference to 

the opinionated, analytical, and personal approach of biogs as oppo ed to the more neutral, 

professionaJ approach of journalism piece (Johns n, & K.a e, _004). 

Users' perceptions affect how th y iew the credibility of biogs. People who gather most 

of their infomrntion from the Lntemet ie, the eb as high! credibl while the same is seen for 

those with a print news media preference find print credible (Johnson & Kaye. 2004). Johnson 

and Kaye argue that there has been a hift in information preference away from traditional media 

outlets to non-traditional media. Blog are con idered a non-traditional media AnecdotaJ 

evidence in Johnson & Kaye' re ea.rch ho ed that people found non-traditional media to be 

more credible than mainstream media. Although some con umers may find biogs more credible 

than reports from mainstream media journaJists are far less enthusiastic. 

Most journalists do not believe biogs to be credible; because anyone can create a blog, 

and bloggers are not bound by ethical and professional standards (Johnson, & Kaye, 2004). In 

broader terms, according to Johnson and Kaye, critics of Internet credibility cite several reasons 



why information found on the Internet should be considered less credible then information from 

professional sources. These reasons indicate: 

I. Anyone can post information online. 

2. Biased information posted on reliable sites is perceived as credible. 

3. Websites lack editorial oversight. 

4. The Internet lacks ethical pressure for accurate and unbiased information. 

5. Rumors and false information run rampant on the Internet. 

6. Parody sites posing as official sites have come to fruition. 

Yet the same study indicates the public does not take these concerns into consideration when 

determining Websites ' credibility. Research participants found information online just as, or 

more, credible than traditional media (Johnson, & Kaye, 2004). Wall (2005) argues that one 

reason the public views biogs as credible is due to hyperlinks to credible Websites. 

The vast majority of mainstream news Websites utilize internal hyperlinks rather than 

external hyperlinks (Deuze, 2003). Deuze contends that the mainstream news Website seek to 

keep readers within their site and not lose them to outside domains. Bloggers who hyperlink 

internally, within the domain or ' onsite,' essentially lead the audience to believe the World Wide 

Web is non-existent and only information on their site should be read. However, when bloggers 

link externally, to other domains or 'offsite,' they are offering the readers a plethora of new 

information (Oeuze, 2003). 

Just as mainstream news organizations dictate their agenda which influences blog writers, 

larger biogs with the most hyperlinks also influence blog writers. Writers that are most 

hyperlinked include Mickey Kaus (Kausfiles), Joshua Marshall (TalkingPointsMemo), and 

Andrew Sullivan (AndrewSullivan), all of which write for mainstream news organizations -



Newsweek (Kaus), New York Times (Marshall), and Sunday Times (Sullivan) (Haas, 2005). In 

the study at hand, it is presumed that these writers are less likely to juxtapose news reporting and 

commentary for fear of being reprimanded or fired by their employer. Therefore, larger biogs set 

the agenda for smaller biogs, much like mainstream news organizations set agendas for smaller 

news organizations (Haas, 2005). 

Since biogs rely on mainstream news stories for content and commentary inspiration, 

mainstream news outlets inadvertently influence blog content (Wall, 2005). Because of this 

reliance, biogs do not challenge or sway mainstream news coverage, rather they continue to 

follow the mainstream news organizations' agendas (Haas, 2005). Biogs also follow journalistic 

nonns and practices, which can strengthen mainstream influence and dominance (Haas, 2005). 

However, bloggers can deviate from traditional story fonnat without corporate repercussions. 

Biogs include smaller, lesser-known sources, rather than only large, well known sources 

- such as a director of communications or spokesperson (Haas 2005). An example of this 

· approach of using lesser known sources is 'Where is Raed?'' - the blog of Salam Pax, an 

anonymous Iraqi architect during the econd Gulf War. The blog provided eye-witness accounts 

before, during, and after the allied bombing in Baghdad (Haas 2005). Communication produced 

outside mainstream news organizations can bring about "citizen-based" journalism. Yet, other 

than Pax, Haas found Jjttle evidence of blog writers engaging in independent news reporting. 

Rather, biogs rely on linking to mainstream news reporting and commentary (Haas, 2005). 

Researchers have found that by linking to mainstream news organizations, different types 

of journalism abound in biogs. Allan (2002) and Wall (2005) identified five types of journalism 

found in biogs: 



1. Personal Journalism is found where both professional and amateur journalists supply 

first-hand reporting, their own commentary, and a space for others to respond. 

2. Do-It-Yourself Journalism does not follow journalistic norms of fact-checking, 

unbiased reporting, and telling all sides of the story. 

3. Black Market Journalism provides a space for the ordinary person's voice, rather than 

being influenced or controlled by corporate ideologies. 

4. "We Media" is participation driven journalism that relies on technological change. 

5. Post Modern Journalism deviates from modem norms and practices and follows social 

change of the 21st century. 

Biogs have evoked a new genre of journalism - one that offers personal narratives that 

place emphasis on non-institutional status, encourage audience assistance in content creation and 

development, and appear in a fragmented story form that is interdependent on other Websites 

(Wall, 2005). It is foreseeable that biogs could become a new movement of civic journalism. 

Schudson (1999) proposes a fourth model of journalism where "authority is vested not in the 

market, not in the party, and not in the journalists but in the public" (p. 122). This new genre 

shifts coverage from public journalism to the public's journalism (Haas, 2005). However, blogs 

are produced and authored by the public; the continual influence of mainstream news 

organizations does not mean that these biogs represent the public. 

Influence is a two-way street between bloggers and journalists. While journalists view 

bloggers as amateur journalists, they also rely on bloggers for some story ideas and information. 

This shows a reliance on one another to the audience - working in tandem produces better 

coverage. Since bloggers are not independent news gatherers, they must rely on traditional 

media for information (Johnson, & Kaye, 2004; Wall, 2005; Lowrey, 2006). Therefore, the 



Internet does not replace traditional media; rather, it supplements it (Johnson, & Kaye, 2004). 

As biogs supplement journalism, it is imperative to understand the facets of journalism. 

Journalism 

Traditional media has developed many new facets over the past decade: blogs, news 

access 24 hours a day, cable news environment, and a reposition of news as a corporate product. 

"Amid these [ media] and other changes, it has become increasingly difficult to defme who is, 

and is not, a journalist" (Singer, 2006, p. 2). Journalists contend that the ability to publish 

infonnation does not make the publisher a journalist. A journalist must adhere to the 

professional objective of truth and ethical means of obtaining it (Kovach, & Rosenstiel, 2001a). 

Some journalists assert that although journalists publish information, not everyone who publishes 

information is a journalist. 

The Society of Professional Journalists ( 1996) provides an overarching set of guidelines 

for journalists. Their 1996 revised version of guidelines is based on four guiding principles: 

1. To seek truth, 

2. To minimize harm, 

3. To remain independent, and 

4. To be accountable. 

The fourth principle of accountability has become central to the journalists guiding principles 

with the growth of the Internet medium. 

"Historically, journalists have been defined mainly by professional practices and 

associated norms and those in turn have been tied to the media environments in which 
' 

· 1· k" (S. 2006 2) According to Kurpius (2000), the journalistic process Jou.ma 1sts wor mger, , p. • 



includes editorial meetings, resource allotment, worker expectations, and management of news 

structure. Journalistic norms include objectivity, professionalism, typifications of news, and 

source selection (Kurpius, 2000). Journalists also have ethical considerations when gathering 

and distributing information. "Journalists owe moral duty to many individuals and groups, and 

more ethical dilemmas occur when the interests of these group conflict" (Vanacker, & Breslin, 

2006, p. 202-203). This quote means dilemmas occur when there is a conflict between two 

groups, audience and source. It is assumed that preference would be placed with the source that 

the journalist comes into contact most, but this preference would lead to a narrow-minded type of 

· journalism. However, if journalists are to be unbiased and independent, what constitutes news in 

a corporate influenced news organization? 

Scholars offer different definitions of what exactly constitutes news. Stephens (1988) 

purports that news is "new infonnation about a subject of some public interest that is shared with 

some portion of the public. News is, in effect, what is on a society's mind" (p. 9). However, 

MacDougall and Reid (1987) define news based on its qualities or values: timeliness, 

geographical relevance, public interest in the well-known, affect on the majority, and unique 

enough for human interest. According to Wall (2005), "news is the media's interpretation of 

events" (p. 154). Stemming from these definitions, Singer (2006) argues that the media has too 

much leeway to cover and report whatever it wants. While scholars differ in defining the tenn 

news, what does the public view as the journalist's role in news reporting? 

Research by Heider, McCombs, and Poindexter (2005) sought to discover what average 

citizens thought about journalistic practices and the role of journalists reporting local news. 

Their findings showed that respondents placed accuracy at 94 percent and unbiased repcrting at 

84 t th t · rt'""t characteristics Ironically, two key tenets of traditional percen as e two mos 1mpo ....,., · 



journalism fared far worse: being a watchdog was only rated important by 49 percent of 

respondents and rapid reporting only 35 percent. However, 70 percent of journalists said being a 

watchdog was extremely important and 59 percent of journalists said rapid reporting was 

extremely important (Heider, McCombs, & Poindexter, 2005). 

The public often is vocal when it comes to inaccuracies by newspapers and journalists. 

Singer (2006) asserts that "more than half of Americans say they do not trust journalists to tell 

the truth" (p. 8). The New York Times hired a public editor to evaluate and comment on the 

paper's integrity in answer to the public's mistrust of editorial and reporter integrity. Columbia 

Broadcast System (CBS) also set up an independent panel to investigate its journalism methods 

and integrity (Singer, 2006). Even with these precautions, the emphasis on news and journalistic 

practices has shifted away from traditional norms. 

The production of news today relies heavily on profit - the bottom line for giant 

corporations that own newspapers. Therefore, the focus has shifted from the distribution of news 

necessary for a democratic society to entertaining an audience so it will buy papers (Williams, & 

Delli Carpinj, 2000; Scott, 2005; Lowrey, 2006). The result of trus shift is a rise in non

traditional media outlets, such as 'tabloid television shows to talk radio with political news 

increasingly blended with entertainment" (Wall, 2005, p. 155). 

Corporate orgaruzations rely on adveftjsing to turn a profit and must be sensitive in 

article selection so as not to offend advertisers (Lowrey, 2006). This advertising also reqwres 

appeal to a mass audience (Robinson, 2006). 

Even though publishing news on.line costs approximately half of printing news, editors 

must still make cutbacks. In an effort to cut costs, editors have eliminated foreign 

correspondence, downsized staff numbers, squashed investigative reporting, and downplayed the 
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watchdog function. On the other hand, less costly attributes have been adopted, such as 

sensationalism, the blurring advertising and editorial content, reliance on government or 

corporate press releases, and "infotainment" (Scott, 2005). These attributes heavily affect media 

content published in newspapers. 

Shoemaker and Reese ( 1991) developed a hierarchy of influencers on media content. 

Voakes ( 1997) developed a variation of their hierarchy and offered a similar set of influencers 

that can affect journalists' behaviors preceding the creation of media content. 

1. Individual - Influencers brought into decision-making that are not work-related, such 

as personal beliefs, values, morals, etc. This factor is intrinsic to the author, not the 

nonn. 

2. Small Group - Influencers from groups with whom journalists interact. This influence 

is based on Breed's (1955) research which found that journalists learn infonnally from 

observing other coworkers, such as editors and management. 

3. Organization - Influencers from internal organizational structures that do not advocate 

individual moral autonomy. These influencers can include organizational culture, 

internal constraints, and policy directives from management. 

4. Competition - Influencers from external competition that enhance market position, 

audience appeal, or outshine other journalistic work from competing media outlets. 

5. Occupation - Influencers of journalistic nonns, practices, and ethics. This influencer 

not only includes training and socialization with professional organizations, but also 

formal codes of conduct. 



6. The Law - Influencers such as formal law (court case rulings, statutes, or regulations) 

and informal law (inept understanding of legal rules or reliance on the legal knowledge 

of others). 

7. Extramedia - Non-legal influencers from non-news media structures, such as news 

subjects, news sources, advertisers, and audiences in general. These influencers can be 

direct communication or anticipation of audience or group reactions. 

With a baseline understanding of blogging and journalism, distinct differences between 

the two are explored. 

Differences between Blogging and Journalism 

Haas (2005) contends that " ... biogs do not represent a radical departure from more 

established media of communication" (p. 387). Although blogging and traditional journalism 

may share some attributes, there are numerous differences between the mediums. Wall 's (2005) 

research (See Table I) identified several of these differences. 

Table 1: Differences between Traditional Journalism and Blogging 

Traditional Journalism Blogging 

Narrative Style • Detached • Personal 

• Neutral • Opinionated 

• 'both' sides • One-sided 
Approach to Audience • Audience as passive • Audience as co-creator 

recipient 
Story Fonn • Structured format • Fragments 

• Answers basic question • Incomplete 

• Sources and datelines for • Hyperlinks for credibility 

credibility 

• Closed text • Open text 

" Note. From "Biogs of war: Biogs as news, by M. Wall, 2005, . Journalism 62 ' ( ), p . 162. 
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First. the voice of a professional journalist is neutral tta h A d b" · , una c el½ an o ~ect1ve. 

Conversely, the blogger voice is biased, personal and sub•iecti·ve s d th d" '"-
' J • econ , e au 1ence 1or 

traditional journalism is a passive recipient Blogs encourage the aud· t t · · · · 1ence o commen , cnt1c1ze, 

contribute, and support financially. In short, blog audiences co-create content and serve as 

patrons. Third, mainstream journalism follows a structural formula such as the inverted pyramid 

- the content is not left open for interpretation (Wall, 2005; Robinson, 2006). Blog entries are 

often fragmented and do not tell the whole story but link to other sites for more information and 

original content. 

Scholars also have identified other distinct differences. A key difference is value and 

tone. Blog values and tone are participatory, transparent, and opinionated (Wall, 2005). 

However, journalism values and tone are accurate, fairness, and objectivity (Society of 

Professional Journalists, 1996; Kovach, & Rosenstiel, 2001 b ). "For journalists, detachment, 

rather than attachment, is a fundamental value" (Vanacker, & Breslin, 2006, p. 202). This 

detachment means that objective and unbiased coverage of events requires journalists to be 

detached professionally from their assignments. Bloggers, not being held to the objective 

standards of traditional journalism, write with biases (Johnson, & Kaye, 2004). 

Another key difference between blogging and journalism is news gathering. Bloggers 

rarely gather facts; whereas a key function of a journalist is to gather facts (Wall, 2005). 

However, while bloggers do not gather information, they do rely on peer review for editing and 

misinformation identification (Johnson, & Kaye, 2004). In addition, interactivity level is clearly 

different between biogs and journalism. Biogs are interactive. Yet, journalists in print media do 

not promote interactivity; rather, they take a closed fonnat approach to news reporting (Lowrey, 

2006 ). Biogs do not adopt the closed-text fonnat of traditional journalism. Rather, the meaning 
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comes to fruition through interaction between the audience and the blogger (Wall, 2005). By 

interacting wi th the aud ience, members change from the passive recipients of traditional 

journalism to the active participants of blogging, despite hyperlinking back to the original 

closed-fonnat text of journalism. It is important to note that while blog writers criticize 

mainstream news organizations for biased reporting, by continuing to link to those organizations, 

they reproduce those purported biases rather than alternative perspective from different news 

sources (Haas, 2005). 

Content influencers are another characteristic that separates journalism and blogging. 

Journalists are subject to a type of news net that allows smaller stories to pass through and 

remain untouched, but catches the big stories for attention (Lowrey, 2006). Bloggers, on the 

other hand, can choose what stories to cover and even draw attention to the smaller stories that 

mainstream journalists forget. Aside from the news net, the second prong to content influence is 

monetary. Journalists must follow the corporate mandate of increasing the bottom line, which 

means more advertisers and fewer controversial articles (Lowrey, 2006). However, bloggers do 

not rely on advertisers and can embrace self-expression. Blogger Markos Moulitsas said, "I can 

write about whatever I want. At the end of the day, I don't need advertisers" (Lowrey, 2006, p. 

486). 

Credibility is defined in different tenns between biogs and journalism. Biogs gain 

credibility in several ways: hyperlinks to mainstream news organizations, distancing their 

content away from corporate power, and engaging the audience as active participants (Wall, 

2005). However, journalists gain credibility through being unbiased, accurate, and objective. 

Singer (2006) found that "Americans still tum to traditional news providers and known brands 

for credible infonnation," (p. 8). Also, while opinions in traditional media lower credibility, the 
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opp0site i. tru for biogs. Bloggers contend that op· · h h • • • 
truons are t oug tful analysis of the m1ssmg 

parts of · tories covered by mainstream media (Johnson, & Kaye, 2004). In fact, Wall' s research 

found that audiences believe the personal and opinionated approach of a blog more credible and 

trustworthy than mainstream news media. 

Biogs also have challenged the professional norms and practices of journalists 

(Matheson, 2004). Singer (2005) identified two specific challenges: non-partisanship and 

gatekeeping. Objectivity has long been seen as a key professional norm in journalism (Soloski, 

1989). In fact, objectivity is seen as the symbol of autonomy in American journalism (Schudson, 

1978). Mindich (1998) even claims that objectivity is revered by the "high priests of journalism" 

(p. I). However, a more realistic goal is non-partisanship - where the journalist' s task is to 

report the day's news without personal prejudice. Yet, a blog is a conversation - one that openly 

invites personal perspectives. 

The second challenge to journalistic norms and practices is the role of gatekeeper. This 

sociological term was developed in 1950 when "Mr. Gates," a newspaper wire editor, deemed 

what stories would be published and rejected, thereby being the determinate in what the public 

read as fact (White, 1950). The gatekeeping theory provides the framework for why a news item 

is included in print and should ensure unbiased news (Reese, & Ballinger, 2001). While 

objectivity is a professional norm, gatekeeping is a professional role (Singer, 2005). However, in 

a medium with unlimited sources of information and contributors, the idea of gatekeeping is 

obliterated; if there aren ' t gates, there is no need for a keeper (Williams, & Delli Carpini, 2000). 

1 1 h bl d t have to uphold the ethical code of accountability because r owever, t e ogger oes no 

the blogger serves him or herself, not the public (Singer, 2006). "Some argue that once any work 

is made public - is published - the public becomes a stakeholder in that works. It seems clear 
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that autonomy, rather than lhe sort of responsibility inherent in the notion of stakeholding, is the 

bloggcr's defining characteristic" (Singer, 2006, p. 9). Therefore, the blog is merely a form of 

self-expression; the blogger can choose either responsibility or irresponsibility, unlike the 

journalist who must adhere to the ethical guidelines of his or her occupation. 

However, is designating journalism as an occupation a distinct difference? Journalism is 

an occupation, but have the lines blurred to also include blogging as an occupation? To consider 

blogging an occupation would defy the accepted perception "that an occupation is associated 

with remunerative work" (Lowrey, 2006, p. 479). However, this perception could change in the 

future as occupational status markers have been extended to blogging: conferences and 

symposiums are being held; university courses have been developed and offered; and legal 

protection has been afforded (Gillmor, 2004). Though not an occupation yet, bloggers do see 

themselves as part of a networking community with commonly shared core values and language 

(Lowrey, 2006). 

The final distinct difference is timeliness. Biogs get information out quickly and 

efficiently, 24 hours-a-day - such as in disasters like the tsunami in 2004, September 11 attacks, 

and hurricane Katrina, when time constraints of publishing deadlines hinder with traditional 

media outlets (Singer, 2006). Conversely, traditional journalists are confined to the production 

cycle and printing deadlines. While vastly different from professional journalism, biogs are 

being viewed as a "complementary fonn of participatory media" that improves the journalist-

co ·ty t· (s· 2006 p 174) However as separate entities or a unified mmun1 connec 10n mger, , . · , 

connection, blogging and journalism affect people in different ways. A hypothesis that may 

expl ain this effect this is the third-person effect hypothesis. 
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Third-Person Effect Hypothesis 

The third-person effect hypothesis was conce· db D . . 
ive Y av1son m 1983. This hypothesis 

asserts that people believe that media content has a greater effi t th th 
ec on o ers an themselves 

(Davison, 1983). Davison contends that the third-person effe t d t fr c oes no occur om personal 

witness of others being influenced. Instead, they anticipate or perceive the other's influence 

(Cho, & Han, 2004). The third-person effect hypothesis has been tested in a wide array of media 

content, including political campaigns, advertisements of controversial products, defamatory 

news, violence, and pornography. Across these different content types, people consistently said 

that others were affected more than themselves (Davison, 1983; Cho, & Han, 2004). Therefore, 

this hypothesis is a driving force in this research study about the effects ofblogging on 

journalism with respect to journalistic integrity. 

The third-person effect consists of two components: perception and behavior (Davison, 

1983; Cho, & Han, 2004; Park, & Salmon, 2005; Huge, Glynn, & Jeong, 2006). Perceptual 

third-person effect holds that the effect of media is greater on others than self. Others refer to the 

effect on "them" not "me" or "you." "Them" is referring to the third-person. "The third person 

refers to a perception of relative, rather than absolute effects" (Park, & Salmon, 2006, p. 26). 

Relative refers to the grounding in perceived effects on self versus effect on others. Third-person 

effect has an underlying psychological process made of viewing self and other as distinctive and 

very separate entities (Cho, & Han, 2004). This difference has the opposite person estimating 

the other's vulnerability (Cho, & Han, 2004). 

B h · l hird ffi t urports that due to greater media effect on others, the e av10ra t -person e ec p 

· · · 01 & J ong 2006) Theoretically, behavior public will support media restnct10ns (Huge, ynn, e ' · 

h d·r~ es Behavior should provoke action. 
refers to the action that is derived from self-ot er 1 ierenc · 



This action can take two directions: either prevention of "harmful" • • ~ 
commumcation or support 1or 

''beneficial" communication (Park, & Salmon, 2005). 

Another facet to understanding the third-person effect hypothesis is the different 

relationship-based approaches. First, scholars have developed the message-self approach, which 

is based on various characteristics (Huge, Glynn, & Jeong, 2006). Characteristics of self that are 

examined include age, gender, education, self-perceived knowledge, and self-esteem. 

Characteristics of the message also are examined and include desirability of the message, issue 

interest, genre, frame, medium, media bias, and communication (Huge, Glynn, & Jeong, 2006). 

The core of the message-self approach is the necessity to examine these characteristics as they 

may influence differing perceptions of media effect. 

Second, scholars also have revealed the self-other approach as another facet to 

understanding the third-person effect (Huge, Glynn, & Jeong, 2006). The self-other approach is 

influenced by social distance corollary, which holds that the greatest influence is on those 

comparison targets examined by otherness. However, social distance is not the best influence if 

the two comparison targets are in opposition. This opposition lies in interpersonal ( or lack of) 

bonds. 

The third relationship-based approach to understanding the third-person effect is 

message-other (Huge, Glynn, & Jeong, 2006). This approach recognizes that people use 

themselves as a reference point when making assumptions and judging the effect of media on 

others. When gauging media effects on others, individuals consider demographics, personal 

kn I d d A t to this approach is that those who already have an interest ow e ge, an stereotypes. cavea 

and knowledge of the media content will be less affected than those with no intereSt or 

knowledge (Huge, Glynn, & Jeong, 2006). 



Third-person eff cct is not uniform b t · · 
, u contingent on different motivating and cognitive 

factors: conditions giving rise to the first-person effect, social distance from the media content, 

ego involvement or identity, severity of content, and media schema (Neuwirth, & Frederick, 

2002). The cognitive biases can be influenced by various factors: demographics, self-esteem, or 

involvement; reference standard of who the third-person is; and perceived desirability and 

persuasion (Park, & Salmon, 2005). 

Another prong of the third-person effect hypothesis is self-enhancement motivations. 

Prior research has postulated that the need for positive self-esteem motivates persons to believe 

they are less likely to be influenced by negative media impact (Cho, & Han, 2004). The need for 

self-enhancement for positive self-esteem led Brown (1986) to find that people have biased 

social judgments, evaluating themselves as better and less vulnerable than others. Gunther and 

Mundy ( 1993) also found that by thinking of the self as better and less vulnerable to negative 

media content, persons reinforce positive self-esteem. Therefore, two influences are postulated: 

I) Persons judge media content to be greater on others when the content is negative, but not 

when positive, and 2) Persons judge beneficial media content to have more impact on 

themselves, but not on others. 

In relation, research by O'Gonnon (1986) on pluralistic ignorance showed that 

individuals form judgments about the beliefs held by racial groups and that specific groups can 

· · · .:: · t p · ( 1989) also found that readers use serve as positive and negative re1erence pom s. nee 

· · · · b ·s for forming their opinions of their reactions of groups contamed m news stones as a asi 

beliefs. 

h · th· tudy attempts to answer the Grounded in the third-person effect hypot esis, is s 

. h ffi t f blogging on journalism. following hypotheses connected with t e e ec 0 
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Hypothesis I : Reporters with traditional med· b r . . 
1a e ieve biogs make tunelmess a higher 

priority than accuracy. 

Hypothesis 2: Reporters with traditional media bel" bl . . 
1eve ogs give them mcorrect 

information. 

Hypothesis 3: While reporters with traditional media believe blogs have hurt the integrity 

of their media, they do not believe biogs have affected their own journalistic integrity. 

Method 

Research Design 

An electronic invitation to participate in this study was sent out via e-mail to editors, 

journalists, and publishers of newspapers in cities in Kentucky and Tennessee with populations 

of 20,000 or more. E-mail addresses were obtained online from newspaper Websites and were, 

therefore, limited to only those newspapers with visible e-mail address listings. The e-mail 

invitation included a link to the survey housed at w,,v,N. ~urveYmonkcv.com. Anonymity was 

guaranteed in the invitation as e-mail addresses and IP addresses were not tracked. The survey 

(see Appendix) aimed to test the proposed hypotheses using the third-person effect hypothesis as 

a theoretical basis. 

Participants 

A total of 7 48 editors, journalists, and publishers were e-mailed the survey invitation. 

One hundred forty-nine respondents participated in the survey (Kentucky n=75, Tennessee 

7 · · · ~ d ts· articipation was voluntary. The majority n==- 4). No mcentives were provided 1or respon en , P 

of respondents were male (S 9.4 percent). Additionally, most respondents were fulltime 
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J·oumalists (72.7 percent) as opposed to other job roles (edito _
18 8 

. 
r== . percent; multiple roles==3.9 

percent" publisher==3 . I percent; part-time joumalist==I 6 p t) L 
I 

h . . 
, • ercen . ast y, t e maJonty of 

respondents (39.8 percent) indicated they have worked in the field of journalism for 20 or more 

years. 

Results 

Hypothesis 1 

Using a rating scale of one to five where one equaled strongly agree, two equaled agree, 

three equaled neither agree nor disagree, four equaled disagree and five equaled strongly 

disagree, two survey questions were compared using at-test. The two survey questions 

compared were: 1) Blogs make timeliness a priority and 2) Accuracy is a main concern for 

biogs. The results showed that timeliness (M= 1.15) was rated more important than accuracy 

(M==I.53) (t=-4.005, df=I48). Thus Hypothesis 1 is confirmed from this comparison for all 

respondents. 

A two-tailed t-test was used to examine Hypothesis 1 against male and female 

respondents. There was no significant difference between male and female respondents (Table 

2). 

Table 2: Gender result for accuracy vs. timeliness rating 

Gender N Mean Std. Deviation t df Significance 
76 1.38 1.243 .516 126 .607 Biogs make Male 

1.157 .523 114 .602 timeliness a priority. Female 52 1.27 
1.87 1.676 .738 126 .462 Accuracy is a main Male 76 

concern for biogs. Female 52 1.65 1.520 .752 l 16 .453 
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In addition, a series of two-tailed !-tests were used to examine Hypothesis 1 against the 

tenures of journalists. Tenure categories were broken down in "Young" which included those 

working in the field of journalism up to five years, "Middle" which included those working in 

the fie ld of journalism for five years to less than 20 years, and "Elder" which included those 

working in the fie ld of journalism for 20 years or more. There was not a significant difference in 

responses between the Young and Middle or the Middle and Elder tenures on either accuracy or 

timeliness rating. However, the data did show marginal difference between the Young and Elder 

tenures on accuracy rating, but not timeliness (Table 3). 

Table 3: Analysis based on tenure length for accuracy vs. timeliness rating 

Tenure N Mean Std. t df Significance 
Deviation 

~ 

Young 23 l.65 l.191 l.501 75 .138 Biogs make 
Middle 54 1.20 l .203 1.507 42 . l 39 timeliness a priority. 

Young 23 2.39 1.644 1.785 75 .078 Accuracy is a main 
54 l.67 l .625 l.776 41 .083 concern for biogs. Middle 

23 l.65 l.191 1.053 72 .296 Biogs make Young 
51 1.33 1.211 1.060 43 .295 timeliness a priority. Elder 

23 2.39 1.644 l.927 72 .058 
Accuracy is a main Young 

l .549 1.883 40 .067 
concern fo r blogs. Elder 51 l.63 

1.20 l .203 -.550 103 .584 
Biogs make Middle 54 

.584 l .2 l l -.550 102 
timeliness a priority. Elder 51 1.33 

1.625 . 126 103 .900 
Accuracy is a main Middle 54 1.67 

.1 27 103 .900 
51 l.63 l .549 concern fo r biogs. Elder 

H),pothesis 2 

·th traditional media believe biogs give them 
Hypothesis 2 purports that reporters W1 . 

d·t· al media consumers. To test this 
• n to tra 110n incorrect information that they then pass 0 
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hyp0lhesis. rcsrondcnts were asked what perccnta f h . 

ge 
O 

t e lime they found blog content to be 
accurate. The respondents were decidedly split in th · 

eir responses (Table 4). 

Table 4: Respondent rating for blog content accuracy 

- Frequency N Percent 
91-100% of the time 3 3.4 
~81 -90% of the time 16 18.6 
71-80% of the time 24 27.9 
61-70% of the time 17 19.7 
Less than 60% of the time 26 30.2 

While the majority of respondents (30.2 percent) answered that blog content was 

accurate less than 60 percent of the time, almost the same amount (28 percent) answered that 

blog content was accurate 71-80 percent of the time. However, with the majority of respondents 

answering that biogs are accurate less than 60 percent of the time, Hypothesis 2 is confirmed. 

To analyze if trends were present based on gender, a two-tailed t-test was performed on 

the question: How frequently do you find blog content to be accurate? In this question, one 

equaled 91- l 00 percent of the time, two equaled 81-90 percent of the time, three equaled 71-80 

percent of the time, four equaled 61-70 percent, and five equaled less than 60 percent of the time. 

The data results did not show a significant difference between the way male and female 

respondents answered the question (Table 5). 

Table S: Gender result for blog content accuracy rating 

Gender N Mean Std. Deviation t df Significance 
How frequently do 

4.62 1.487 .780 126 .437 You find blog content Male 76 
.770 105 .443 Female 52 4.40 1.587 

L to be accurate? 
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In addition, a series of two-tailed t-te t s s were perform d e on the data for Hypothesis 2 to 

determine if there was any significant difference in th 
e data based on tenure length A . . sm 

Hypothesis l , the same categories were used· y M" . oung, iddle and Elder (Table 6). No 

significant difference was found between the y . oung and Middle or Middle and Elde t r enures. 

Marginal difference was found between young d Eld an er tenures, much like Hypothesis 1. 

Table 6: Analysis based on tenure length for blog co t t . n en accuracy ratmg 

Tenure N Mean Std. t df Significance 
Deviation 

How frequently do Young 23 4.09 
you find blog content 1.756 -.966 75 

Middle 54 4.46 
.337 

to be accurate? 1.476 -.900 35 .374 

How frequently do Young 23 4.09 
you find blog content 1.756 -1 .848 72 .069 

to be accurate? 
Elder 51 4.80 1.442 -1.715 36 .095 

How frequently do Middle 54 4.46 1.476 
you find blog content 

-l.196 103 .234 

to be accurate? 
Elder 51 4.80 1.442 -1.197 102 .234 

Hypothesis 3 

To test Hypothesis 3, a two-tailed t-test was conducted comparing how journalists rated 

their own journalistic integrity from using blogs against how they rated the integrity of their 

media in general from using biogs. The two survey questions compared were: I) I use biogs for 

news content, but it has not affected my journalistic integrity and 2) Blogging has not affected 

journalistic integrity in general. Again, respondents rated the questions on how they identified 

with the questions on a rating scale of one to five with one being strongly agree and five being 

str0ngly disagree. The results show that respondents agreed more strongly with their own 

journalistic integrity not being affected (M= 1. 72) than blogging not affecting journalistic 
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integri ty in general (M=l .49) (t=-2.768, d/= 148). From th. ese results, Hypothesis 3 is confirmed 

for all respondents. 

Two-tailed t-tcsts were conducted for Hypothesis 3 fi r or temale and male respondents to 

analyze if a pattern emerged. However, there was not · • fi . a s1gm icant difference in the way either 

gender responded to the questions (Table 7). 

Table 7: Gender result for personal and in general journalistic integrity rating 

Gender N Mean Std. t df Significance 
Deviation 

I use biogs for news 
content, but it has not Male 76 2.09 1.775 .671 126 .503 

affected my journalistic Female 52 1.88 1.629 .682 115 .496 

integrity. 
Blogging has not affected Male 76 1.66 1.537 -.671 126 .503 
journalistic integrity in Female 52 1.85 1.589 -.667 107 .506 
general . 

The data also was analyzed for answer differences through a series of two-tailed t-tests of 

respondents based on tenure. The same categories were used as prior: Young (up to five years 

experience), Middle (five to less than 20 years experience) and Elder (20 years or more). As 

with the gender responses, no significant difference was shown through the data when 

comparing tenures (Table 8). 

Table 8: Analysis based on tenure length for personal and in general journalistic integrity rating 

Tenure N Mean Std. t df Significance 

Deviation 
~ 

1 use biogs for news 1.536 .602 75 .549 

content, but it has not Young 23 2.22 .528 

~ffected my 
1.96 1.759 .636 47 

Middle 54 

~ malistic integrity. 
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- Slogging has not 
Young 23 l.74 afTected journalistic 
Middle 54 

1.389 .144 75 .886 
integrity in general . 1.69 1.552 .151 46 .881 
I use biogs fo r news 
content, but it has not Young 23 2.22 1.536 .601 
affected my Elder 72 .550 51 l.96 1.766 .634 
journalistic integrity. 48 .529 

Blogging has not 
Young 23 1.74 affected journal istic 1.389 -.114 72 .909 Elder 

integrity in general. 51 1.78 1.653 -.122 50 .903 
I use biogs for news 
content, but it has not Middle 54 1.96 1.759 .006 103 .995 
affected my Elder 51 1.96 1.766 .006 102 .995 
journalistic integrity. 
Blogging has not 

Middle 54 1.69 affected journalistic 1.552 -.317 103 .752 

integrity in general. 
Elder 51 1.78 1.653 -.316 101 .752 

Discussion 

This study sought to determine the effect of blogging on journalism as perceived by 

journalists. Hypothesis 1 anticipated that journalists would say that biogs place timeliness as a 

higher priority than accuracy. The data confirmed this expectation across all respondents and 

did not show any significant difference between males and females. The researcher also sought 

to find if there was any significant difference between tenure lengths of journalists - specifically 

seasoned journalists and newer journalists. The internet could be a differentiating factor for 

journalists who began without the Internet and those who have always known the Internet or 

have openly welcomed the Internet into their profession. The data did show a marginal 

difference in response on accuracy between journalists with 20 years (sig=.067) or more tenure 

and those with less than five years (sig=.058) experience. This difference could be due to 

skepticism of the more experienced journalists to embrace accuracy on the Internet. 

Hypothesis 2 aimed to determine if journalists viewed biogs as providing inaccurate 

informati'on. 1 d d h • · f ndents answered that biogs were accurate less than 60 n cc t e ma3on ty o respo 
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P
ercent of the time. These results are similar to Hyp th . 

1 o es1s where respondents said biogs 

laced a higher priority on timeliness than accuracy A . .1 p . suru ar number of respondents answered 

either less than 60 percent (n=26) or 71-80 percent (n=24) 1 dd. . . . 
· n a ition, a sumlar number of 

espondents answered either 61-70 percent (n= 17) or 8 l 90 ( r - percent n= 16). With the 

respondents being at odds on answering the question it can be d th . . . 
' purporte at Journalists are still 

uncertain about biogs and their accuracy. Without a significant d"fti b 1 erence etween male and 

female respondents, the uncertainty does not lie along gender lines. Also, there was not any 

significant difference between the Young and Middle respondents or Middle and Elder 

respondents. There was only a marginal difference between the Young and Elder respondents, 

furthering the uncertainty to journalists as a whole. 

Hypothesis 3 worked primarily with the third-person effect hypothesis. The third-person 

effect hypothesis provided the theoretical framework for the researcher's hypothesis by stating 

that blogging has not affected the journalist's personal integrity, but it has affected the integrity 

of their medium. The data confirmed th.is hypothesis by respondents agreeing more strongly that 

their personal integrity had not been affected by biogs and less strongly that blogging had not 

affected journalism integrity in general. However, it will still be years before it can be 

determined if journalistic integrity as a whole in general has been affected. 

Conclusion 

. . . • all h new mediums evolve and new The future of commumcat10n will contmu Y c ange as 

• al· d news will continue to change 
technology develops. Singer (200 I) purports that JOUrn ism an 

with the emergence of the Internet. Internet technology is no longer only for those with money 

. . . . d et online for free. This accessibility 
or power; most anyone can v1s1t the pubhc hbrary an g 
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pens the door to a vast number of new publishers of • fi . . 
o m onnation - be it blogs, bulletin boards 

hat rooms, on line journalism, or the technology of to W ' 
c morrow. all (2005) contends that future 

communication patterns will follow the participatory natur f bl . 
e O ogs with readers helping to 

create meaning. Thi s participatory nature in essence rein t . h . 
ves s m t e audience by having the 

readers comment and take a willing role in creation. 

This participatory role is only one of the ways communi f d" . 
ca ion me mms are changmg. 

Communication avenues will continue to change and journalism m t 1 . h h us evo ve wit t at change, 

Yet keep the journalistic practices and nonns at the core of its industry B d" h . y guar mg t e norms 

and practices, journalists and bloggers can work together in cooperation. Lowrey (2006) 

purports that biogs expose the weaknesses of journalists. However, ironically, the blogger 

pushes journalists into higher standards by extensive fact-checking and exposing biases (Singer, 

2006). Therefore, by working together, biogs compliment journalism. 

Journalism implies a detached third party is reporting the facts in an unbiased manner 

fairly (Singer, 2005). Yet, blogging is the antithesis of professional journalism in the United 

States - unedited, biased, personal, and opinionated. Though journalists and bloggers are 

considerably different, journalists see biogs as a positive outlet; one that enhances their work by 

providing space to share information while not being held to corporate regulations (Singer, 

2005). Blogs also let journalists have creative freedom in writing since they are the author and 

subject, and not held to journalistic standards like fact-checking and unbiased reporting 

(Robinson, 2006). 

This study has its limitations. Journalists were only contacted in two states and not a 

. It th results as it would include savvier nation-wide approach. A nation-wide approach may a er e 

. . . h as Los Angeles or New York 
anct technologically advanced newspapers m larger cities sue 
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C·ty This study also only measured cities with a population of 20 000 1 • , or more and therefore 

does not encompass smaller newspapers where one person performs multiple duties. Lastly, 

me newspapers were omitted from the study due to a lack of e-mail list· th 
so mgs on e newspaper 

Website. Those newspapers omitted were not geographically close to obtain the e-mails in 

person. 

future research could include surveying primarily online journalists since their work is 

part of the mass Internet publication. The study could be reversed and bloggers could be 

surveyed to see if they perceive that blogging has had an effect on journalism. In addition, a 

researcher could survey newspaper readers and subscribers to assess their view on blogging 

effects. Lastly, a non-survey oriented research option could include a content analysis of 

newspapers tracking the references to biogs. These additional research avenues could enhance 

this research which found that biogs place a higher priority on timeliness than accuracy; that 

biogs supply journalists with inaccurate information; and that blogging has negatively impacted 

journalism as a whole more than personal journalistic integrity. 
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survey Questionnaire 

J. Do you have a blog? 

Yes No 

z. What is the primary nature of this blog? 

Personal work-related infonnational 

3. Do you author or contribute to more than one blog? 

Yes No 

4. How many biogs do you author or contribute to? 

a. 2 

b. 3 

C. 4 

d. 5 

e. 6 or more 

other 

5. In a typical week, how often do you utilize biogs for news content related to your job? 

a. Twice a day or more 

b. Once a day 

c. 4-6 times per week 

d. 1-3 times a week 

e. less than once per week 

f. never use biogs 

6· How frequently do you find blog content to be accurate? 

a. 91 -100 percent of the time 
6· 81 -90 percent of the time 



c. 7 1 _80 percent of the time 

d. 61 _ 70 percent of the time 

I than 60 percent of the time e. ess 

7 15 Please rate on a scale of 1 to 5, with 1 being strongly agree 2 b . . 
· · . . ' emg agree, 3 bemg neither 

e nor disagree, 4 bemg disagree and 5 being strongly disagree ho .d . . agre , w you 1 enttfy with the 
following statements. 

7_ Biogs make timeliness a priority. 

2 3 4 5 

8. Biogs are a good source of news content. 

2 3 4 5 

9. I use blogs for news content, but it has not affected my journalistic integrity. 

2 3 4 5 

I 0. I find blogs to be biased. 

2 3 4 5 

11. Accuracy is a main concern for blogs. 

2 3 4 5 

12. I use biogs when time is short. 

2 3 4 5 

13. Slogging has not affected journalistic integrity in general. 

I 2 3 4 5 

14· Blog content should be taken with a grain of salt. 

1 2 3 4 5 



.11 never use blog content until all facts have been verifi d 
15. I ~1 1e • 

2 3 4 5 

In 
ourJ·ob, have you unknowingly used blog content that contained• . . 

16. y inaccurate infonnation? 

Yes No 

17
_ In your job, have you knowingly used blog content that contained inaccurate infonnation? 

Yes No 

18
_ In your job, have you unknowingly used blog content that contained biases? 

Yes No 

19_ [n your job, have you knowingly used blog content that contained biases? 

Yes No 

Demographic questions 

20. Are you: 

Male Female 

21. Which classification best suits your status? 

Full time Journalist Part time journalist Editor Other 

22. How long have you worked in journalism? 

a. One year or less 

b. more than one year, but less than 3 years 

c. 3 year or more, but less than 5 years 

d. 5 years or more, but less than 10 years 

e. lO years or more, but less than 15 years 

f. 15 years or more, but less than 20 years 



20 years or more 
g. 

Which media outlet does your work appear? (select all that apply) 23, 

print Journalism 

Broadcast Journalism 

Online Journalism 

24_ Which media outlet does the majority of your work appear? (select one) 

Print Journalism 

Broadcast Journalism 

Online Journalism 

O1oggmg40 
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