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ABSTRACT 

A fo ll ow -up study was made of the gr aduat es of the School 

of Business and E conomics (forme rly the D e partme nt of Business 

and Economics) of Austin P e ay State University, Clarksville, 

T ennessee, for the years 1963-19 6 8, inclusive. 

A questionnaire was maile d to three hundred and forty-four 

graduates to c ollect vocational information which could be used by 

the faculty to g i ve dir e ction to the growth of the School of Business 

and Economics by serving as ( 1) bases for faculty discussions, 

(2) guide s for stude nt adviseme nt, (3) guides for the curriculum 

d eve lopme nt, and (4) guides for the d eve lopment of business and 

economics majors. Mr. Glenn Gentry, Director of the School of 

Busine ss and Economics, authorized the study. This vocational 

information was key-punched on IBM cards and a program written 

by th e University Computer Cent e r summarizing the information. 

The r e sults of the findings from the one hundred and thirty-

six respondents, or 39. 7 p e rcent, were as follows: 

1. The majority of the respondents completed all their 

undergraduate work at Austin Peay. 

2. The factor of location was reported by the g raduates as 

influencing th e m to attend Austin Peay. 



3 . The factor of d e mand for qualifi e d pe o ple in the fi e ld 

of busine ss was r e porte d b y the graduat e s as influe ncing the m to 

maj or in th e fi e ld of b u sine ss . 

4. The majority of the graduates was w e ll satisfie d or 

satisfie d with the ir majors. 

5. Busine ss Administration majors r e turn e d the majority 

of th e questionnaires. 

6 . If the graduates entered Austin Peay under the same 

circumstance s, they would again select the same major. 

7. If the graduates were r e -entering Austin Peay as a 

fr es hman today, the majority would again select the same major. 

8. Elementary Accou nting, Business Communications, 

Advance d Typew riting, Prin c iples of Economics and Price Theory I, 

Marketin g and Principle s of Marketing were the courses of very 

great valu e to the g raduat e s who had taken them. 

9. Municipal and Gove rnment Accounting, Data Processing, 

Pay roll A ccounting, Busine ss Cycle s and Forecasting, and Public 

R e lations were the courses the graduates did not take but wished 

they had take n. 

10. Fr e shman English was the most v aluable course the 

majority of the g raduates took outside their major field. 

11 . The majority of the graduates have not taken special 

cours e s since gr aduating from Austin P e ay. 



12 . Approx imate l y fo rty - s eve n pe r ce nt of the g raduate s h a ve 

e ithe r c ompl e t e d or ar e working for a n a ddit i ona l d egr ee . 

13 . Approx imat e l y e ight y - s eve n pe r c e nt of the g r a duat e s 

h a ve not r e c e i ve d a ny spec i a l award s o r a c hieveme nt s sin ce g raduation . 

14. T e a c hing w as the po sition w hi c h r ece i v e d t he mo st 

r e s ponses. 

15 . The salary range r ecei v ing t h e maj ority of the r e spons e s 

w as the $5,000 to $7 ,9 99 range . 

16 . The t yp ewrit e r was che c ke d as the office machine used 

t h e most i n the positions h e ld b y the g radu ates. 

A t e sting of the sample for r e liability showe d ( 1) the profile 

of t h e sample c ompar e d fa v orable with the profile of the true universe. 

(2) The c omm on-s e ns e examination showed that the sample was not 

ta ken fo r the purpos e of m e as u ring a rar e and unique condition in the 

popu lati on; and the variate s, s ex , maj o rs, and y e ar graduated, did 

not have a w id e ran g e in the popu lation . ( 3} The numb e r of qu e stion-

nair e s r e turne d was lar ge r than the numb e r shown nece ssar y for a 

random s a mple of a finit e uni ve rs e to have a r e liability of a two 

pe r ce nt allowabl e e rr o r and a nine t y -nine p e r cent confide nce l eve l. 

On t he basis of the s e r e sults, the r e s e ar cher c onclude d from 

th e v ocati onal informa tion r e c e i ve d from the q ue stionnair e s of the 

st u d y tha t ( 1) T he s ummar y of t he findin g s in t h e pr e s e nt study ar e 

similar to the fin di ng s of the 196 3 fo ll ow - up stu d y . ( 2 ) Sinc e n e it h e r 



th e 196 3 fo llow-up study nor the pre s e nt study made a fo llow-up on the 

nonrespond ent s, th e r e liability of the two findings w e r e of equal value . 

( 3 ) Information from this sample was ad e quat e . ( 4) The faculty will 

b e able to r e l y on the information from the one hundr e d and thirty-

six r e sponde nts. 

B ecaus e of the s e findings, the following recommendations 

we r e made: ( 1) That the information be combined with other known 

fa ctors and tr e nds to give dir ection to the growth of the School of 

Busin e ss and Economics, thereby helping establish guidelines for 

th e d eve lopme nt of curriculum and majors within the School of 

Busine ss and Economics and the advisement of students. (2) That the 

information s e r ve as a basis for faculty discussions aimed at the 

improve m e nt of its profe ssional knowledge and understanding of the 

School. (3) That similar follow-up studies of the graduates of the 

School of Busine ss and Economics b e made every three to five 

years, (4) That when makin g thes e surveys, consideration be given 

to the s e l ection of anoth e r type of sur ve y instrument, such as random 

sampling and int e r v i ew s in lieu of the mailed qu e stionnaire. (5) That 

an additional study b e made for the purpose of studying response bias 

in th e nonrespondents of the pr e s e nt study. (6) That a study be made 

of the nonr e sponde nts of the present follow-up study. (7) That 

computer programs b e written using the IBM cards of the pr e s e nt 



stud y for: (a ) ana lysis by sex, (b) analysis by year of graduation, 

( c ) com parison of majors w ith positions now he ld, and (d) comparison 

of majors with salarie s. 
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CHAPTER I 

INTRODUCTION 

Dr . Elvin Eyster stated, "If nothing is as permanent as change, 

it must therefore follow that no teacher contributes more to his students 

and his society than that teacher who prepares his students to cope with 

change rn that society. 111 

The American collegiate schools of business have indicated 

that they are alert to today 1 s changing American Society through 

changing curriculums, through re-evaluating and re-defining objec-

tives and improving teaching methods. In keeping with this philosophy, 

Austin Peay State University's School of Business and Economics is 

continuously r e -evaluating its program to meet the changes in our 

Am e rican Socie ty. 
2 

In 1963, the faculty of the Department of 

Business made a follow-up study of the graduates from 1947 through 

1962. (A complete description of the study is found in 11 Historical 

1Eyster, Dr. Elvin S, 11 A Philosophy of Business Education 
To M ee t Change , 11 Business Education Meets The Challenges of 
Change, National Business Education Yearbook No. 4, National 
Business Education Association, Washington, D. C. 1966, p. 187. 

20lson, Dr. Milton C., 11 Collegiat e Schools of Business, 11 

Busine ss Education M eets The Challenges of Change, National 
B us i ness Education Ye arbook, No. 4, National Busine ss Education 
Ass ociation, Washington, D. C. , 1966, p. 174. 
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Back g r ound of P r e vious Study, 11 Chapte r II.) 

Authorization 

After completing the 1963 study, the faculty of the Department 

of Business r ecommende d that similar periodic studies be used in the 

future as d epartmental guides. Therefore, the present follow-up 

study for 1963-1968, inclusive, was authorized by Mr. Glenn Gentry, 

Dir ector of the School of Business and Economics, Austin Peay State 

University, Clarksville, Tennessee. (See Appendix for letter of 

authorization.) 

THE PROBLEM 

Statement of the Problem 

The problem was to make a follow-up study of the graduates of 

the School of Busine ss and Economics (formerly the Department of 

Busines s and Economics) of Austin Peay State University, Clarksville, 

T ennessee, for the years 1963-1968 , inclusive. 

Purpos e of the Study 

The purpo s e of this follow-up study was to collect and 

summarize vocational information received from the graduates 

of the School of Business and Economics from 1963-1968, inclusive. 

This v ocational information will help the faculty of the School of 
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Business and E conomics dir ec t t h e S ch ool' s gr owth by se r ving as: 

( 1) bas e s fo r fac ulty di s c us s i ons , (2) guide s fo r student a dvi s em ent, 

(3) guide s fo r t h e curri culum d ev e lopment , and (4) guide s for the 

d e v e l opment of business and ec onomics majors. 

Imp ortance of the Study 

A ccording t o J. Frank Dame , the alumni of a scho ol is "the 

m ost important single factor in focusing attention on needed renovation 

of the c urri c ulum. 113 

In 1963 , the faculty of the Department of Business conducted 

a foll ow-up study of all busine ss graduates of Austin Peay State 

College fr om 194 7 thr ough 1962. (For a comple te description, see 

"Historical Background of Previ ous Study, Chapter II.") The primary 

purpo s e of the 1963 study was to ass emble information received from 

que stionnair e s "that when combined with other known factors and 

tr ends would giv e dire ction t o the growth of the department of 

busine ss. ,.4 

The findings of the 1963 follow-up study were to be used in 

faculty dis cussions wh e r eb y the faculty w ould draw its own conclusions. 

3Dam e, J . Frank and Albert R. Brinkman, Guidance in Business 
Educati on , South- W e stern Publishing C o . , Cincinnati: 1961, p. 141-42. 

4
Austin P e a y State Coll e ge , "A Follow-Up Study of The 

Gr a dua t e s of the D epartme nt of Busine ss of Austin Peay State College 
fo r the yea r s 1947-62 , " (A study prepar e d b y the Departme nt of 
Bus iness, Austin P eay State C ollege , Clarksville , Tenness ee . ) 196 3, 
p . 1. 
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The f a culty dis c ussions we r e to b e the actu al worth of the study. 5 

Sinc e six years have e laps e d and sinc e ke eping up with change 

is a continuous process, a periodic follow-up study of Austin Peay 1 s 

busine ss graduates would provide needed current information to the 

faculty of the School of Business and Economics. Through periodic 

studies, the faculty should b e able to learn (1) what the graduates are 

doing, (2) what the duties are in their work, (3) what the salary range 

for their work is, ( 4) how well Austin Peay 1 s program of study pre

pared them for their work, and (5) whether or not they are satisfied 

with their major in business. 

The importance of follow-up studies as stated by Dame is: 

The follow-up study, carefully administered, will 
yield findings that may become the groundwork for 
practical curriculum re vision. At the same time, 
r e sults of such a study will help keep business 
d epartme nt faculty m e mbers alert to current con
ditions and d emands in business. 6 

The faculty of the School of Business and Economics at Austin 

P eay should l earn from follow-up studies as follows: ( 1) the avail-

ability of curr e nt jobs, (2) the salary ranges of these current jobs, 

(3) the duti e s of these jobs to up-date job requirements, and (4) 

whether or not the graduates are happy and satisfied with their 

major( s). This current vocational information is needed to advise 

6Dame and Brinkman, op. cit., p. 142. 
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the new student m a joring in the fie ld of busines s, Equally important, 

this information will he lp the faculty improve the advis ement of the 

stude nt currently majoring in busine ss. 

In addition, follow-up studies give the alumni an opportunity 

to expr e ss themselves concerning their likes and dislikes about the 

school, its curriculum, and even about its faculty. The r efore, this 

opportunity of s e lf- expr e ssion "cle ars the air 11 for the alumni, 

making them fee l clos e r to the ir school thus incr e asing the ir loyalty 

to the Unive rsity. 

Limitation of the Study 

The 1963 follow-up study was 1'limited to time, energy, and 

funds spe nt so that future periodic follow-up studies may be made 

without hampe ring the faculty in the performance of its regular duties 

7 and without inv olv ing a larg e shar e of departmental funds, 11 For 

these r eas ons, the curr e nt follow-up study is limited to: ( 1) a survey 

of all liv ing graduates of Austin Peay State University, Clarksville, 

T e nne ss ee, who r e c e ive d d eg r ee s in busine ss with majors in accounting, 

business administration, busine ss education, e conomics, marketing, 

or secretarial studies during the college years 1963 -19 68 , inclusive; 

(2) information rec e i ve d from questionnaires maile d June 30, 1969 , 

7 
Austin P e ay State C ollege, loc, cit. 
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and r e turne d by July 21 , 1969 , in summarizing information c omparable 

to the info rmation secured by the 1963 follow-up study; and (3) infor -

mation which can be used t o m eas ur e the relative value of a business 

d eg r ee in accounting, business administration, bus in e ss education, 

economics, marketing, or secretarial studies to jobs or to further 

e ducation . 

D efinition of Terms 

11 ln no other time in history was it so important to use the 

right words in the right place in the right way to convey what we 

have in our minds. 118 

To bring about a better under standing of certain words used 

in this study, these words are defined as follows: 

Survey. "A survey is a form of planned collection of data for 

the purpose of description or prediction as a guide to action or for 

the purpos e of analyzing the relationship between certain variables. 119 

Follow- Up. "A survey to learn what former students are 

doing after their s c hool experience. 111 O 

8Aurner, Robert R. and Morris Philip Wolf, Effective 
Communication in Business, South-Western Publishing Company, 
Cincinnati: 196 'i°; p. v. 

9oppenheim, A. N., Questionnaire Design and Attitude 
M easurem ent, Basic Books, Inc. Publishers, New York: 1966, p. 1. 

10 
Dam e a nd Brinkman, op. cit., p. 140. 



Que stionnai r e . The qu e sti onnai r e u s e d for th is fo llow- up 

study was composed of que sti ons r e l a ting t o the S ch ool of Busine ss 

a nd E con om ic s c urri c ulum, amount of e ducati on r ece ive d at Austin 

P eay , h ow s atisfi e d the graduate s ar e with the ir maj ors, w hat j obs 

they n ow h a v e o r hav e had since graduating. (See App endix for a 

c opy of the questionnaire.) 

R e spondent. The graduate who returned the questionnaire. 

7 

N onr e spondent. The graduate who did not return the question-

naire. 

Univers e. "This is the t o tal group from which the sample 1s 

11 
s e l ec ted." 

Sample . "A part of anything presented for inspection, or 

shown as e vide n ce of th e quality of the whole. 1112 

Gr a duate . In this parti c ular follow -up study, reference to 

gra dua t e m e ans the p e rs on who c omple ted all requirements for a 

d e gr ee in b usin e ss with a maj o r in a c counting , business administration , 

busine s s e ducati on , econ omic s, marke ting, and/ o r se c retarial studies 

at Austin P eay State Univ ersity in the years 1963-68, inclusive. 

11 L e abo , Di c k A. and C. Frank Smith, Basic Statisti c s for 
Busine ss a nd E con omics, Ri c hard D. Irwin , In c ., Homew ood, 
Illinois , 1964 , p . 165. 

12W e bste r's N ew C oll e giate Dicti onary, G & C M e rriam C o ., 
Springfi e ld , Mas s ., 1949 , p. 748. 
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Major. The particular field of study in the School of Busine s s 

a nd Economics, such as accounting, business administration, busine ss 

e ducation, economics, marketing, and/ or secretarial studies. 

University. In this follow-up study, reference to University 

means Austin Peay State University, Clarksville, Tennessee. 

Faculty. Faculty in this study was used referring to the 

faculty of the School of Business and Economics. 

Assumptions 

A search was made for related literature and research 

methods, information on similar questionnaire design and construction, 

and the 1963 follow-up study. After the literature was reviewed and 

studied, the following assumptions have been accepted without 

testing: 

(1) The answers to the questionnaire items were honest. 

(2) All respondents interpreted the "value" and "great 

value'' questions with equal degree of understanding. 

(3) The students remembered what they had taken from the 

course titles. 

(4) All questionnaires not returned by the U. S. Post Office 

reached the graduates. 



CHAPTER II 

REVIEW OF RELATED LITERATURE AND RESEARCH 

For the purpose of becoming thoroughly acquainted with the 

literature and research studies pertaining to follow-up studies of 

college graduates, the following indices were checked under the 

topics of "follow-up," "surveys, 11 "research, 11 and "business 

education." The years of 1963 through 1968 of these indices were 

checked. 

The Business Education Index 

The Education Index 

The Encyclopedia of Research 

The Reader's Guide to Periodical Literature 

The above indices are in the library of Austin Peay State University, 

Clarksville, Tennessee. 

In addition to the above indices, Monographs published by 

South- Western Publishing Company and the following periodicals 

dated from 1960 through 1968 were checked. 

Business Education Forum 

The Balance Sheet 
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The D e lta Pi Epsilon Journal 

Journal of Busin e ss Educati on 

Busine s s World 

National Busines s Edu c ation Quarte rly 

Also, the card catalogue of the Austin P e ay State University 

Librar y was checked. In the card catalogue, the categories of 

''fo llow-up, " "surveys,'" "gue stionnaire s," and "methods of 

r e s e ar ch" were checke d. 

An unpublished the sis, Principle s~ Follow-Up Research in 

B u sine ss Education, by Rob e rt A. Lowry from Indiana University, 

Bloomington, Indiana, was s e cur e d for r evi ew through the intra-

library loan s e rvic e . Conc e rning the review of related literature, 

Low ry said that in r evi ewing the r e late d lit e rature for a follow-up 

stu d y, probably the only r elate d studie s which are important are 

" thos e that have been completed in the same school." 
13 

Therefore, 

the 196 3 follow-up study conducted by the faculty of the business 

d e partment of Austin P e ay was studie d in d e tail. 14 (A brief summary 

of the fin din g was pr e par e d and plac e d in the Appe ndix .) 

1 3 
Lowr y, Robert A., Principle s of Follow-Up Research in 

Business Education, Unpublished Ed. D. the sis, Bloomington, -
Indiana, Indiana University, 195 8 , p. 137-138. 

14
Austin P eay State College, D e partme nt of Business , "A 

F ollow - U p Study of the Graduates of th e D e partme nt of Business at 
A ustin P e a y Stat e Colle ge for the years 1947-1 96 2." (A study 

conducte d by t he faculty of the business d epartment for internal use.) 
196 3. 
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Fr om the "Revi e w of the R e late d Lite ratur e and R e s earch" 

s ec tion of Lowry' s the sis, the following set of crite ria for dev e loping 

a follow-up study was d evised b y the researcher for use in the present 

study . (1) Be sure the title of the study is stated clearly and briefly . 

(2) Be sure the number of years the study will cover is stated and 

defined. (3) Be sure to explain why the study covers these particular 

years. (4) Be sure a historical check was made to determine whether 

or not a previous study had been made at the school. (5) Be sure a 

description of any previous study made in the school is described in 

the present follow-up study. (6) Be sure the school is properly 

located in the title of the study; (7) Be sure a brief description of 

the community and the school is given. (8) Be sure all addresses 

of the graduates have been verified as nearly as possible and stated 

15 
as such in the study. 

The review of other related literature for the study was 

classified into the following categories: 

1. The methodology of education research 

2. Criteria for survey techniques 

3. Design and structure of the questionnaire 

4. Coding data for computer 

5. A review of follow-up studies of college graduates 

15 
Lowry, op. cit., pp. 136-141, 148. 



6 . A d e scription of the 19 6 3 follow-up study cond ucted by 
facu lty of the b usine ss d e partment 

The M e thodology of Education R e s e ar ch 

Ac cording to Lomax and Wilson, the 11 intelligent use of 

r esear c h methodology is one of the main ways to solve problems 

12 

and to bring about improvements in business education. 1116 Further-

mor e , they say 11 scientific or r e search methodology is essentially 

the same proc e ss as that of r e flecti ve thinking as found in inductive 

and d e ductive r e asoning. 1117 Good, Barr, and Scates agree that the 

scie ntific m e thod of r e s e arch inv olve s a double movement of 

thought, 11 the particular to the general and th e general to the 

particular . 1118 Trave rs carries this d e finition a step further as: 

"Educational r e s e ar ch r e pr e s ents an activ ity directed toward 

the d eve lopment of an organize d body of scie ntific knowledge about 

the events with which e ducators ar e concerned. 1119 

16 
Lomax , Paul S., and E. Harmon Wilson, "Improving 

Res e arch in Busine ss Education. 11 Monograph 105, South-Western 
Co. , Cincinnati: 196 2, p. 1. 

l 7Ibid., p. 2. 

18 Good , Carter V. , A. S. Barr, and Douglas E. Scates, The 
M ethodology ~ Educational Re s e ar ch. Appleton-Century-Crafts, Inc. , 
New York: 1941, p. 8. 

19
Traver s, Rob e rt M. W., An Introduction to Education 

R ese ar ch, Th e Ma cmillan Co., New York: 1964 , p . 5. 
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A ccording to Lom a x and W i lson , the " pu rpose of r e se a rch is 

to s e ar c h i n an or gani ze d a n d s c holarly man n e r f or a b e tt er w a y of 

doi ng thing s , 11 20 N everthe l e ss, until the ne w way is prove n the 

b e tt e r w ay, the old way is usually followed by the r e s e arche r. 21 

Nolan, Hayde n, and Malsbary in answe r to the qu e stion, 

"What is the b e st m ethod and t e chnique of colle cting data in res e arch? 11 

d e cide d that the answer de pe nds upon the type of information n e ede d. 22 

Crite ria for S u r ve y T echnique s 

According to Dame, the sur v ey m ethod has attracted the 

att ention of n u m e rous p e ople . B e caus e of improve d communications, 

the p e ople of today ar e b e tte r informe d and ar e more knowledgeable 

of fa c ts. The r efor e , the su r vey m e thod should be approached with 

scie ntifi c attitu d e s and t echnique s of r e s e arch. 
23 

Erickson and 

Olive rio state d that b e for e a sur vey instrume nt was used, the 

followin g crit e ria should b e appli e d to the instrume nt. ( 1) Pilot 

g roup tr y out and analysis of pr e liminary form of the surve y instrument. 

20 
Lomax and Wilson , op. cit., p. 1. 

21 Ibid. 

22 
Nolan , C. A., Carlos K. Hay den, and D e an R. Malsbar y , 

Princ iple s and Proble ms of Busine ss Education , South- W e ste rn 
P ublish ing C o ., Cincinnati: 196 7, p. 574. 

23Dame, J . Frank , and Alb e rt R. Brinkman, Guida n ce in 
Busine ss E ducati on , S out h - W e ste r n P ubli shing Co . , Cinc i n nati: 1961, 
p . 93 . 
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(2) E x pe rt jud gm ent of th e surv ey instrume nt by r ec o gniz e d r esearch 

authoriti e s or by an advisor y committ ee. ( 3) A final careful r evision 

and inspec tion of the survey form. (4) Special v alidity and reliability 

checks. (5) Editing of surve y instrument returns. (6) Analysis of 

the r e sponde nt population according to the returned survey instruments 

which ar e usable in the study. ( 7) Analysis of nonreturns in each of 

the subgroups of the surve y population. (8) Tabulation of the collected 

data and making any ne e ded statistical analyses of such data. 24 

Design and Structur e of the Que stionnaire 

Oppe nhe im stat e s that II A que stionnaire is not just a list of 

questions or a form to b e fill e d out. It is e ssentially a scientific 

instrume nt of measurement and for collecting particular kinds of 

data. 112 5 

In addition, Oppenh e im discusses the de sign, problems of 

d e sig n, construction, collecting, and analyzing of data by coding; 

also, h e discuss e d the proble m of r e sponse bias of a unive rse. Two 

m ethods to fin d out in whay way a bias has been reduced is: 11
( 1) by 

24Erickson, Lawr ence W., and Mary Ellen Oliv erio, 
11 E v aluativ e Crit e ria for Sur ve y Instruments in Business Education, 11 

Monograph 111, South-W e stern Publishing Co., Cincinnati: 1964, p. 12. 

2 50ppenh e im, A. N., Q ue stionnair e D e sign and Attitude 
M e asurement, Basic Books, Inc. , Publishe rs, New York: 196 6 , p. 2. 
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c o1nparing r e s pondents with nonr e sponde nt s on the original sampling 

list (in t e rms of ge ographi c al locati on, dat e of birth, first l e tte r 

of fami l y name, s ex , type of qualifications), and (2) by comparing 

e arly r e sponde nts wit h lat e r e sponde nts (in terms of the ir answers 

to the que stionnaire). 112 6 

Coding Data for Computer 

Jaspe r J. Sawatzky provide d information on using the computer 

in the r e s e arch proc e ss. In his study, a copy of his coded question-

nair e w as h e lpful in constructing the questionnaire for the present 

27 
study. This copy was h e lpful in th e pr e s e nt study. 

Eri ck son and Olive rio provid e d sugge stions for coding a 

questionnai r e . D eve lopin g a s y st e m for coding questions on the 

sur ve y instr ument and th e collected data aids in the tabulation of 

the data. 2 8 

Oppe nheim d evoted a chapt e r in his book on 11 The Quantification 

of Questionnair e Data. 11 This chapter d e als w ith coding of the questions 

and analyzing the data. 2 9 

2 6 0 h . . 34 ppen e 1m, op. cit. , p. . 

27sawatzky, Jaspe r J., 11U s e of th e Compute r in the R e search 
Pr ocess, 11 The D e lta Pi Epsilon Journal, Vol. X, No. 1, Nov ember 
196 7, p. 1- 8 . 

2 8Eri ck son and Oliv er io, op. cit., p. 6 0- 6 1. 

2 9oppe nheim, op . c it., p . 223-2 6 0. 
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The National Edu cati o n Association 1s Special Pr oj ec t on 

S chool Dr opouts publishe d a book on the proj e ct, This book c onta in e d 

30 info rmation on coding sur v ey instrume nts for the computer. 

A R evi e w of Follow-Up Studies of College Graduates 

In r eviewing the literature for the present study, it became 

evide nt to th e researcher that there was a wealth of follow-up studies 

of graduat e s. This was found true especially for the high school 

graduate , more so, than the college graduates. 

As noted pre viously in this chapter, Lowry stated that the 

only important study in r e lat e d lit e ratur e for a follow-up study, 

was the prev ious follow-up study don e by a school, if a study was 

done . Lowry furth e r stat e d that a practice of carefully reviewing 

the r e lat e d lit e ratur e on follow-up r e search should help improve the 

31 
quality of follow-up res e arch. The improv ement of the quality of 

follow-up r e s e arch could b e accomplished in reviewing related 

lite ratur e by 11 r eve aling similariti e s and differences in problems, 

purposes, t e chnique s, and procedur e s, and identifying results that 

may b e expe cted to b e us e d for comparisons later. 1132 The 

3 0
schreib e r, Daniel, Dropout Studies Design and Conduct, 

National Education Association, Washington, D. C., 1965, p. 59-60, 

31 Lowry, op. cit., p. 137. 

32
Ibid. , p. 138. 
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r e s e arche r of the pr e s ent study u s e d this critical analysis in the 

stu d y of similar fo ll ow - up re s e ar c h. 

Elsi e L. Hibdon conducte d a follow-up study of the busines s 

e ducation g raduat e s of Chico State College, Chi co , California. The 

p urpose of this study was to s ee how well prepar e d the business 

graduate s were in the ir t eaching positions. The majority of the 

graduat e s were well pr epar e d in knowledg e of the subj e ct matter. 33 

Fitzge rald made a follow-up study of the 195 9 - 6 3 business 

e ducation g raduates of Mankato, Minnesota. The purpose was to 

d e termine the effect i ve n es s of the business education curriculum. 

The conclusions were the courses most v aluable to them in their 

t e a ching, the most important general courses, courses which 

n ee d e d e mphasis, and courses which should b e r e quired of business 

d 
. . 34 

e ucation maJors, 

Ong condu ct e d a follow-up study of Arizona State University 

stude nts g raduating in the y e ars 1958-19 64 with majors in business. 

The finding of this study w as that the data and suggestions of the 

33
Hibdon, Elsie L., " Follow -Up Study of the Business Education 

Graduates , Chico State College, Chico, California, 1947-5 6 , The 
National Busine ss Education Quarterly, Vol. 2 9 , No. 1, pp. 30-31. 

34Fit zge rald, Lowe ll C., "A Follow-Up Study of the 19 5 9 -1 96 3 
Busin e ss Education Graduates of Mankato State College, Mankota, 
Minnesota, 1 1 The N ational Business Education Quarter, Vol. 35, No, 1 , 
O ctobe r 1966 , p. 9 . 



b usin e ss e ducation graduates should be given consideration in 

1 . . b . t h t · · 35 e va uahng its us1ne ss eac e r ra1n1ng pr ogram. 

Lois A. Wall did a similar study of the business education 

graduates of Southern Illinois Univ e rsity, Edwardsville Campus. 

The purpos e was to determine the status and opinions of these 

graduates concerning the extent and quality of their preparation 

18 

for teaching. The findings were that the majority of the respondents 

(thirty-six) were teaching or had recently taught; five had never 

taught; and the remaining four were teaching on the elementary 

1 1 . h 36 eve or 1n some ot er area. 

Afte r reviewing the above related literature and research 

studies, the 1963 follow-up study conducted by Austin Peay faculty 

w as reviewe d. The following section of the present study gives a 

brief d e scription of the historical background of the 1963 study. 

HISTORICAL BACKGROUND OF PREVIOUS STUDY 

So th e reade r will have a better unde r standing of the 1963 

follow-up study of Austin Peay State University's graduates as well 

35 ong, Joyc e lyn Marie, 11 A Follow- Up Study of Arizona State 
University Stude nts Graduating in the Years 58-64, with Majors in 
Busine ss Education, 11 The National Business Education Quarterly, 
Vol. 36, No. 1, Octob e r 1967, pp. 52-53. 

36wall, Lois A. , 11 A Follow -Up Study of the Busine ss Education 
Gra duates of Southe rn Illinois University, Edwardsville, Campus, 11 

The National Busin e ss Educati on Quarterly, Vol. 36, No. 1, Octob e r 
1967 , p. 78. 
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as of th e present study, a brie f d esc ription of th e lo cal setting for 

the Univ er sity is gi ve n. 

L oca l S e tting for the Unive rsity 

Clar k s vi lle , T e nn e ss ee , found e d in 17 84 and named for 

G e n e ral Geor ge Ro ge rs Clark, famous Indian fight e r and fronti e rsman, 

is situat e d on th e Cumber land Rive r in the northe rn part of middle 

T e nne ss ee, Clarksv ille is also locat e d on U. S. Highway 41-A 

b e twee n E vans ville, Indiana, and Nashville , T e nne ssee, and on 

U. S . 7 9 b e twe e n M em phis, T enn e ss ee , and Louis ville, K entucky. 

In 17 85, Clar ks v ille b e came a town and in 18 2 0 was chartered a 

c ity . T oda y, 1969 , Clarks v ille 1 s population was e stimated at 

36, 000 a nd 65,000 fo r t he c ity and th e county, respectively. 37 

Historical Background of the University 

B y an A ct of th e G e ne ral Ass embly in 1927, Austin Peay 

Normal School was c r e at e d as a junior colle ge and teacher training 

school. This school w as name d for one of T e nnessee 1 s g reat 

gove rnors, Gove rnor Austin P e a y, who w as a nati ve Clarks villian. 

37clarks ville Chamb e r of Commerce, 11 An Introduction to 
Clar k s v ille , T e nn e sse e and The Home of Austin P eay State U nivers ity, 11 

South C entral B e ll T e l e phone Company T e l e phone D irectory, Novemb e r 
1968, ye llow page s. 
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On February 4, 1943, by an Act of the T ennessee L egis lature 

the name of the school was changed to Austin Peay State College. 

Then , on S eptemb e r 1, 1967, Austin Peay was granted university 

status by the State Board of Education. 38 

Today, "Austin Peay State University is a state-supported, 

multipurpose University. It awards both the B. S. and B. A. degrees 

in the area of Arts and Scie nces and the B. S. degree in Elementary 

and S econdary Education. The M. A. degree in Education is granted 

w ith a choice of majors in the fields of biology, business, chemistry, 

e ducation and psychol ogy, geography, health and physical education, 

histor y , library science, mathematics and music .... 1139 Total 

enr o llme nt for the academic year 1968-1969 was 2813 (equated 

40 enrollment}. 

Local Setting of the 1963 Follow- Up Study 

B efo r e 194 7, a few bus in es s cours e s were offered at Austin 

Peay. In 1947, thr ee business majors in business administration, 

busine ss e ducation, and secretarial studies were offered. In 1955, 

38Austin Peay State University, Bulletin of Austin Peay State 
Univ e rsity , Clarks ville, T e nne ssee, Vol. 38, No. 1, April 1968, p. 7. 

39c1arksville Chamber of Commerce, loc. cit. 

40statement by D ean of Faculties, Austin P eay State University, 
p e rs onal int e rvi ew, July 24, 1969. 
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an economics major was offered. In 1956 , an accounting major was 

e stablished, and in 1959, the marketing m ajo r was e stablishe d. When 

Austin P eay State College obtained university status in 1967, the 

D e partments of Business and Economics became the School of 

. 41 
Business and Economics. 

D escription of the 196 3 Follow- Up Study 

In 1963, the faculty conducted a follow-up study of its 

busines s majors from 1947 (when the first business major was 

offered) through the year 1962. The purpose of this study was to 

ass e mble "information that when combined w ith other known factors 

and trends would give direction to the growth of the department of 

business. The study was primarily made for internal departmental 

us e and only incide ntally to communicate a public message. ,i42 

The findin g s were to be used as guides to the development of 

the curri c ulum and majors within the department, and in advising 

students. In addition, the study was to serve as a bas es for 

departmental faculty discussions to improve its professional knowledge 

43 
and understanding of the department. 

41 Austin Peay State Unive rsity, op. c it., p. 1. 

42Ibid. , p. 7. 

43Ibid. , p. 1. 
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T he fi ndings of t h e 1963 s tudy we r e pr e s ent e d as a r ep ort to 

the fac ulty w h o thr ough it s di sc u ss i on s would draw its own conclusions. 

The s e findin g s r e sulte d fr om a questionnair e s e nt t o thr ee hundr e d 

a nd t en g raduates fr om Austin Peay State College with a major in 

b usine ss. One hundr e d and forty-tw o , or 45. 8 percent, r e sponded 

b y c omple ting and r e turning the questionnaire. The mailing list for 

thes e graduates, compiled fr om various college records, represented 

100 p e rc e nt of the business graduates of the college from 194 7-1962. 

Thus , the first foll ow-up study cover e d the entire life of the business 

44 
d epartme nt. 

Brief o f the Findings of the 1963 Follow- Up Study 

Since the findings of the pres e nt study will be used by the 

faculty for its discussions fr om whi c h it will draw its own conclusions, 

the r e s ear ch e r include d a summar y of the 1963 study findings in the 

App e ndix . This summary of the 1963 study findings was made so the 

findings of th e 1963 study may be easily compared with the findings 

of the 1969 s tudy if the faculty wishes to do so. (See Appendix for 

summary of the 1963 F ollow-Up Study Findings.) 

44Ib i d., p. 1-2. 



CHAPTER III 

METHODS AND PROCEDURES OF THE STUDY 

Since the pr e sent follow-up study was conducted unde r the 

sponsorshi p of the School of Busine ss and Economics, disc u ssions 

w e r e h e ld w ith individual m e mb e rs of the faculty and with Mr. Glenn 

G e ntr y , w ho authori ze d th e study. The primary purpose of these 

dis cussi ons w as to d e t e rmin e the ex act information needed, the 

d e sig n and c onstru ction of the que stionnair e , as w e ll as the cost, 

the amount of e n e r gy and time the study would require . 

The proc edur e s for this study were div ide d into four steps: 

( 1) construction of questionnair e , ( 2) compilation of the mailing list, 

( 3 ) mailing of the que stionnair e , and ( 4) e diting and tabulation of the 

que stionnair e . Eac h proc e d u r e w as che cke d by c rit e ria d eve loped 

from th e r e lat e d r e ading s as r e port e d in Chapter II, Re v i e w of 

R e late d Lite ratur e and R e s e ar ch. 

Constru ction of the Que stionnair e 

A ft e r d et e rmining the inf ormation need e d, an e x tensiv e 

r e s e ar c h w as made of r e lat e d studie s, lite ratur e on d e sig n, con

st r ucti o n of que st ions, and stu d y of bias e s. In d eve lopin g the 



que stionna i r e as the s ur v e y instrum e nt, t h e f ollowi ng step s w e r e 

take n . 

1. A s a mple que stionna ir e wa s construc t e d , similar t o the 

o n e us e d in the 1963 fo llow-up study, and pre s e nte d to the faculty 

f o r the ir comme nts , c riti c isms, and sugge stions. Fr om these 

comm e nts , a new questionnair e was designed and constructed 

45 
similar to the que stionnair e used b y Dr. Jaspe r J. Sawatsky. 

24 

2. B e for e the new que sti onnaire was duplicated, the following 

c rite ria us e d by Dani e l Schreiber in the PROJECT: SCHOOL DROP-

OUTS sponsored by the National Education Association was used for 

the c onstruction o f the items for the questionnaire. 

(1) Ite ms of information r e queste d should be a comprehensive, 
us e ful , and dis c rimina tive as p o ssible . 

(2) Whe n e v e r p o ssible, que sti ons should r e quir e ex act answers. 

(3) Instruc ti ons ac c ompany ing the form should include special 
d e finiti o ns , and dir ecti ons for c omple tio n. 

(4) Que stions should be s o construct e d as t o pr ovide for ready 
trans£ e r of info rmati on t o cards and magnetic tape f o r 
m e chani cal and e l ec tronic data processing. At the same 
time, hand- s coring should als o b e p o ssible. 

(5) The fo rm should include a b uilt-in system o f double
c h ecking r e spons e s . 

(6) Si ze of the form should b e m k eeping w ith a v ailabl e 
r ecord sto r age fa c iliti e s. 

(7) It s h ould be p o ssib l e t o comple t e the fo rm in a r e as onable 
a m ount of tim e . 

45Sawat zy , J a spe r J . , " Us e of the C ompute r in the R e s ea r c h 
Pr oc e ss, 11 The D e lta Pi Epsilo n Journa l, V ol. X. N o. 1, N ov e m be r 196 7 , 
p. 1-8. 



(8) Cost of r e broducting the form should be economically 
f e asib le . 4 

25 

3 . T he new questionnaire was the n pr e -test e d b y t e n business 

gr aduat e s w ho received d eg r ee s b efor e 1963 , members of the busi-

ness and economic faculty, and members of a g raduate class, Guid-

an ce in Busine ss Education. The memb e rs of this class were teachers 

of busine ss in hig h s chools in the immediate area. The comments, 

c riti ci sms, and sugg e stions from this pr e -te sting were helpful in 

d et e rmining the clarity of the questions, the d e sign and construction 

of the que stionnair e as well as the ease of recording the data. In 

lin e with these c omments, a r evis e d que stionnair e was constructed, 

using as sample s, the qu e stionnair e used in Project: School Dropouts 

conducted by the National Education Association, 
4 7 

and Dr. Sawatzky' s 

. . 48 
questionnair e. 

4. The final que stionnair e w as typed on a stencil and dupli-

cated. This final copy of the questionnaire consisted of three sheets 

of l egal- si ze pape r and fifteen items coded for the computer. (See 

the App endix for the final copy of the questionnair e. ) 

4 6schreiber, Danie l, Dropout Studie s Design and Conduct, 
National Education Association, Washington: 1965 , p. 18. 

47Schreiber, op. cit., pp. 5 9 - 6 0. 

48sawatzy, loc. cit. 



Compi lation of Mailing Lis t fo r U ni ve rs e 

The followin g m ethods and proc edur e s w e r e d et e rmine d for 

s e l e cting the unive rs e for this study. 

26 

1. Sinc e the 19 6 3 follow-up study included graduate s of the 

y ear 196 2 , it was d e cided the pres e nt study should include the grad

uat e s of 1963 -19 68 , inclusive. The refor e , the univ ers e of the present 

follow -up study consists of all liv ing graduates who graduated from 

Au stin P e a y State Unive rsity with a business major in the years 

19 63 -1 968 , inclusive . This unive rse totale d thre e hundred and 

forty-four g raduate s. 

2. A list of the s e g raduat e s and the ir addresses were 

pr epar e d fr om the official gr a duating list in the Admissions Office 

at Austin P e a y . 

3 . Addre ss e s of th e s e g raduat e s w e re v erifie d and up dated 

fr om pe rsonal knowle d ge of th e r e s e arche r, from former teachers 

of the g raduat e s, and from r e lative s of the g raduates, 

Mailing the Que stionnair e 

Aft e r the que stionnair e had b een duplicated and assemble d, 

the fo llow ing st eps we r e taken . 

1. A cove r l ett e r to ac c ompany e ach questionnair e was type d 

on a ste n cil and duplicate d. (S ee the Appe ndix for copy of cove r 

l e tt e r. ) 
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2. A s e lf- a ddr e s s e d , stamp e d r e turn env e l op e to a ccompany 

ea c h qu e s tionnai r e was a ddr es s e d and s tampe d for p o stage. The 

a ddr e ss of the r e s ear ch e r was cut on a m e tal plate and the env e l op e s 

we r e run thr ough the addr e ss ograph machines. A four-digit numb e r 

was place d in the upper l eft-hand corner of the return envelope. The 

first two digits w e re the graduate's alphabetic code. The last two 

digits we re the graduate 's y ear of graduati on. This code was used 

for ide ntification of the IBM cards. 

Editing and Tabulation of the Que stionnaire 

All que stionnaires wer e maile d on Jun e 30, 1969. As the one 

hundr e d and thirty- six usabl e que sti onnair e s were r e turned by the 

r e sponde nts , the following steps were taken: 

1. The coded data were pun c hed in the IBM (5081) card by 

the Univ e rsity ' s C omput e r C ent e r. Three IBM cards were needed 

for the thr ee -pa g e que sti onnair e . Each card was identified by the 

fo ur di gi t numb e r (S ee Mailing the Que stionnaire section of this 

chapte r.) and a numb e r 1, 2 , and 3 in s equenc e following the four 

di gi t numbe r. (S ee the App e ndix for copy of the IBM (5081) cards.) 

2 . Afte r the c od e d data on all r e turned questi onnaires w ere 

punc h e d in the IBM cards, th e compute r was pr og ram e d t o summarize 

the info rmation accordin g t o the it ems in the que sti onnaire. The 

comput e r wa s then pr ogr a m ed t o pr e s ent the info rmation a c cording 

to m a j o r s . (S ee App endix fo r this information.) 



3. Fr om the summarize d information, tables comparable 

to those us e d in th e 1963 fo llow-up study were constructed. 

4. Sinc e the 1963 follow-up study did not follow-up the 

nonrespondents, the present follow-up study did not make a 

follow-up of its nonrespondents so this study will be comparable 

t o th e 1963 study. 

5. As a result of the following facts, the universe was 

reduc e d from three hundred and forty-four to three hundred and 

fifteen. 

(1) One graduate, a pilot, was killed in 

an air accident in 1966. His mothe r re-

turne d a note of explanation. 

(2) Two qu e stionnair e s were r e turned 

by mothe rs with notes explaining their sons 

were in the military service. One son was 

in Vi e tnam; and another in Officer Candidate 

School in Virginia. 

(3) Twe nty-fiv e que sti onnaires were 

returned due to explanation by the U. S. 

Post Office as: m oved left no forwarding 

address, n o t at this address, o r unknown . 

(4) One que stionnair e r eturned was unusable. 

28 
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P ublic ity of the F ollow - U p Stud y 

Although n o publi c ity was gi ve n this fo llow -up study b efor e 

the qu e stionnair e w as mail e d, comme nts from the responde nts 

indi cate d a d e sir e to know the out come of the study ; the r efor e , the 

Alumni Offi ce has agr ee d to consider publishing the outcome of the 

study in The Alumnus , a quart e rly magazine publishe d by the Benson 

Print ing Company, Nashville , T e nn e ss ee , for the Alumni Office. 

Thi s publication is maile d to all active alumni m e mbe rs of Austin 

P e a y State U nive rsity Alumni Association. 

Als o , a c opy of the study w ill b e fil e d in the School of Business 

and E c onomics to b e us e d b y the fac u lty. 

ORGANIZATION OF THE STUDY 

The r e mainde r of the study w as or gani ze d as follows: 

CHAPTER IV. PRESEN TATION AND DISCUSSION OF THE 

FINDIN GS. Th e f i nding s of t he stu dy ar e pr e s e nte d in the following 

manne r: 

1. Eac h que stion as ke d the g raduat e s in th e que stionnaire 

w ill b e state d. 

2. A t able s how ing the tabu lation of the finding s with r egard 

to e a c h quest i on will b e includ e d. 

3. Any comme nts mad e c once rning partic ular que stions will 

b e i nclud e d . 
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4. Dis c ussion of ea ch question and the findings will b e made . 

Unde r CHAPTER IV, also, RELIABILITY OF THE SAMPLE 

will b e discuss e d. The reliability of the sample will be tested by 

thre e m e thods: 

(1) The method of comparing profiles of the entire universe and 
the sample. 

(2) The method of applying the formula for a finite universe. 

(3) The method of the common-sense discussion. 

CHAPTER V. SUMMARY. This chapter will b riefly 

summarize the entire study. A brief description of the problem, 

the method of research, the findings, and the recommendation(s) 

will be discussed. 

APPENDIX. The appendix includes: ( 1) letter of authority, 

(2) copy of the questionnaire, (3) a copy of Brief Summary of the 

Findings of the 1963 Follow- Up Study, ( 4) a copy of the cover 

letter sent with the questionnaire , (5) a copy of the IBM (5081) 

cards used in summarizing the information, (6) list of previous 

schools attended by graduates, (7) responses of the Questionnaire 

items, and (8) course evaluation of all courses taken and wished 

taken b y graduate s. 

BIBLIOGRAPHY. The bibliography contains all related 

lite rature and research studies used in the study. 



CHAPTER IV 

PRESENTATION AND DISCUSSION OF THE FINDINGS 

The presentation of the findings of the study was comparable 

to the presentation of the findings of the 1963 follow-up study. For 

this reason the following format of presenting the findings was 

determined: ( 1) each question asked the graduates in the question

naire will be stated; (2) a table showing a tabulation of the findings 

will be included; and ( 3) any comments made concerning particular 

questions will be included. 

Did you complete all your undergraduate work at Austin Peay? 

The results from this question were tabulated below in 

Table I. The majority of the respondents completed all four years 

of their unde rgraduate work at Austin Peay. 

TABLE I 

COMPLETION OF UNDERGRADUATE WORK AT AUSTIN PEAY 

Ye s 

96 

P e rcentage 
of 

R e spondents 

71 

_,_ 

No··· 

40 

Percentage 
of 

Respondents 

29 

::< If the ans w er to this que sti on was 11 No," the respondents were to 
state the nam e of the school previously attended and the date 
attende d. (Se e List of Schools in the Appendix.) 
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Which factor (s ) influenced you mo st t o attend Aus tin P eay ? 

The factor wi th the la r gest n umbe r of answers wa s th e l ocation 

of Aus tin P eay . The n ext thr ee m ost impo rtant fa ctors we r e econ om-

i cal t o a tte nd , fri e nds , and scholarships . (S ee T able II b el ow for the 

r e sults . ) L i ste d und e r '' Othe rs, 11 were band; r e lativ e influence ; 

husband station e d a t F ort C ampb e ll, Kentucky; obtained a job in the 

ar ea ; a j ob off e r (off campus) if I came t o Austin P eay State Univers i ty; 

and my brothe r atten d ed Austin P eay. 

T A BLE II 

FA CTORS I NFLUENCI NG GRADUA T E S TO A TTE ND A USTIN P EAY 

Factors 

Scholasti c r eputation 

Economical to Att end 

L o cati on 

P ar ental Influe n ce 

Friends 

Alumni 

Athle ti c r eputation 

S ch olar ships 

Othe r Fina n c ia l Aid 

Oth e rs 

Number 
S e l e cting 
F acto rs 

6 

90 

106 

14 

44 

5 

3 

30 

10 

6 

P ercentage 
of 

Resp ondents 

4 

66 

78 

10 

32 

4 

2 

22 

7 

4 



Whi ch fa c tor ( s) influe nc e d your selection of your major in the fie ld 
of busine ss ? 

33 

The majority of the r e sponde nts selected the ir majors in the 

f i e ld of business b ecaus e of the demand for qualified people in the 

field of business. Table III, page 34, indicates the results of this 

question. One fact to keep in mind was that some respondents 

reported mor e than one factor as the ir reasons for selecting their 

major. 

The factors listed under 11 0 thers 11 only once were: good 

field with my background, considered g ood for pre-law, experience 

working in the busines s world, chance, e njoyment of accounting, 

r e lative employe d by IBM, aptitud e in area, and business 

opportunitie s . 

Factors liste d under 11 0thers 11 more than once were : 

only major a vailable in night school, d e sir e , and int e rest in field. 

What was your major fi e ld(s) of study at Austin P e ay ? 

Tabulate d in Table IV, page 35, are the numbers and percentages 

of the graduates who major e d in the six different majors offered in the 

School of Busines s and Economics at Austin P e ay State University. 

Business administration had the highest numb e r of majors with a 

total of forty-nine. 



TABLE III 

FACT ORS INFLUENCING SELECTION 

OF MAJ OR IN THE FIELD OF BUSINESS 

Factors 

Demand for qualifi e d p e ople in this fi e ld 

Hi gh school t e ache r or advisor 

Coll e g e profe ssor or advisor 

Par e ntal influe nc e 

Busine ssme n 

Frie nds 

Othe rs 

Numb e r 
of 

R e sponde nts 

58 

26 

18 

18 

20 

2 1 

29 

34 

P erce ntage 
of 

Respondents 

42 . 6 

19. 1 

13.2 

13.2 

14.7 

15.4 

21. 3 



TABLE IV 

CLASSIFICATION OF MAJORS WITHIN 
THE SCHOOL OF BUSINESS AND ECONOMICS 

Majors 
Number of Percentage 
Graduates of 136 

Responding Respondents 

Accounting 37 27.2 

Business Administration 49 36.0 

Business Education 32 23.5 

Economi c s 26 19. 1 

Marke ting 16 11. 8 

Secretarial Studie s 5 3. 7 

,,, 

Total 165''' 

~:~ Twenty-nine students r eported double majors within the business 
departm ent. 

Hav e y ou b een: w e ll satisfi e d with y our major, satisfied with your 
maj or, dissatisfied with y our major? 
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The graduate was asked to check on his questionnaire whether 

h e wa s 11 we ll satisfie d, 11 11 satisfi e d , 11 or 11 dissatisfied' 1 with his 

maj o r . Table V , pag e 36, shows the r e sults. Almost all (94. 9 per-

c ent) of the 136 r e spondents we r e 11 we ll satisfie d 11 or 11 satisfie d" 

with t h e ir busin ess m a j o r . 



TABLE V 

D EGREE O F STUDENTS' SATISFACTION 

WITH THEIR MAJORS 

D e gr ee of 
Satisfaction 

W e ll satisfie d with major 

Satisfie d with major 

D issatisfie d with major 

Not r e porting 

Total 

Numb e r 
Reporting 

72 

57 

6 

1 

13 6 

P e rcentage 
of 136 

R e spondents 

52.9 

42.0 

5 .0 

0 1 
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Would you again major in the fi e ld(s) che cke d in que stion 4 if you were 
r e - e ntering A ustin P e ay in the same year in which you did enter and 
under the same c ir cumstance s ? And would you again m a jor in the 
fi e ld( s) che cke d in qu e stion 4 if you w e r e e ntering Austin P e ay today 
as a fr e shman ? 

Consult Table VI , pag e 37, for the tabulated r e sults of these 

two que stions . Of the one hundr e d and thirty - six r e spondents who 

r e pli e d to the first qu e stion, on e hundr e d and twe nty-five would major 

in the same fi e ld if the y w e r e e nt e ring Austin P e ay in the same year 

in w hi c h th e y did e nt e r and u nd e r the same circumstance s. Eleven 

of t h e r e spond e nts ans we r e d the y w ould not. 



37 

Of the one hundred and thirty- six r e spondents who replied t o 

the s e cond que stion, ninety-five stated they would again major in the 

sam e fi e ld if they were ente ring Austin P eay today as a freshman. 

F or t y of the r es p ondents answered they would not and one of the 

r e spondents did not r e spond to the second que stion. 

TABLE VI 

EVALUATION OF MAJOR BY BUSINESS GRADUATES 

P e rcentage 
of 136 

Y e s R e spondents No 

Percentage 
of 136 

Respondents 
No 

Reply 

Would you again major m 
the field(s) checked in 
Ques ti on 4 if you were 
re-ente ring Austin Peay 
in the sam e year in 

which you did enter 
and under the same 
cir cumstanc e s? 

Would you again major in 
the fi e ld( s) checked in 
Question 4 if you were 
ente ring Austin P eay 
today as a freshman? 

125 

95 

91. 9 11 8 . 1 

69.9 40 29.4 1 



Of what valu e has e a ch of the courses you took in the School of 
Business and Economics b ee n to you ? 
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E a ch g raduate w as aske d to indicat e the v alue of the courses 

t a ke n at Austi n P e a y by placing a check in the appropriat e column. 

E a ch major was liste d with all th e courses offered under that major. 

T wo factors the r e ade r should take into consideration when re viewing 

the tabulation of the s e respons e s ar e ( 1) Forty respondents out of 

the on e hundred and thirty - six did not complete all four years of 

th e ir und e r g raduat e work at Austin Peay. (2) These respondents 

in Table VII ar e not tabulat e d by majors. (S ee the Appendix for 

tabulat e d tabl e s by majors. ) 

The courses of very g r e at v alue under the majors of accounting, 

busine ss administration, busine ss e du cation, e conomics, marketing, 

and s ec r etarial studie s r ece iving the most responses were Elementary 

Accounting, Business Communications, Advanced Typewriting, Prin-

ciples of Economics and Pric e d Theory I (tied), and Marketing and 

Prin ci ple s of Adve rtising (tied), r e spectively. 

What busine ss courses did you not take at Austin Peay but wished you 
had? 

Each graduate was also as ke d to indicate what courses they did 

not take at Austin P e ay but wished they had taken. Table VII, page 39, 

d , A factor to take into shows a s ummar y of the g ra uate s responses. 

con side rati on w h e n r evi ewing the s e r e spons e s was some of the 
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cours e s were not offe r e d wh en s om e of the g raduate s we r e a ttending 

Austin P eay . 

TABLE VII 

C OURSES TAKEN OR WISHED T A KEN B Y BUSINESS GRADUATES 

RECEIVING L ARGEST NUMB ER OF RESPONSES ,:, 

D id Not Take Of V e r y Of Of Of 
But Wished Gr eat G reat S ome No 
I Had V a lue V a lue Va lue Va lue 

Municipal Elementa r y Elem e n tary Interm e - C ost 
and diate 
G ov e rnment A ccou nting A ccou nting A ccoun ting 
Accou nting A ccoun ting 

Data Bus iness Bus i n ess Introduc tion C orp. 

Processing C ommu- C ommu- to Financ e 
nications nicati ons Business 

P a y roll A dvanced B egi nning Beginning Office 

Accou ntin g Typewriting T ypewriting T y p ewr itin g M achine s 

Bus. C ycles Princi p l e s Principles Principl e s P r i nciples 

and of E co . of of of 

F or e casting and E conom ics E conomic s E conomics 

P ri ce The or y 
I 

P ubli c M a r k e ting Mar keting Marketing Mark eti ng 

and 
R e lations P rin . of 

Adv e rtising 

,:, · f 11 cour s e s taken or wish they S ee App endix fo r cours e e valuati on o ~ 
h a d been ta k en by the g raduate s. 
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Whi ch were the m ost valuab l e cours e s you ha d outs ide your maj or 
fie ld? 

F reshman English r eceiv e d m or e r e sponses (50. 7 p e rc ent of 

th e 136 r e spond ent s ) than any othe r c ours e taken outside the graduate 's 

m ajor f i e ld. C onsult Table VIII b elow for the results of the findings. 

K eep in mind that s ome respondents checked mor e than one c ourse as 

b ei n g m o st valuable to them. It is inte resting to note that literature, 

math courses, psychology, biology courses, and history received 

almost e qual number of responses. 

TABLE VIII 

MOST VALUABLE COURSES COMPLETED BY BUSINESS MAJORS 
OUTSIDE OF THE BUSINESS DEPARTMENT 

Courses 

Agriculture 
Freshman English 
Library S cience 
Lite rature 
Other English Courses 
Art Appr e ciation 
Othe r Art Courses 
Music Appreciation 
Othe r Music Cours e s 
Biology Courses 
Chemistry C ours e s 
Physic s Cours e s 
G eol ogy 
Math C ourses 
J ourna lism 
Soci ol ogy 
P oliti cal S cien ce 

Number 
Responses 

0 
69 

1 
33 
25 
16 

0 
18 

0 
31 

1 
9 
0 

32 
3 

20 
20 

Percentage 
of 136 

Respondents 

50.7 
. 1 

24.3 
18.4 
11. 8 

13.2 

22.8 
. 1 
. 7 

23.5 
.2 

14. 7 
14.7 



TABLE VIII (continu ed) 

C ours e s 

Histor y 
Phy si cal Education Courses 
Education C ourses 
H ealth Courses 
Home Economics Cours e s 
Industrial Arts 
Mode rn Language s 
Philosophy 
Ps ychology 
Spee ch and Drama 
Othe rs 

Numb e r 
Respons e s 

30 

9 
27 
15 

1 
6 
1 
5 

32 
14 

3 

P e r centag e 
of 136 

R e spondents 

22. 1 
. 7 

19.9 
11. 0 

. 1 

.4 

. 1 
3.7 

23.5 
14.3 
2.2 

Whi ch spe cial cours e s hav e you taken since l e aving Austin Peay? 

Sev enty- s e v en, o r 56. 6 perc ent, r e sponded they had taken 

no special c ours e s since l e a v ing Austin Peay. Table IX, page 

42 , shows the tabulations of these results. 

4 1 



TABLE IX 

SPECIAL COURSES TAKEN BY GRADUATES SINCE GRADUATING 
FROM AUSTIN PEAY 

Special Cours es 

None 

Salesmanship 

Banking 

Office Machines 

Data Processing 

Others~:, 

~:~ 

Percent 
of 

Respondents 

77 

7 

2 

3 

11 

36 

Percentage 
of 136 

Respondents 

56.6 

5. 1 

1. 5 

2.2 

8. 1 

26.5 

42 

Special courses were: statistical sampling, IBM programing, 
CPA review , secretarial training, real estate courses, sociology, 
law, income tax, accounting (audit , cost and tax), Dale Carnegie, 
office management, personnel management , adolescent psychology, 

b usiness letter writing, guidance, insurance school, advanced 
industrial psychology, auditing, religion, philosophy, credit 
analyst, credit administration, math and reading workshops, 
CPA cours e s, appraisal of real estate, IBM computer, speed 
reading, creative writing, AMA , teaching typing in the inter
classroom, Nav y S ervice School, Co-op training, auditing , 

income tax. 
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What graduate work h ave yo u comple t e d sinc e r eceiving y our under
graduate d e gr ee at Austin P eay? 

A total of thirty- eight g raduate s have complete d a degree or 

a r e curr ently working on a d eg r ee . Consult Table X for the r esults 

of the findings. 

TABLE X 

ADDITIONAL EDUCATION OF GRADUATES SINCE LEAVING 

AUSTIN PEAY 

Number 
Additional of 
Education Respondents 

None 87 

Curr e ntly working for M. A. 21 

C omplete d M. A. 11 

Curr ently working for 
M. A. plus 45 hours 1 

C omple t e d M. A. plus 45 hours 1 

Currently working for d octorate 4 

C ompleted d oct ora t e 

Others,:, 

No R es p onse 

0 

9 

2 

Percentage 
of 136 

Respondents 

64.0 

15.5 

8. 1 

.6 

.6 

3.0 

6.6 

1. 6 

,:, Working fo r certifi cation, comple t e d M. B. A . at Auburn, currently 

k . l e t e d a LL B d egree wo rking for M.A . degr ee wor 1ng or comp • • , 
at University of T ennessee, M. B. A. completed, completed M . S . 

d egr ee, and h oping to wor k on M.A. d egree. 
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Hav e ou r eceived an ecial awar ds or achievements since 
graduati on? 

Sixteen graduates r ep orte d they had r eceived special awards 

since l eaving Austin P eay. Special awards were defined on the 

que sti onnaire as CPA, CLU, or CPS. Als o, the graduates were asked 

to list the special awards or achievements if they had received any. 

The s e awards and achievements were: Runner up in the Outstanding 

Young Educator Contest, CPA, LL. B., NDEA Fellowship, commis

sioned in the USAF and earned navigator wings, passed three parts 

of CPA exam, Bronze Star, Vietnam Service Medal, Army Com

m endation Medal, Air Medal, Vietnam Campaign Medal, graduate 

assistantship towards M. B. A. , two degrees in insurance school, 

and certification to teach in vocational business. See Table XI for 

the tabulations of the findings. 

TABLE XI 

SPECIAL A WARDS OR ACHIEVEMENTS RECEIVED SINCE 
LEAVING AUSTIN PEAY 

P e rcentage Percentage 

of 136 of 136 

Y e s Respondents No Respondents 

16 12.4 119 87.6 



45 

What office mach ines hav e y ou u se d i n y our employm ent? 

T h e typ ewri te r r ece iv e d m o r e r e spon se s than the othe r office 

mac h ines . H oweve r, the t e n-ke y adding m ac hine w a s s econd with 

the ca lcula t o r third. Twelv e ma chine s we re liste d unde r " others. 11 

The s e m ac h i n e s we re: compos e r, MTST, TWX, transpar en cy 

pr oduce r, IBM Compute r 360, k ey punc h, photo copier, illuminate d 

mim eo s cop e drawing b oard, multilith, 402 accounting machines, 

cop y machine , xe rox , comptom e ter, and addressograph. Consult 

Table XII for the results of the findings. 

TABLE XII 

OFFICE MACHINES USED IN EMPLOYMENT 

Name Number Percentage 
of of of 

Machine s R e spondents Respondents 

C omputers 22 16.2 

T y p ewrit e r 100 73.5 

Dictaphone 42 30.9 

T en-ke y adding machine 90 66.2 

Full k e yboard adding machine 50 36.8 

Mimeograph 59 43.4 

Spirit duplic a t o r 39 28.7 

C a lcula t o r 76 55.9 

Others 12 8 . 8 



What p o sitions hav e you h e ld since graduating from Aus tin P eay, 
including military service . (Please ch eck th e a ppr op riate top 
sala r y r ange for th e p rop e r p o si tion. ) 
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The t op s a l a ry range of $5,000 to $7,999 r ece ive d the large st 

n umb e r of r e spons e s. Consult Table XIII for the r e sults of the finding s 

fo r the t op s a lary rang e . 

The graduate s listed the ir p o sition(s) and duties w ith the t op 

salary rang e . The name of the employe r was not required of the 

responde nts. 

TABLE XIII 

TOP SALARY RANGE FOR AUSTIN PEAY GRADUATES 

Top Salary Rang e Numb e r of Responses 

b e l ow $4, 999 19 

$5, 000 t o $7 , 999 51 

$ 8, 0 0 0 t o $ 1 0 , 9 9 9 39 

$11 , 000 to $13,999 15 

$14,000 to $16 , 999 6 

$17,000 to $19,999 2 

ab ov e $20 , 000 2 
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T a ble XIV shows the typ e of p ositions, the number of graduates 

r e spondin g t o the typ e of p os itions. Also, the approximate salary 

rang e was shown fo r that pa rticular p osi ti on. These salary range s 

we r e av e rag e d fr om the range checked by the r e spondents. Cons e

quently, the 
11
Military" shows a range of $8,000 to $10,999. Actually, 

one Marine Corp Captain and a Navy Officer inc reased the rang e . In 

addition, under 11Accountants, 11 a CPA checked salary range 11 0ver 

$20,000 . 11 This rang e was not included in the salary range for 

11 A ccountants. 11 

TABLE XIV 

POSITIONS HELD BY AUSTIN PEAY BUSINESS GRADUATES 

Number of A ver~e ~~nge 
Name of Positions Responses ,:, for os1tion 

Teaching 44 $5,000 to $7,999 

Accountants 26 8, 000 to 10, 999 

Manag e rial 18 11,000 to 13,999 

Administrative 9 11,000 to 13,999 

Military 16 8, 000 to 10, 999 

Se er e ta rial 9 5,000 to 7,999 

Sales 18 8, 000 to 10, 999 

Audito r 11 8, 000 to 10, 999 

Gradua t e Assistantship 6 below 4, 999 



TABLE XIV (continued) 

Name of Positions 

Supervisory 

Public Relations 

Guidance 

Engineering 

Law 

Economist 

Data Processing 

Clerks 

Buyer and Assistant Buyer 

Pastor 

Welder 

Technician of Testing Equipment 

Partner in a Partnership 

Director of Project: Transition 

Number of 
Responses ,:, 

9 

5 

4 

4 

3 

4 

3 

2 

2 

1 

1 

1 

1 

1 
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Average Range 
for Position 

$11,000 to 13,999 

5, 000 to 7,999 

8, 000 to 10, 999 

11,000 to 13,999 

11,000 to 13,999 

8,000 to 10,999 

8,000to 10,999 

below 4, 999 

below 4, 999 

5, 000 to 7, 999 

5,000 to 7,999 

5, 000 to 7, 999 

below 4,999 

8,000 to 10,999 

,:, The numb e r of r e sponses included all positions the graduates have 

h e ld and the positions the y now hold. 
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An comme nts or s u estions f o r im rovin th e S h 

1 and Ec onomics . h c oo of B usiness 
you w1s to mak e will b e a ppr e ciated . 

The r esear c h e r was pleas e d wi th t h b 
e n um e r of g r a duates wh o 

wis h e d to mak e comment s c riticisms and s t · , , u g g e s i ons for impr ov e -

m ent of the S c h ool of Busine ss and Econ omi·cs. s· 1nce the s e c omments, 

c r iti c isms , a nd suggestions for impr ov ements, as well as personal 

m e ssage s t o faculty memb e rs wer e num e r ous, the se questionnai res 

wer e fil e d in the S cho ol of Business and Economics and will be 

ava ilable for the faculty to study and revie w as they deem necessary. 

Summary of Findings 

The largest perc entage of the respondents was graduated in 

1968. Nine ty-six or 71 perc e nt of the r e spondents completed four 

years at Austin Peay. The forty respondents who did not complete 

the i r four years at Austin Peay attended schools in California , 

C ol orado , Boston, Maryland , Mississippi, Michigan, and Germany 

at the Univ e rsity of Maryland's Extension. These forty attended 

school from 1941 through 1967. 

Austin Peay' s location, economical to attend, and friends 

we r e the thr e e major factors influencing the graduates to come to 

Aus tin P e ay. The d e mand for qualified people in the field of busine ss 

l·nfluencing the graduates to major in business. was the primar y factor 

Of th e on e hundr e d and thirty-six respondents, majors in business 

. r e spons e s ; acc ounting r ecei ve d 
administration r eceived forty -nme 
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thirty-seven r e sponses; busine ss d t · . 
e uca ion r ece i ve d thirty-two 

responses; e conomics r ece i ve d t t · 
wen y -six responses; marketing 

r ec i ve d sixteen; and s e cretarial studies received five. 
Twenty-

nine of the one hundred and thirty-six respondents had double majors. 

Four pe rc e nt of the g raduates were dissatisfie d with th · · 
eir maJor. 

For ty-two percent were satisfie d and 52. 9 percent were well 

satisfie d with their major. Of the on e hundr e d and thirty-six 

respondents, one hundred and twenty-five, or ninety-two percent, 

w ould c hoose the same major again under the same circumstances. 

Howeve r, eleven, or eight p e rcent, would not choose their major 

a g ain. If the one hundr e d and thirty- six respondents entered Austin 

P e a y today as freshmen , ninety-five , or 69 . 9 percent, would again 

major in business; whereas, forty, or 29. 4 percent, would not. 

In accounting, the course chosen more times as being 11 of 

very great v alue" was Elementary Accounting. In business admin-

istration, Business Communication was chosen; whereas, Advanced 

Typewriting was chosen in business education and secretarial studies. 

In economics, both the Principles of Economics and Price Theory I 

were chos en by the graduates; in marketing, Marketing and Principles 

of Adve rtising were chosen. The business courses the graduates did 

not take but wished they had taken were: in accounting, Advanced 

in busine ss administration, Cost A ccounting had the most r e spons e s; 
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D ata Proce s s ing r ecei ve d th e m t os res ponse s ; i n bus i n e ss e ducation 

and s ec r e taria l studi e s Payroll A t · ' ccoun 1ng; in econ omic s, B usiness 

C y cle s and F orecastin g had t h e m o s t r e spons es ; and in mar ke ting , 

P ublic R e latio n s had the g r e at es t n umb e r. Th e most v aluable cours e 

outside th e g raduat e is major fi e ld r ecei ve d the most r e sponses was 

Fr e shman Eng lish. 

S eve nty- s even of the g raduate s had take n no spe cial cours e 

since g raduating from Austin P e ay. Six ty-one had taken spe cial 

c our se s, suc h as Salesmanship, Banking, Office Machines, and 

Data Proc e ssing . Spe cial awards and achie v eme nts such as CPA 

CLU , and CPS had be e n e arne d by six teen, or eleven percent, of 

the r e spondents. Forty-seve n, or 34. 4 percent, had complete d 

additional d eg r e es or they w e r e in the proce ss of completing a 

d eg r ee or additional work. 

' 

Ac c ording to the r e sponses r e ceive d from the graduates, the 

t yp ewrit e r r ece i ve d by far the most respons e s as the machine used 

in th e r e sponde nt I s position( s). The t e n-key adding machine and the 

cal cu lator r e c e i ved the s e cond and third most r e sponses, respectively . 

The $5,000 to $7,9 99 salary rang e r e ceiv ed the most r e sponses 

with t h e $ 8 ,000 to $10,000 salary rang e r e c e i ving the second moS
t 

re sp on s e s . The majority of the respondents were teaching or had 

f h . The maJ· ority of the s e t e aching 
h e ld positi ons in the fi e ld o t e ac ing . 
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position s was t e a c hing business subjects in high school. F ive graduates 

we r e t e a c hing in co llege ; two w e r e teachi· ng 1· n the t· 
1 

d t · 
v oca 1ona e uca 10n 

prog ram ; four were teaching out of the fi e ld of busine ss (sociology, 

phys i ca l e ducation, auto mechanics, and English); and five w e r e 

teaching in e l e mentary or junior high school (kindergarten through 

third g rade, s eventh and eighth grades, third grade (2), and fifth 

and sixth g rades). The position of accountants re ceive d the second 

lar gest number of responses. 

The salary range for the teaching positions ranked as follows: 

thirt y -three teachers, range $5, 000 to $ 7, 999; seven teachers, range 

$8, 000 to $10,999; and four teachers, range below $4,999. 

In addition, the salary range for the accountants were as 

follows: fifteen accountant positions, range $8,000 to $10,999; 

e i ght accountant positions, range $ 5, 000 to $7,999; two accountant 

positions, range $11,000 to $13,999; and one accountant position, 

range above $20, 000. 

Reliability of the Sample 

In reference to reliability, Oppenheim says "Reliability 

. 1149 
refe rs to consistency, to obtaining the same results agam. 

. · nd Attitude 
4 9 Op·penheim, A. N.' Questionnaire Design a__ 1966 69 

Inc. Publishers ' New York: ' p. . Measurement, Basic Books, 



53 

Freder i c k E . Croxton, Dudley J. Cowden 
' and Sidney Klein 

state d when th e mai l ed -questionnaire method of collection was used 
' 

th e r e s ea r cher 11nev er expects that all of them will be returned. 1150 

The refore, since only a portion of the questionnaires have been 

r eturned, how can the researcher be sure the portion returned was 

r epresentative of the universe. 51 

Travers said: 

The central difficulty in all direct-mail techniques 
is that the percentage of returns is small. A question
naire of some interest to the recipient may be expected 
to show only a 20 per ce nt return, even when conditions 
ar e fa v orable. If nonrespondents are contacted a 
second and a third time, the return may be increased 
to 30 percent. Only rarely does it reach the 40 percent 
le v el. Attempts may then be made to contact per
sonally the final group of nonrespondents, but if this 
is done, it might be as well to perform the entire 

. b . t . 52 operation y 1n erv1ew. 

The sample size of the present study was an adequate sample 

to be representative of the univ erse. To substantiate this statement 

the following methods of testing the reliability of the sample were 

used. 

50croxton, Frederick E., 
Klein, Applied General Statistics, 

Cliffs , N . J • , 1 9 6 7 , p. 3 1. 

5 1
Ibid. 

Dudley J. Cowden and Sidney 
Prentice-Hall, Inc., Englewood 

A Introduction to Education 
52Travers, Robert M. W.' _E- ~~:...::.;---:;--: 64 . 2 97 

Resear c h , The Macmillan Company, New York: 19 ' P· · 



1. M e asur i ng the r e liability of the sampl e by c omparing 

the profi l e of the sampl e with the profile of th · eun1verse. 

2. M e asur ing the r e liability of the sample b y using the 

common-sens e discussion method . 

3. Measuring the reliability of the sample by using the 

statistical formula for a finite universe . 

Comparison of the Profile of the Sample with the Profile of the 

U niv erse 

54 

Although the total universe for the study was three hundred 

and forty - four graduates, the true universe was three hundred and 

fifteen . An explanation of this difference is as follows: 

1. Twenty-five questionnaires were returned by the U. S. 

Post Offi ce due to such reasons as moved, left no forwarding address, 

not at this address, and no such address. 

2. One graduate died. Two graduates were in the military 

and their questionnaires were returned by their mothers. 

3. One questionnaire returned had only the first page c ompleted; 

therefore, this questionnaire was unusable . 

Therefore, since a total of twenty-nine unusable queSt ionnaires 

. was three hundred and fifteen. 
were returned, the true un1ver se 
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The fo llowing pr ofil e s will giv e the fa culty a bette r unde r-

standing of bia s e s wh ich · h mig t exist in the f " d " in ings drawn from this 

s a mpl e . Table XV shows the f"l f 
pro 1 e o the three hundred and fifteen 

m embers of the true universe. 
Table XVI shows the profile of the 

one hundr e d and thirty-six respondents. These profiles show the 

numb e r and percentage of males and females in each major for 

each year included in the study. 

The third profile constructed was a master profile. This 

profile compares the total one hundred and thirty-six respondents 

to the three hundred and fifteen members of the true universe. 

See Table XVII for the Master Profile for 1963-1968. 

In summary, the master profile (Table XVII) shows that 

approximately six percent fewer males returned their questionnaires 

than the number of males in the true universe. On the other hand, 

approx imately six percent more females returned their questionnaires. 

An intrepretation of this difference may be approached two ways: (1) 

Wom e n take the time to fill out questionnaires, whereas, men will 

n ot take the time. (2) The researcher is a woman; therefore, one 

woman wants to help out another woman. 

The master profile also shows a higher percentage of returns 

. d b · s s administration as 
fr om f emale s in the fi e ld of accounting an usme 

compared with the l owe r p e rcentage of r e turns from males . 
An 
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int r e pr e t a tio n with r egard to this differ e · 
nee 1n r eturns could be as 

fo ll ow s: The f i e ld of a c c ounting and busines s administration ar e 

dominat e d by the males; the r efor e few fe ·male f 
1 

· 
, s ar e suc ces s u 1n 

the s e fi e lds. Thos e few females who ar e in this fi e ld and successful 

would f ee l comp e lle d to r e turn the que stionnaire; whereas, to the 

male , it wou ld not b e considered important. 

Equally so, the mast e r profile indicates a high percentage of 

r etu rn s from the males in business education as compared with the 

low p erce ntage of r eturns of the females in the same field. Again, 

an int e rpretation with regard to this difference in returns could be 

as follows: The field of business education is dominated by females; 

the r efor e, few males ventur e into this field. Consequently, those 

males who ar e in the field of business education feel compelled to 

r eturn the qu e stionnair e s; whereas, the f emales do not. 
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PROFILE OF THE 315 MEMBERS OF THE TRUE UNIVERSE 

::;;..--

196 3 
1964 

Maj or T otal M en % Women % Total Men % Women % 

Acct 9 9 100. 0 - - 10 7 70.0 3 30.0 
BI A 13 11 84.7 2 15.3 18 14 77 . 7 4 22.3 
B/ E 10 2 20 . 0 8 80.0 7 2 28.5 5 71. 5 

4 4 100. 0 - - 4 4 100.0 - -Eco 
5 5 100. 0 - - 4 4 100.0 - -Mkt 

- - - - 2 - - 2 100. 0 S/S -

Revised 
41 31 75.6 10 T 24 .4 45 31 68.8 14 31. 2 

-
1965 1966 

-

Acct 14 14 100.0 - - 14 13 92.8 1 07.2 

B/A 17 16 94.2 1 05.8 19 17 89.4 2 10.6 

B/E 2 - - 2 100.0 13 4 30.7 9 69.3 

Eco 3 2 66.6 1 33.4 2 2 100.0 - -

Mkt 6 5 83.3 1 16. 7 9 8 88.8 1 11. 2 

100.0 1 - - 1 100,0 S/S 1 - - 1 ' 

Revis e d 
58 44 75.9 14 24. 1 T 43 37 86. 1 6 13.9 

1967 1968 

92.8 1 07.2 
90.9 1 09. 1 14 13 Acct 11 10 

100.0 - -
11. 6 26 26 B/A 26 23 88.4 3 

16.6 10 83.4 
12 2 B/E 8 2 25.0 6 75.0 

100. 0 - -3 3 Eco - -
07.2 - - -

92.8 1 
14 13 Mkt 7 100. 0 - -

5 100. 0 7 
-100.0 5 -S/s 1 1 - -

Revis ed 77. 1 17 22. 
20.8 74 57 

T 53 42 79.2 11 -
9 
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PROFILE OF THE 136 MEMBERS OF THE SAMPLE 

--
196 3 

1964 
Tota l M en % Women % Total Men % Women % 

Major 

6 6 100. 0 - - 3 2 66.7 1 33.3 
Acct 

5 5 100.0 - - 6 4 66 . 7 2 33.3 
BIA 

8 1 12.5 7 87 .-5 1 1 100 .0 - -
BI E 

2 2 100. 0 - - -Eco - - - -3 100. 0 2 2 100 .0 -- -
3 - -Mkt 

- - - 1 - - 1 100. 0 
S/S - -

17 70.8 7 29.2 13 9 69.3 4 30 . 7 
Total 24 

1965 1966 

Acct 6 6 100.0 - - 9 8 88.8 1 11. 2 
B/A 10 9 90,0 1 10. 0 5 4 80.0 1 20.0 
B/E 2 - - 2 100.0 10 4 40.0 6 60.0 

1 1 100.0 - -1 100. 0 Eco 1 - -

3 3 100.0 - -- -Mkt - - -

- - -- -SIS - - -- -

Total 18 15 83.3 3 16.7 28 20 71. 5 8 28 . 5 

-
1967 1968 

Acc t 4 3 75.0 1 25.0 9 8 88.8 1 11. 2 

B/A 11 8 72.8 3 27.2 8 8 100.0 - -
B/E 3 1 .33. 3 2 66.7 8 2 25.0 6 75.0 

100. 0 - -1 1 Eco - -- - -
33.3 66.7 1 3 2 Mkt 

100.0 - -2 2 
100. 0 - 2 2 -S/s 

1 100. 0 1 - -
10 32.3 3 1 21 67. 7 Total 

7 33.3 21 14 66 . 7 
-
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TABLE XVII 

MASTER PROFILE FOR 1963 _ l96 8 

-
-

UNIVERSE SAMPLE 

Maj or Total % Men % Women Total % Men % Women 

-
Acct 72 91. 7 66 8 . 3 6 37 89.2 33 10.8 4 

B/A 119 89 .9 107 10. 1 12 45 84.4 38 15.6 7 

B/E 52 23. 1 12 76.9 40 32 28. 1 9 71. 9 23 

Eco 16 93.7 15 6.3 1 5 80 4 20.0 1 

Mkt 46 91. 3 42 8. 7 4 13 92.3 12 7.7 1 

S/S 10 - -100.0 10 4 - - 100. 0 4 

Grand 40 
Total 315 76.8 242 23.2 73 136 70.6 96 29.4 



ommon-Se ns e Dis cussion M thod 
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L eabo and Smith said , "Some 
gene ral ideas of s am ple size 

r equ ir d can b e obtaine d from a 
common- sense discus sion. 1153 

They tak two approac h e s to the com 
man-s e ns e discussion. (1) 111£ 

th e sample is to b e taken for the purpos e f . 
o m easuring a rare and 

uniqu e condition in the population, then a lar ge 
sample is necessary. 11 

(2) 
111£ the variate doe s not have a wide range · th 1 · 

1n e popu ation, the 

sample c a n b e quite small and still give a good picture of the popu-

lation, a nd if the range of the variate in the population is great, 

th en a r e lative ly large sample is needed to estimate the population 

ave rage w ithin r e asonable limits. 1154 

Fir st, the sample was not taken in the present study for the 

purpos e of measuring a rare or unique condition in the universe. 

The universe in the pr e sent study was homogeneous. Secondly, the 

variat e s in the universe, sex, majors, and year graduated, had a 

small range . 

Statistical Formula for a Finite Universe 

Use S Statl. st1· cs to determine the minimum C ecil H. Mye rs 

55 
siz e of a sample for the information to be reliable. 

C F k Smith Basic Statistics for 53 Le abo, Dick A., and • ran ' --- -=-~--- 1· · 
I . Inc Homewood, 111no1s, 

Busine ss and Economics, Richard D. rwrn, ·' 

196 4, p. 95-96 . 

54Ibid. 
t Busines s and Economic 55Myers, C ecil H., Elemen ary B lmont California, 1966 , 

h . Co Inc., e ' ~atistics, Wadsworth Publis ing ·' 
p. 212. 



For the pu rpos e of b ette r und e rstanding this secti on, 

statistica l t e r ms we r e d e fin e d. 

1. 
2 . 
3 . 
4. 
5 . 
6. 

Finit e Unive rse: A universe with bou d · 1· ·t 
n ar1e s or 1m1 s. E = the '' allow abl e e rror. 115 6 

V = the coefficient of standard de viation. 57 
N = the number of items in a univers e . 58 

n = the numb e r of items to be included in the sample. 
z = 2. 58 (the 99 percent confide nce level). 59 

6 1 

In order to find the minimum sample needed for the information 

to be r e liable, the following formula for deter ming the size of a 

f f . . . d 60 random sample o a 1n1te un1ver se was use . 

For the present study, E equals to 2 p e rcent, V equals to 10 

pe rc e nt , N e quals to three hundred and forty-four, and z equals to 

2. 58 (the 9 9 percent confidence level). The solution of the finite 

universe formula follows: 

n = 

n = 

n = 

n = 

n = 

n = 

(2. 58) 2 (344) (. 10)2 

(6. 6564) (344) (. 01) 

(344) (. 0004) + (6. 6564) (. 01) 

22.8980 
.1376 + .066564 

22.8980 

• 20416 

ll2. 15 or 112 

56 ·t ·p 207. M yer s, loc. Cl., • 
5 7 Ibid. ' p. 2 08. 

59Ibid . , p. 212. 6 0rbid. 

58Ibid.' 167. 
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From this formula for a random s 

1 a m p e, the information 
received from on hundred a d t 

n we lve gradu ates wou ld be r e liab le . 

Since the a ctual siz e of the sa 1 
m p e was one hundr ed and thirty - six 

and the m a ster p r ofi l e of the sample m t h 
1 

. 
a c e s c osely with the maste r 

profil e of the true u nive r se , the sample us e d in the pres e nt study 

was ade qua te . 

The t hr ee pr e c e din g t e sts indi cate d that the faculty will b e 

able t o r e l y on the information. Furthermore, since ne ithe r the 

1963 fo llow -up study nor the pr e s e nt study made a follow-up on 

the nonr e sponde nts, the r e liability of the two finding s ar e of equal 

value , In vi e w of these two conclusions, the study fulfills its 

purpos e s which were to secure v ocational information that could 

be us e d by the faculty of the School of Business and Economics 

to give dir e ction to the growth of the School of Business and 

Econ omics by serv ing as ( 1) bases for faculty discussions; 

(2) guid e s for the curriculum de velopment; (3) guides for the 

deve lopment of business and economics majors, and (4) guides 

fo r stu d e nt advisement. 



CHAPTER V 

SUMMAR y' CONCLUSIONS 
' AND RECOMMENDATIONS 

This chapter presents the 
summary, conclusions, and 

r ecommendations of the follow-up study of the graduates of the 

School of Business and Economics A · 
' US trn Peay State University, 

Clarksville, Tennessee, for the years 1963 1968 · 1 • - , inc us1ve. 

SUMMARY 

The problem was to make a follow-up study of the graduates 

of the School of Business and Economics, Austin Peay State 

University, Clarksville, Tennessee, for the years 1963-1968, 

inclusive, for the purpose of securing vocational information that 

could be used by the faculty of the School of Business and Economics 

to give direction to the growth of the School of Business and Economics 

by serving as (1) bases for faculty discussions, (2) guides for the 

curriculum development, (3) guides for the development of business 

and economics majors, and ( 4) guides for student advisement. 

A thorough study was made of related literature and methods of 

d <lures were used in 
r esearch to determine what methods an proce 

similar r esearch studies. 
Also, a follow-up study made by the 

· department 
faculty in 1963 of all graduates of the business 
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from 1947-1962 was studied in d etail. 

A plan for the study was to be com a bl 
P ra e to the 1963 follow-

up study. S ince the questionnaire was used in th 
1963 e study, the 

present study also used the questionnaire. This questionnaire 

consisted of three legal-size sheets of paper with fifteen items 

coded fo r the computer. This questionnaire, along with the cover 

lette r and a stamped, self-addressed return envelope, was mailed 

to three hundred and forty-four graduates. One hundred and thirty

six graduates, or 39. 7 percent, completed and returned the question

naire. As the questionnaires were received, the information was key

punched on IBM cards and a program written for tabulating the 

information for presentation. 

The findings from the questionnaires were: 

1. Seventy-one percent of the respondents completed four 

years at Austin Peay. 

2. Location, economical to attend, and friends were the major 

factors influencing the graduates to attend Austin Peay. 

3. • f b · s was Demand for qualified people in the field o usmes 

the largest primary factor 
. d t s to maJ· or in influencing the gra ua e 

busine ss. 

4. 
d t majors m 

hundre d and thirty-six respon en s, Of the one 

r esponses; accounting · d forty-nine business administration receive 



r e e 1v d thirty- seven re sponses; b u sine s s . 
e ducati on r ece ived 

thi r ty- two r e spans e s; economi c s 
r e c e ived tw e t . n y-s1x r e sponses; 

marketing r ece i v e d s ixteen r e s 
ponses ; and s e cretarial studies 

receive d fiv e r e spons e s. Twe nty-nine of the 

thi r ty - six r e sponde nts had doub le ma· Jors. 

one hundred and 

5. Four perc e nt were d" · is satisfied with their maj or. 

F orty -two p e rcent were satisfie d and 52. 9 percent of the majors 

wer e w e ll satisfied. 

6. Ninety-two p e rcent of the respondents would choose the 

sam e maj o r again if they were entering Austin Peay under the 

sam e circumstances; whereas, eleven percent would not choose 

the same major again. 

7. If the one hundred and thirty- six respondents were 

ente ring Austin Peay today as a freshman, only 69. 9 percent 

would again select their major, and 29.4 percent would not. 

8. The course chosen more times as being "of very great 

value " 1n accounting was Elementary Accounting; in business 

administration, Business Communications; in business education 

and s e cretarial studies, Advanced Typewriting; in economics, 

bo th the Principles of Economics and Price Theory I; in 

m arketing, Marketing and Principles of Advertising were 

cho s en . 
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9. The cours es r eceiving th 1 
e a r ge st b num e r of r e spons e s 

to the question, " Which b usin e ss 
cours e s did you not take at Austin 

P eay but w i she d yo u h a d? 11 w e r e : 
Municipal and Government 

A ccounting, D ata Proce ssing, p 
11 ayro Accounting, Business Cycles 

a nd F o r ecasting , and Public Relations. 

10 . The most valuable course outside th 
e graduate's major 

fi e ld w as Fr e shman English. 

11. Seventy-seven of the graduates have taken no special 

c ours e s since graduating from Austin Peay; whereas, eleven 

percent have r e ceived special awards or achievements. 

66 

12. Approximately thirty-five percent have completed 

additi onal degrees or they are in the process of completing a degree 

or addi tional work. 

13 . The typewriter received by far the largest number of 

responses as the office machine used in the respondent's jobs. 

14. The salary range receiving the largest number of 

resp onses was $5, 000 to $7, 999. 

15. The majority of the respondents are teaching or have 

had positions in the field of teaching since graduating. The 

Pos itions was teaching business subjects majority o f these teaching 

in h i gh school. 
. . allege · two were 

Five graduates were teaching inc , 

. f were teaching 
te h . . h v ocat1· onal education program, our ac 1ng 1n t e 
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5 0 i o l ogy, physical education a uto m e ch . 
' a ni c s , and English ; a nd fi ve 

we r e t eaching in elementa r y or juni or high school. 

A testing of the sample for r e liability showed 
( 1) The profile 

of the sample compar e d favorable with the prof"l f h . 
1 e O t e true universe. 

{Z) The common- s e ns e e xamination showed that th 
1 e samp e was not 

taken fo r the purpos e of measuring a rare or unique condition in the 

popula ti on; and the variates, sex, majors, and year graduated, did 

not ha v e a wide range in the population, and (3) The number of 

que stionnaires returned was larger than the number shown necessary 

fo r a random sample of a finite universe to have a reliability of a 

two percent allowable error and a ninety-nine percent confidence 

l evel. 

CONCLUSIONS 

From the vocational information received from the question-

nair e s of the one hundred and thirty-six respondents, it was concluded 

that: 

(1) Of the findings in the present study are The summary 

simi lar to the findings of the 1963 follow-up study. (See copy of the 

d · the Appendix.) Findings of the 1963 Follow-Up Stu Y m 

963 follow-up study nor (2) Since neither the 1 
the present 

study made a follow-up on 
the reliability of the the nonrespondents , 

two fin ding s we r e of e qual value. 
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(3) Information f r o m this sample was adequate. 

(4 ) T he faculty will be able to rely on the information from 

hundr e d and thirty-six respondents. 

68 
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RECOMMENDATIONS 

B ase d on t h e pr eceding summ f • . 
ary o findings and conclusions 

' 
the following re commendations were m d a e. 

1. That the info rmation receiv ed from the 
questionnaires 

b e com bin e d with other known factors and trends to gi·ve direction 

to th e g r owth of the School of Business and Economics, thereby 

helping e s tablish guidelines for the development of curriculum 

and majors within the School of Business and Economics and the 

advis ement of students. 

2. That the information serve as a basis for faculty 

di s c ussions aimed at the improvement of its professional knowledge 

and understanding of the School. 

3 . That similar follow-up studies of the graduates of the 

School of Business and Economics be made every three to five 

years. 

4 . That when making these surveys , consideration be given 

to t h e se l ection o f another type of survey instrument, such as 

. . 1· f the mailed questionnaire. 
r and om sampling and inte rviews in ieu 0 
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5. That an add itional study be made for the purpose of studying 

O nse bias in the nonr e spo ndents of the present study r e sp · 

6. Tha t a study b e made of the n o nrespondents of the present 

fo llow - up study. 

7. That computer programs be written using the IBM cards 

of the present study for: (1) analysis by sex, (2) analysis by year 

of g raduation , (3) comparison of majors with positions now held, 

and (4 ) comparison of majors with salaries. 
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, ew ork. 1965. 
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Publishers, Springfield Ma G & C Merriam Company 

1949. ' s s. 

B. PERIODICALS 

Erickson, Lawr e nce E. and Mary Ellen Oliverio. "Evaluative 
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Monograph 111. South-Western Publishing Company, 
Cincinnati, Ohio. Mar ch 1964. 
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A Follow-Up Study of the 1959-1963 Business Education 
Graduates of Mankato State College, Mankato, Minn. 11 
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October 1966. p. 9 
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Publishing Company, Cincinnati. 1962. 
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h C uter in the R e search 
Sawatzky, Jasper J., 11 U se of t e ~mp 

1 
Vol x. No. 1. 

P ff The D e lta Pi E=;.i:P:....s_1_l_o_n Journa . • rocess. ______ _ 

November 196 7. 
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Wall , L oi s A . , 11 A Follow-Up St d u Y of the B · 
Graduate s of Southe rn 111 · . . usmess Education 1no1s Un1ver ·t 
Campus . 196 6 . 11 The Nat · 1 . 
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Y, Edwardsville 

-- iona Bus1ne E 
Quart e rly. Vol. 36. N ss ducation 

o. 1. O ctob e r 1967. p. 78 

c. UN PUBLISHED MATERIALS 

Au stin P e a y St at e College D e partment of B • ' us1ness 11A F 1 
Study of the Graduates of the D . t ' 

0 
low- Up . epar ment of Business of 

A u stin P e a y State College for the years 194 7-1 96 l 11 (A 
study don e by the faculty of the bu · d · . siness e partment for 
inte rnaluse.) 1963 . 

Lowr y, Rob ert A., Principles of Follow-Up Research · B · • _ _ _ __;_;__;::.L __ ..:...:;..-=.= 1n us 1ne s s 
Education. (Unpublished Ed. D Thesis Indi·ana-U · ·t · , n1vers1 y, 
Bloomington , Indiana.) 1958. 

D. OTHERS 

Austin P e ay State Univ ersity, Bulletin <2i Austin Peay State 
Uni ver sity. Clarksville, Tennessee. Vol. 38. No. 1. 

April 1968. 

Clar k s v ille Chamber of Commerce, 11 An Introduction to Clarksville , 
T e nnessee and Austin Peay State Unive rsity. 

11 
South Central 

B e ll T e lephone Company. Clarksville, Tennessee. Novembe r 

1968 , yellow pages telephone directory. 

Statement b y D e an of Faculties, personal inter view, July 24, 1969 . 
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AUSTIN PEAY STATE UNIVERSITY 
CLARKSVILLE, TENNESSEE 37040 

Mrs . Agne s B. E llis 

Blount H all 

A pri l 14 , 1 969 

Au stin P e a y State U nive rsity 
Cla r k s vi lle , T e nn e ssee 37 040 

Subjec t : Appr oval f o r a foll ow-up study of the business majors 
o f the Scho ol o f Business and Economics 

I a m plea s e d t o appr o v e a f o ll ow-up study of the graduates of the 
School of Busine ss and Economics of Austin Peay State Univ ersity 
fo r the years 1963-1968, inclusive , tob e madebyyou . Not only 
will thi s s tudy h e lp you complete your requirements for your 
gradua t e d e gr ee , b ut it w ill aid the faculty in advisement and 
guida n c e of m a j o rs in busine ss. 

Howeve r, I would like to make a request. I would like t o s e e the 
survey i n strume nt w h e n you decide what you will use for the study. 
If a qu e stion n air e is used, I want some chang e s made fr om the 
one u s e d i n the 1963 study. Also, I have the w ritten report of 
the 1963 s tudy w hich might aid you in planning your study. I 
will b e gla d t o discuss w ith y o u any aspects of your study or 

he lp you any w ay I can. 

74 

I, h e r eby, a u t h o ri ze you t o s e cur e the necessary supplies you w ill . 
nee d fo r your study in the name o f the School of Busine ss and Econom~cs. 
I will a l so no t i f y the var ious departments o n c ampus that you are makmg 

such a s tudy and w ill b e securing suppli e s • 

Good Luc k ! 

AUSTIN PEAY STATE UNIVERSITY 

~ . 
S c h o ol of Business and E conomic s 
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A F OLI..a<J-UP S~UDY OF THE GRADUATES OF THE SCHOOL OF BUSINESS AND ECCt«>Mics 
r a rme r the De artment s of Business and E · F s I , ~ cononu.cs 

0 AU T N PEAY STATc. UNIVERS ITY CIARKSVILI.E 
I 

TENNBSS 
FOR THE YEARS 1%)-1968

1 
INC LUS IVE EE , 

i,r , 

NAME l'_l•-:d.:-:s""T"_"'~;+-------;-;:7::;::-::------;---,-----Date 
( l ) firs: Fir s t l-iaiden Last ------

(if applicable) 

PRESENT hAILI!!G ADDRESS 

DIRECTIOHS : Pl e ase c he ck the i t e rns which answer each of the following questions, 

NOTE : Each answe r box is coded for computer purposes , The nU111bers in the upper 
right hand corner represent the colUilln numbe r(s) of the IBh card, 

(2) 
D-l2J 1. Did y ou complete all your under- 2 , vihich factor(s) influenced you mos1 graduate work at Austin Peay7 to attend Austin Peay7 mo Scholas tic reoutation 3 1 Economical to attend 4 

Location 5 If answer is NO, please indicate Parental influence 6 previous school and date attended , Friends 7 
AlUillni 8 
Athletic r eoutation '1 
Scholarshios .1.0 
other financial aid l 
others, (list ) a..2 

J, 
13 19) 

vJhich factor(s) in.!'lue nced your selection 4. 
(20-25) 

\.J hat was your major . 
of your major in the field of business7 field (s) of study at 

Austin Peay? 
Demand for qualified oeoole in this field U:J 
High School t eacher or advisor U.4 AccountiM 20 
College orof es sor or advisor 115 Business Adm, 21 
Parental influence 11-6 Business &iuc 22 
Businessmen [17 Economics 2J 
Friends p_8 }larketim1 24 
others, (list ) P-9 Sec, Studies 25 

(27) (26) 
6. \,Jould you again major in the l5. Have you been : 

field(s) checked in guestion:til: 

\,J e ll satis fied with your maior71 10 4 if you were re-entering Aus 
Peay in the same year in which Satisfied with vour ma.ior? I 11 
you did enter and under the same Dissati fied with your ma.ior 7 I 12 
circ\llTlS tances 7 

mo 1 

-
(28) 

. 4 if you were 
. . the fi eld(s) checked in question _ 

7. Would you aga~n maJor ~a as a freshman? 
entering Austin Peay~ 

Yes I l ~ -No 

Page 1 o f Three-page Q uestionnaire 



2 76 

8. Of wha t ~l-51 ) va lue has each of the cours os . (l-51 ) t ook i n the 3chool of Business and Eco~: ~cs 9. Which business courses die bee n t o you? (Please indicate t he value by you nQ1 take at Austin plac ing a check mark i n the appropriate Peay but wished you had? column , ) (Pl ease check tha courses below,) 
OF VERY OF OF OF 4 GREAT GREAT so.r-ir: NO h '\J ORS AND COURSES DID NC.Yr 

VALUE VALUE VALUE VALUE IN THE MAJORS 
OFFERED TAKE BUT 

0 1 2 J •· \,!SHED I 
HAD TAKE} 

ACr onNTING Cl-10) 
Accounting Fundamentals for 1-ianaizement 1 El ementarv Accountiniz 

2 Inte rmediate Accountina 
1 Cost Accountina 
4 Advanced Cost Accountiniz 
'i ~uditin~ 
F, 

Advanced Auditing ? ~ 

'1',.v Accounting__ 
8 

Hunicinal and Go;~;;~- A~~ountiniz g 
Advanced Accounting 10 

BUS INESS ADMINISTRATION (ll-20) ~ 

Busines s 1-,a thematics 11 
Introduction to Busines s 12 ~ 

Busines s r )mrounications 11 
Advanced Business Communications 14 
rn--nration F;nance 15 
~,.i,,.,.,co-4 rn~-or,.+ ; on Finance 16 
T-.. n~tmo n+ l? 
~"siness Law 18 
Personnel Manal'!'ernent 19 
Data Processing 20 

(21-28) 
BUSINESS EDUCATION AND SECRETARIAL STUDIES 
Personal Tvoewritin'1' 21 
Be"inning Typewriting 22 
Advanced Tvncwriting 2 
Be1Zinning Shorthand 2 
St eno1Zranhv 2 
Office Practices and p,.;ncinles 21 
o,.v-roll_ill:counting 2 .. 
Office l•iachines 21 

' ECONOEI ~S (29-42) 
29 Princioles of Economics 

Introduction to Bus, & Eco, Statistics 0 I 

Price Theor:v I 1 
2 Price The orv II ,, I 

! ?-1onev and Bankiru:r 
14 Advanced Business & Eco, Statistics 

)5 Economic History of the U, S, 
IO labor Economics 
17 R"'"'re l'!'ate Economic Analysis I 8 ,\.ri:rr e1Zate Economic Analysis II 
19 Bus i ness g_~les _& Forecasting 

40 
Public Fina!}_ge .. ---·--- 41 -~ - International Trade IJ.7. 
Government and Business 

:t-iARKETING (43-51) lfl 
Ha rke ting 44 
Sales Jv,an"aement . . /J.C. 
Princinles of Adve rt1s1niz 46 
Public Rel ations nt Policies 47 
Narketing and Nanageme 48 
1'Ja rket i niz Research_ -- 32. 
Problems i n 1'iarket1ng - so 
-~ . 1 I-,a rke ting - ·- 51 Inte rnat1ona- - .. --;·· 
Cr edit and Coll ections 

naire Question 
2 of Three-page Page 
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whic h we re the mos t va lll.'.lblo c (1-28 ) 
ourses you had outside your major f i e ld? 

,\g r icul turo 
f rc s ..,•a n En<> lis h 
Librnrv j c i c nco 
Li t c rature 
Othe r Enc . Cou r s es 
,\rt ,:..rmrec i a tion 
Othe r ,,rt Cou r s e s 
husic ;,nnraci '1 tion 
Ot he r husic Course s 

1 
2 
J 
4 
5 
6 
7 
8 
9 

Biol otlv Cours es 
Chemis t rv Courses 
Phvs ic s Cours es 
Ge ol o<>v 
ha th Course s 
J ourn.:i, lis m 
Sociolo!!v 
Politica l Sc i ence 
Hi s t orv 

29- J4) 

-

10 
11 
12 
l J 
14 
15 
16 
17 
18 

iauc , Courses 
Phys ica l Ed . Courses 
Heal th Cours es 
Home Ee . Courses 
Industrial ,\rt 
t ,odcrn L::meuages 
I'hil osophv 
Fsychol oev 
Speech & Dr ama 

19 
20 
21 
22 
23 
24 
25 
26 
27 Ot he r s , (List ) 

8 
_ ___ 2 

11. i•,hich spec i a l cours L- s have 1 2 . 35- 2 
What gradu~t ~ work have you compl et ed 
since r eceiving your undorgr aduat 

you _·t.:i.ke n s i nce l ea vi ng ,rns tin 
Peay ? 

None 
Sal esmanshio 
&i nki ng 
Offi ce h1chinc s 
Dat.:i. Pr ocessing 

29 
J O 
J l 
J 2 
33 

Othe rs , ( l ist) ______ ---.l~ 

degr ee at ;rnstin Peay? 9 

Hone 
Currentl y wor king f or h . ,\. \ CoMol ot ed i·J, ;l , 
Curr ently working f or h ,A,+ 45 hr s 
f.£!1E:2lc !:2.d 111, J , + 45 hrs , 
£.1.or_r_o_~i::_~~-rki m,- f or doc torat e 
Co~-eJ.e t ed_ doct or at e 

35 
36 
37 
38 
39 
40 
41 

Ot nors , (Lis t ) 42 ---- -----
3 

lJ . Have you r eceived any othe r special aw~r ds or achieveme nts s ince gr aduation? 

~ o 
~ 1 

I1' answe r i s YES , pleas e lis t (i. e . CP,\ , CLU, CPS) ______ _ 

14 . \.1 lui. t p os itions lui.ve y ou he l d since gr aduat i ng f rom irnstin Peay, incl uding 
mil it.:i. ry se rvice , (P l ease che ck t ho appr opri a t e .!£E salary r ange f or the 
pr ope r p osit i on . ) 

0 1 2 3 4 5 

"f: g' -{;"> _:: ,, -C"> -(; 

~~ \,.,,7 ~ ~ t-' t-' 'r-- ,~ DJTE POS IT ION CHIEF DUTIES ~ t-' P? t-'W ,o 0 o ,o C)~'.) OF POS I TION ~ ::: o,o 0 '0 §~ §''. 0 \.) 8 ~8 O '-'..l ~ Q \[) 

__ TO 

___ TO 

__ TO 

TO 

TO --- -

TO 

(45- 53) 

15, What office lll.'.lchi nc s have y ou used i n your empl oyment? 

Compute r s 
T ewr itc r 
Dic t a hone 

45 
46 
47 

adding mac hine 48 s iri t du 1. 
49 Cal cul ato r 
50 Othe r s list) 

6 

i ~ 
~ < 
O Cil 

8 

51 
52 
53 

d Ec onomics 
1 of Busines s an ) 

·m rovi ng tho Sc hoo f this ques tionnai re , 
Any c omment s o r s ugge s tions f or_it~d (Please us e the backs 0 

y ou wish to make i,,i l l be a pproci a · 

! .!:! ~!'!~ I 2 .!l 

Que stionnaire 
Page 3 of Three-page 

77 



(This a co py o f the Br i f of th F · 
d d b 1n d ings of th Study con uc t e y t h e fa c u l ty of t h e D e pa t e 1963 Follow-up 

A u sti n P e ay Stat U nive rsity , Clar k s ville r ; e nt of Busine ss, 
' enne ssee.) 
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B RIE F OF THE FINDINGS 

T h e lar ge st p e r ce ntage of bu · sines s grad t 
ua es who responded 

to t h e q u e stionnaire graduated in the last f 
ew years covered by the 

s u r v ey . Most business graduates were att t d -
rac e to Austin Peay State 

College b e cause of its location and economical t 
cos . Seventy-five of 

the business students majored in business administration, forty- seven 

in busine ss education, thirty- one in accounting, six in secretarial 
' 

and fi ve in marketing. Thirty-one per cent of the business majors 

minored in English and twenty-four per cent minored in economics. 

The primary factor that caused them to select the business major was 

a demand for people in this field. Sixty-four per cent of the respondents 

was well satisfied with their major and twenty-one per cent was satis-

fied with their major. 

Accounting and marketing were business courses mentioned 

most often as being courses the students wished that they had pursued 

fu rthe r. h t d ts wished that they 
Of the non-business courses, t es u en 

had taken more mathematics and modern languages. 

. aj or in the same 
By far most of the students would again m 

e they re-entering 
fi e ld that the y did while at Austin Peay state wer 

college today. 
change their major would 

Most of those who would 

. ·n the business department. 
cha nge it to anothe r maJOr 1 



A cor ding to those who 
major e d in b . 
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usine s s administration 
accounting' and marketing , th mo st important b . ' 

usine s s 
plet e d in coll ege w e re: 

courses com
a ccounting b · , usiness comm . . 

unications, business 
rnath, and ec onomic s. The business e ducation and 

secretarial majors 

re ported a ccounting, typewriting, and shorthand as the mo t . 
s important 

bu siness courses that they took in college. The most v aluable non-

bu siness cour s e s completed by the business students were (listed in 

or der r e port e d most v aluable): Freshman English (by far the most 

valuable ), mathematics, literature, social sciences, and biology. 

The business graduates are continuing their education after 

leaving Austin P eay . Thirteen per cent of them has earned an 

advanced degree and eleven per cent is currently working on an 

additional degree. In addition to the second degree work, a large 

numb e r of the students have completed special courses, such as 

accounting, banking, and salesmanship. 

The high, low, and median salaries for the business graduates 

who r e sponde d to the questionnaire are as follows: 

High Median Low 

Busine ss Administration Majors $35,000 $6, 112 $2,800 

{M en and Women) 
19,000 5,700 4,200 

Marketing 
9,725 5,540 3,380 

Accounting 
5,000 4,600 4,200 

Secretarial 
9,400 4,275 2,750 

Busine ss Educ ation Maj ors 
(R egardl ess of whe re employed, 

2,340 M en and Women) 
10,000 4, 138 

T hose actual! y teaching, regard1e s 8 
) 

. . { or women 
4,780 4,872 3,380 of b u siness maJor. men . 

Women ( o th e r than those in teaching) 



AUSTIN PEAY STATE UNIV 
CLARKSVILLE TENN ERSITY 

' ESSEE 37040 

June 24, 1969 

Dear Austin Peay Grad uat 0 

As a business g raduate interested in the betterment f A t · 
· · t d th o us in Peay State Universi Y an e School of Business and Economics, you 

can help us. 

In the process of continuous improvement of curriculum, Mr. 
Glenn Gentry has authorized me to make a follow--- up study of all 
business graduates of Austin Peay for the y ears 1963-·1968, inclusive. 
As a graduate, you can provide us with inf orma. tion to help the School 
establish guidelines for the development of curriculum and for the 
advisement of business students. Furthermore s you can help me to 
complete my thesis for my master~s degree. 

Only totals will be used in my conclusions. Names will not be 
referred to in any way. Please f eel f ree to make any comments you 
wish concerning any item on the questionnaire or any commen~(s) con
cerning improvement(s) of the School of Business and Economics: If_ 
additional spa ce is neede d, you may use the backs of the queS t ionnaire. 

v · ~ 1 d estionnaire and return ~n ..1.l you please comple te the enc ose qu . 
it to me in the self-addressed, stamped envelope so I will receive 

it by July 11, 1969. 

Thank you very much for your prompt cooperation. 

Sincerely yours 

~ 
Agne s B. Ellis 

Enclosure 

80 
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LIST OF SCHOOIS ATTEND 
OF THE GRADUATES OF Ti: SAND DATES ATTEDNED 
AND ECONOMICS AUSTIN PEAYCHOOL OF BUSINEss 

' STATE UHIVERsITY 

f.pllege Year 19631 

Lindenwood College 

university of Tennessee at KnoXVille 

Bethel College 
Hopkinsville, Kentucky 

university of Tennessee at Martin 

Courtland College 

Tennessee Polytechnic University 
Cookeville, Tennessee 

•Various 

Date Attended1 

1957-1958 

1957-1958 

1959-1961 

1960-1962 

No date giTen 

No date giTen 

1950-1960* 

•One respondent wrote "Tarious" and the dates the various institutions 
were attended. 

College Year 19641 

*Ft, Smith Jr. College 
Oklahoma University 
Vanderbilt University 

University of Mississippi 

CUJlberland College 

University of Tennessee at Martin 

Date Attended1 

19.58-1960 
1961-1962 
1962-1963 

1960-1962 

1960-1962 

1962-1963 

--- ----- this indicates one graduate attended 
~en schools are single spaced, 
these schools. 
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college Year 19651 -
university of Tennessee at Nashville 

•SiJDIRons College 
Boston University 

university of Tennessee at Knoxville 

university of Maryland 

Date Attended, 

No date given 

1960-1963 
1963--1964 

1960-1963 

19.54-1956 

•When schools are single spaced, this indicates one graduate attended 
these schools. 

College Year 1966s 

Tennessee Polytechnic University 
Cookeville, Tennessee 

University of Colorado 

*Paducah Jr. College 
Bethel Jr. College 

Tennessee Polytechnic University 
Cookeville, Tennessee 

Madesto Jr. College 

Ohio State University 

*University of Alabama 
Auburn University 

*University of Kentucky 
Bethel Jr. College 

Murray State University 

Murray state University 

Da.te Attended, 

No date given 

No date giTen 

1939-1942 

1934-1936 

1955-19.56 

1962 
1962-1965 

1961-1962 
1962-1963 

1959-1961 

1961-1963 

Mo date given 

83 

.,_astern Kentucky University 
Bethel Jr. College 

---------- tld• indicates one g 
raduate attended 

~en schools are single spaced, 
'these schools. 



college Year 1967: -
Marquette University 

•university of Maryland (Gel"lla ) 
western Kentucky University ny 

•Bethel College 
university of Tennessee at HashTille 

•Muscatine Jr. College 
Martin College 
University of Tennessee 

•Western Kentucky University 
University of Kentucky 

Bethel College 

--------------------

Date Attendeda 

1941-41; 1946-47 

1960-1962 
1964 

1954-19.56 

84 

1962-66 (part-time) 

1959-1961 
1962-1964 
1964 

1963-1964 
No da. te given 

1956-1961 at nrious 
ti.ms. 

*When schools are single spaced, this imicates one graduate attended 
these schools. 

College Year 1968s 

University of Tennessee at NashTille 

Tennessee Polytechnic University 
Cookeville, Tennessee 

Western Kentucky University 

University of Tennessee at KnGxville 

Western Kentucky University 

University of Tennessee at Nashrtlle 

Bethel Jr. College 

Date Attendeda 

1961-1963 

1964-1966 

1962-1963 

1963-1964 

196.5-1967 

Ho date given (one 
three-hc,ur course) 
No date given 



2. 

3. 

Account ing M . 
a1ors 

AUSTIN PEAY STATE UNIVERSITY 

CLARl<sVILLE, TENNESSEE 

Did you complete all YOU?' under d 
gra uate WOl'k at Austin Peay? 

NO 14 
YES 23 

Which factw ( s) influenced you most to attend Austin Peay? 

1. Scholastic reputation 1 
2 . Economical to attend 25 
3. Location 28 
4. Parental influence 2 
5. Friends 12 
6. AlUJIIli 3 
7 . Athletic reputation 
8. Scholarships 7 
9. Other financial aid 3 

10. Others 3 

85 

Whi ch factor(s) influenced your selection of your aajOl' in the field 
of business? 

1. Demand fw qualified people in this field 
2 • High School teacher or adviaor 
3 • College professw 0?' advisor 
4. Parental influence 
5. Businessmen 
6. Friends 
7 . Others 

19 
7 
7 
4 
5 
8 
8 

4. What was your major field(s) of study at Austin Peay? 

s. 

6. 

l . Accounting 47 (Men 32, Women 5) 
2 • Business Administration 
3. Business Education 
4. Economics 
5 • Marketing 
6. Sec. Studies 

Have you been: Well satisfied with your •jor? ~~ 
satisfied with Your maj°!'?? --1=--
Dissatisfied with your aJor 

i ld)s) checked in question 4 
Would you again major in th:t! ;eay in the same year in which 
if you were re-entering Aus circumstances? 
you did enter and under the same 

2 

YES 35 
NO 



1. 
i n •101' in the field 86 

YES 30 

Auatin Peay t~ Cs) oheclced in question 
4 

if 
as• f?-eshman? you 

8. and 9. are on th thh-d page. 
NO 7 

10. 

ll. 

12. 

13. 

Which were the moat V&luabl 

l. Ag11icult\Jl'e \ CGUl'ses you had outside Y0U%' ajor field? 
2 • Fl' shman English ~ lo• Biology courses 8 
3. Library Science 0-- 11. Chendstry Co'Ul'eea -y-
4. Literature ~ 12. Physics Co'Ul'eea ~ 
5. Other English couraea -r- 13. Geology ~ 
6 • Al't Appreciation -r- 14 • Math CoUNea 7:r 
1. Other Art courses "a- 15 • JOUl'nalism -r 
8. Music Appreciation --S-- 16. History -,-
9. Other Music Courses 0- 17 • Sociology -r 

19. 
-r20. 
21. 
22. 
23. 
24. 
25. 
26. 
27. 
28. 

_ 18. Political Science --,-

Education COUl'sea 
Physical Ed. CO'Ul'Ses 
Health courses 
Home Ee. couraes 
Industrial Art 
Modern Languages 
Philosophy 
Psychology 
Speech & Draa 
Others 

Which special COUl'Sea have you ta.Jean since leaving Austin Peay? 
1. None 
2. Salesmanship 
3. Banking 

JR 
2 

4. Office Machines 
5. Data Processing 
6. Others 

3 
12 

What graduate work have you co11pleted since receiving your undergl'aduate 
degree at Austin Peay? 

None 26 
CUX'l'ently working for M.A. 4 

Completed M.A. 4 

CUE'Nntly w01'king for M.A + 45 hrs---~-
Completed M.A + 45 hrs. 
Currently working for doctorat e .; 
Completed doctorate 
Others 0 

!al awards or achievements since 
Have you received any other spec 

graduation? NO 28 
YES _..;8 __ 



Accounting Majors 

What positions ha~ you h 1 including military seni d since gz,aduating fro 
sal rai1~ ce. (Please ch m Austin Peay, 

ary for the Pl'Opex, position ) eek t he appropriate top 
• 87 

top alar,y range 

b l ow $4,999 
$5,000 to $7 ,999 
$8,000 t o $10,999 
$11, 000 to $13,999 
$14, 000 to $16 , 999 
$17,000 t o $19,999 
above $20 , 000 

3 
7 

17 
7 
0 
1 

15. What office machines have you used in your employment? l . Computers 
2 . TypewriteI'S 6 
3 . Dictaphone ?J 
4 . Ten-key adding machines 8 
s. Full- keyboard adding machines 32 

14 6 . Mimeograph 
7. Spiri t duplicator 5 

4 a. Calculator 29 
9 . Others 4 

Question 8: 

Of what value has each of the COUI'ses you took in the School of Business 
and Economics been to you? ( Please indicate the ftlue by placing a check 
mark in the appropr iate colum.) 

Question 9: 

Which bus ines s courses did you not take at Austin Peay but wi shed you had? 

OF VERY 
GREAT 
VALUE 

5 
19 
20 
10 

2 
11 

3 
0 

12 
13 

OF OF OF 
GREAT SOME NO 
VALUE VALUE VALUE 

2 1 0 
14 2 0 

1 0 5 1 

12 6 6 

3 2 1 

11 5 4 

3 3 0 

2 9 1 

6 11 2 

18 5 u 

DID NOT 
TAKE BUT 
WISHED I 
HAD TAXEN 

4 
0 
0 
0 

12 
2 

12 
13 

4 

0 

ACCOUNTING 

Accounting Fundamentals for Manage. 
Elementary Account1ng 
Intermec:uate Accoun'ting 
cost Accounting 
Advanced cost Accountlng 
Auditing 
Advanced Auditing 
Municipal and GovermeutAccoun'ting 
Advanced Accounting 
1 ax p.ccount1.ng 



.....--

L..- -

-

4 

0 
0 
0 
0 

10 
0 
1 

0 
3 
1 
0 
0 
() 

('\ 

, 
('\ 

() 

('\ 

() 

t----- l 
0 

0 
0 
0 
() 

('\ 

('\ 

('\ 

• 

4 
9 
8 
1 

2 
9 
3 

1 
1 
0 
3 

9 

, ') 

f; 

f; 

n 
10 

') 

2 
0 
3 
2 

2 
1 
1 

('\ 

4 
15 
12 

4 

2 
16 

5 
0 
0 
3 
9 
9 

1 II 

r; 

A 

8 
18 

0 

10 
6 
7 
5 
1 
2 
1 , ('\ 

7 

0 

88 

2 Innatiint at~on Flnance 

3 o BuaineH Lav 
0 2~ P•reonn•l KanapNnt 

Dat a Prooeaa1n, 

0 
1 
1 
0 
0 
0 
2 
0 

1.1 

0 
l 

1 
5 
0 
2 
0 
2 
2 
0 
1 
0 
') 

0 
1 
0 
1 
0 

2 

0 
5 
2 
2 
1 
5 
1 
1 
1 
1 
1 
4 
2 
1 

Bua, 14\IC&tion & Seo . St\14.tea 

Puaonal °rypeWl'itin& 
imun• l'YDewritin• 

Ad.YDeed ~n,ewitin1 
Bedimin1 Shorthand 
SteDO&Nphy 

Office llaahinH 

Princiole• ot Ecclnoldc• 
Intro. t o Bua . & Eao. Statlatioa 
Price J I 
Price J II 
lfoMY and Bankin& 
AdftDoed Bua. , Eco . Rat1atl oa 
Eco . JliatOl'Y of th• u. s. 
Labo&' E • 
A t• t conoaic Analyai■ 11 
A t• Eccfto-.iC Analyaia I 
Bua. Cycles I FoNca■t1Dg 
Public r1nance 
International Trad• 
- nt anc111ua1neu 

I Marlcetinl 

3 
l ~•tin• __ _£_ _ _..:_l:__..!]~~~M,L---t::--------

Q 3 . ! Sal•• anacraMD d 1 i 



l. 

2. 

3. 

Bus iness A 
dministr at1.· on Majors 

AUSTIN PEAY STATE 
UNIVERS I TY 

89 

CLARKSVILLE, TENNESSEE 

Did you complete all y0 ,,_ d 
-..· un ergr,aduate k wor at Austin Peay? 

YES 34 
NO 15 

Which f actor(s) influenced 
you most to attend Austin Peay? 

1. Scholastic reputation 
2. Economical to attend 34 
3. Location 35 
4. Parental influence 5 
5. Friends 15 
6. Alumni 4 
7. Athletic reputation 2 
8. Scholarships . . 

7 
9. Other financial aid 2 

10. Others 1 

Which factor(s) influenced your selection of your major in the field 
of business? 

1. Demand for qualified people in this field 21 
2. High School teacher or advisor 3 
3. College professor or advisor 1 
4. Parental influence 7 

5. Businessmen 10 
6. Friends 7 

7. Others 11 

4. What was your major field(s) of study at Austin Peay? 

5. 

6 . 

1. Accounting 
2. Business Administration 49 ( Men 41, Women 8) 

3. Business Education 
4. Economics 
5. Marketing 
6. Sec. Studies 

Have you been: 
.. d "th your major? Well satisfie wi . ? 

"th our maJor . satisfied wi Y ·or? 
Dissatisfied with your maJ . 

17 
26 

5 

) h eked in question 4 
. . . ·n the field)s c e ear in which 

Would you again maJor 1 t· Peay in the same Y 
· ng Aus in ? if you were re-enteri circumstances. 

d der the same you d i d enter an un 

YES 46 
3 NO ___ _ 



7. 

Business Administration M . 
a Jors 

Would you again maJ·or. 
. in the f i l d ( ) were entering Aust i n Peay t od e s checked in 

~ as a freshman? question 4 if you 
29 90 YES 

NO 20 

8 . and 9 . are on t he t hird page. 

10. Which w:re the most valuable courses you had l. Agriculture outside your major field? 
2 . Freshman English a 10, Biology courses 
3 . Li brary Science -2..L_ 11. Chemistry Courses 

_7_ 

4. Literature 0 12. Physics Courses 
_o_ 

5 . Other English courses 8 13. Geology 
_s_ 

10 14. Math Courses 
_o_ 

6 . Art Appreciation ..1L 2 15. 7. Other Art courses Journalism _2_ 
8. Musi c Appreciation 

0 16. History _9_ 
9. Other Music Courses 

4 17. Sociology _7_ 
0 18. Political Science _9_ 

19. Education courses 3 ·20. Physical Ed. courses 1 
21. Health courses -4-
22. Home Ee. courses 0 
23. Industrial Art - \} -

24. Modern Languages -0-

25. Philosophy 1 
26. Psychology ~ 
27. Speech & Drama -5-

28. Others -2-

11. Which special courses have you taken since leaving Austin Peay? 
1. None 27 
2. Salesmanship 3 

3. Banking 1 
4. Office Machines 0 

5. Data Processing 4 · 

6. Others 13 

12. What graduate work have you completed since receiving your undergraduate 

degree at Austin Peay? 

None 
35 

Currently working for M.A. 
l 

Completed M.A. 
45 hrs. 0 

Currently working for M.A -t 
l 

Completed M.A -t 45 hrs. 0 
Currently working for doctorate 5 
Completed doctorate 
Ot hers 

since 
special awards or achievements 

1 3 . Have you received any other 

graduat ion? NO 43 

YES 5 



14 . What positions have 
including · l · you held since d 9l 

l mi. i.tary service. (Pl gra uating from Austin Peay, 
sa ary range for t he pro ease check the appropri."ate top 
top salary range 

below $4- ,999 
$5 ,000 to $7,999 
$8 ,000 to $10 ,999 
$11,000 to $13,999 
$14-,000 to $16 ,999 
$17 ,000 to $19,999 
above $20,000 

per Position.) 

15. office machi·nes h 
ave you used 

What 
l. 
2. 
3. 
4. 
5. 

Computers 10 
Typewriters ~ 
Dictaphone 14 
Ten-key adding machines -,p;
Full-keyboard adding mac~ 
Mimeograph 6. 

7. 
8. 
9. 

Spirit duplicator 
Calculator 
Others 

Question 8: 

6 
14 
18 

5 
2 
1 
1 

in your employment? 

Of what value has each of the courses you took in the School of Business 
and Economics been to you? (Please indicate the value by placing a 
check mark in the appropriate colunm.) 

Question 9: 

Which business courses did you not ·take at Austin Peay but wished you had? 

OF VERY 
GREAT 
VALUE 

2 
l.L 

8 
1 
1 
3 
3 

1 

1 
7 

OF 
GREAT 
VALUE 

1 
.l.4 

14-
1 
0 
2 
1 
0 

1 
11 

OF OF DID NOT 
SOME NO TAKE BUT 
VALUE VALUE WISHED I 

HAD TAKEN ACCOUNTING 

7 1 3 Accounting Fundamentals for M~ 
J. / J. V Elementary Accounting 
14- 3 0 Intermeaiate Accounting 

7 0 7 cost Accounting . 
1 0 2 Advanced Cost Accounting 
2 1 7 Auditing 
0 l 2 Advanced Auditing 

Account in~ Municipal and Government , l 7 
Advanced Accounting 

1 1 6 
14- 2 5 'fax Acco -



cOll 

•n ss Admi nistra tion Majors aus i 

tinued question 8 and 9 : 

' 

or VERY 
GREAT 
VALUE 

3 
' 2 
' 14 
' 2 

2 
0 
0 

' 1 0 
6 
l 

3 
6 
5 

' 1 
: 
1 
2 
4 

1 
0 
1 

0 
1 
J 
0 

_Q 

.l 
0 
0 
0 

_Q 

1 

~1 

_2 

.3. 
_] 

.J 

..u. 

..0 

..0 

OF OF 
GREAT SOME 
VALUE VALUE 

15 22 
13 3 3 
1 3 18 

2 1 
7 19 
3 1 
5 4 

l.j L 

0 .l. .J 

1 2 

1 5 
7 16 
5 3 
0 2 
l 0 
4 4 
6 8 
8 .l.O 

12 27 
6 0 

I ::> 

3 3 
9 26 
1 1 
4 21 
5 9 
2 3 
1 1 
0 2 
1 3 
0 4 

2 8 

l2 22 
2 2 
_J 8 
..3 _.!!. 

..0 j 

..u .J. 
0 l 

_Q ..3. 

OF DID NOT 
NO TAKE BUT 

VALUE WISHED I 
HAD TAKEN 

4 0 
0 0 
0 0 
0 9 
2 3 
0 5 
1 lL 
.L u 
.J I 

0 <C.L 

0 0 
4 1 
1 2 
2 .l. 

0 0 
0 1 
L v 

.l. "T 

4 0 
.L ~ 

.j L 

2 2 
3 0 
0 2 
6 0 

2 1 
3 3 
2 '3 
0 9 

1 3 
1 3 

2 3 

4 0 

1 10 

3 7 

Q j 4 

0 7 

0 5 

0 8 

2 3 

0 9 

92 

Business Administration 

Business Mathematics 
Introduction to Business 
Business Communications 
Advanced Business Communications 
Cor_2oration ..! inance 
Advanced Corporation Finance 
Investment 
Business Law 
Personne.i. nanagemen1. 
Data Processing 

Bus, Education & Sec. Studies 

Personal T~ewriting 
Be~inni~ T_ypewriting 
Advanced Typewriting 
Be_ginning Shortnanu 
Stenography 
Office Practices anu u-incip.1.e"' 
Payroll Accoun~ing 
Office 1"1C;lc11ines 

Economics 

Princi_Eles of Economics t. s 
Intro. to Bus. & Eco. Statis ic 
Price Theory I 
Price Theory l..1 

Money anu oanicing is i 
Advancea Bus • c;, ~co • .., ~a'- . .. . --
Eco. History or ~ .. e u • ..,. 

Labor Economics 
ate conomic nu~ysis ~ 

Aggreg .c. mic JmcU.ysis .1.. .1. ate Econo 
Aggreg rorecas~ing Bus. '-Yc~es c;, 

ic rmance 
-"lJlJ.1. l.L i raue Internationa 
Government anu ousiness 

Marketing 

Marketing 
Management 

Sales f Aavertising 
Principles o 
Public Relations ement Po.i.icies 

. and Manag M keting h 
ar . Researc 

Marketing_ M keting 
in ar 

Problems. nal Marice~ing 
Inte:nati~ Collections 
credit an 

0 0 5 ( 1....----L-----



1 . Did you C 

YES 27 

Bus i ness E ducation M • a1ors 

A TIM PEAY TATE UHtVERsxn 

CLARXsvxLLE. TEKHEssa 

lete aU your unde 
r~duate work at Auatiu Peay? 

HO 5 

2. Whi ch faetor(a) infiuenced -• 
J ._ aoat to attend Austin Peay? 

1. Scholaatic reputation 2 
2. Economical. to attend 21 
3. Location 27 
-.. Parental influance 4 
5. Friends 11 
6 . AlUlllli 
7 . Athletic reputation 
8. Scholarahipa 12 
9. Other financial aid 4 

10. Others 1 

93 

3. Which factor(a) influenced ycNr ■election of yov ujOI' 1n the field 
of bu ineas? 

1 . Demand for qualif ied people in thia field 
2. High School teachal' OIi' aclYiaor 
3. College profeaaor or ad-riaor 
,. . Parental influence 
s. Bua1nea811len 
6. Friend• 
7. 0th r 

10 
15 

7 
4 
3 
3 
5 

4. What was your major field(a) of study at Auatin Peay? 

l. Accountin 
2. Buain••• Adainlatration 
3. Business Education 
If. Econoaica 
s. Harle ting 
6. Sec. Studies 

32 (Men 9, Women 23) 

Well aatiafied with your -;jCll'? 2~ 
s . HaYe you been: S tisfied with your •1jor7 --~o--

Diaaatisfied with your• • 
ck cl in question-. 

in the field)a) oh• • · in which 
6 . Would you again •jar . Auatin Peay in the •• year 

if you were re-entering cil'Cwaatanc••? 
you did enter and under th•..-

NO 2 
YES 30 



7. 
ou1d you again jo.- in th• fie1d(a) checked in question~ if :!u w • ent :ring Aust~ P ay todal._ as a fx-esh n? 

YES 24 

NO 7 

{FOR QUESTION 8 and 9 SEE THE THIRD PAGE) 

J.0. 

u .. 

12. 

13. 

Which were the most val.u.abJ.e courses you had outside your major fiel.d? 

l.. 
2. 
3. 
4. 
5. 
6. 
7. 
8. 
9. 

Agriculture 0 
l.O • Biology courses Freshman Engl.ish I7 l.l.. Uhemistcy courses Library Science 

0 l.2. Physics Courses Lite rature ll l.3. Geol.ogy Other Engl.ish courses 7 1.4. Math Courses Art Appreciation l Q l.S. JOurna.J.ism Other Art Courses 0 l.6. Histotjr. Music Appreciation 7 . l. 7. Sociol.ogy Other Music courses 0 l.8. Political. Science 

l.9. 
20. 
21. 
22. 
23. 
24. 
25. 
26. 
27. 
28. 

Educ. Courses 
Physical. Ed. Courses 
Heal.th courses 

17 
5 
6 

Home Ed. Courses 
Industrial. Art 
Mode:t"Il Languages 
Philosophy 
Psychol.ogy 
Speech & Drama 
Others 

l 
0 
0 

ll 
0 
0 

13 
0 
0 
0 
6 
0 
4 
0 
5 

Which special. courses have you taken since l.eaving Austin Peay? 

None 
Sal.esmanship 
Banking 
Office Machines 
Data Processing 
Others 

20 
0 

0 
2 
4 
6 

since receiving your you compl.eted 
What graduate work have Austin Peay? 
undergraduate degree at 

None • for M.A. Currentl.y working 

Compl.eted M. A. M A + 45 hrs. 
CUZTentl.y working for • 

M A+ 45 hrs. 
Compl.eted • for doctorate 
CUITentl.y working 
Compl.eted doctorate 
Others 

Have you received any other specia1 

graduation? 
3 

YES 

bievements since awards or ac 

28 
NO 



Business Education Major s 

1s. 

What poaitio ■ ._ you hel 
including aili tery a n i d • inc. P&duatin tro. 
salary Nnp for h ce . ( PJ.eaae ch Austin Peay, 

t • Proper poai t i on • ) ck t he appropl'i ate top 

top aal.ary Nnp 9 5 

below $1',999 
5,000 to $7 , 999 

,ooo to $10,999 
ll,000 to $13,999 

$14 ,000 to $16 , 999 
$17 , 000 to $19,999 
above $20,000 

5 
23 

2 
0 
0 
0 
0 

What office 1111ch1nea haft you uaed in . 
1. Computers your •mployant? 
2 . Typewriter. 

3
~ 

3 . Dictaphone 
13 

4. Ten-k•y adding uchinea 24 
5. F\ll.1-keyboard adding •chlnea 16 
6 . Mimeopaph 29 
7. Spirit duplicator 23 
8 . Calculator 15 
9 . Otbel"a 5 

Question 8: 

Of what value baa each of the oouraea you took in th• School of Bua!neaa 
and Economics been to you? ( Pleu• incllcate th■ value by placing a checJc 
llllll'k in t he appropriate colWIID.) 

Quaation 9s 

Which busineaa COUl'MS did you ~ ~ at Awatin Peay but wiabed JOU bad7 

or VERY 
GREAT 
VALUE 

0 
8 
j 

~ 
Q 

0 
0 
() 

0 
0 
l 

OF OF OF 
GREAT SOME NO 
VALUE VALUE VALUE 

0 l 2 

11 10 2 

.j .l. ti L. 

0 0 1 

0 0 0 

0 0 0 

0 0 0 

0 0 0 

0 2 l 

0 0 0 

DID HOT 
TAlCE BUT 
WISHED I 
HAD TAXBN 

l 
0 
.l. 

6 
4 
5 
3 
4 
3 
b 

ACCOUNTING 

Accountin1: Funduatal• for Maaae. 
Ele•ntary Accounting 
mt■J'Mo.1.&'I:■ ACCOUD~iuw: 

Coat Accountinl 
Advanced Coat Account1Dg 
Audit1Dg 
AclYant!ad AU.CU. t1ng 
Municipal and GonifflUStAcoount1D1 
AdYaDoed ACCOWltl.Dg 
rax Accoum:ing 



, .. u d qu tion oont.,. 
or VERY 
GREAT 
VALUE 

6 
- -"2 

I 

l 
0 

0 
0 
1 

3 
0 

,__- 2 
14 

?1 

lU 
, a 

1? 

? 

, C: 

() 

0 
0 
0 
0 
0 

8 and 9: 

OF OF OF 
GREAT SOME DID NOT 

NO TAl<E BUT 
VALUE VALUE VALUE WISHED I 

' HAD TAKEN 
9 11 1 g 17 - 2 0 

I 0 b 8 u 5 
1 2 0 
1 1 6 

1 1 __Q () n () 
0 I 0 0 A f':. ?n I.L n 
? 9 ? 

~ 
1 0 0 17 

0 0 0 () 

~ 1 () () 
Q 1 n () 
c; s 1 () 
".I '=I 1 1 
7 7 0 ? 
".I u l c;. 
0 ".I ') 

" -

u 1 f1 , " 0 
0 0 0 0 
0 0 0 0 
0 0 0 0 
0 1 0 4 
0 0 0 0 .... -- -- ,..._ 

0 0 2 0 1 - -
0 0 

-
0 0 - 1 

0 0 0 0 0 
0 0 0 0 0 
0 0 0 0 1 
0 0 I 0 0 1 
0 0 0 0 0 
0 0 0 I 0 0 0 -

I 

0 4 I 5 1 4 

0 2 I 3 0 2 
0 3 1 1 6 

I 
0 1 2 2 10 

I 

0 2 0 0 0 
0 1 0 0 2 

0 0 0 0 0 
~ 

u u u u u 

0 2 2 0 3 
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Business Administration 

Business Mathematics 
Introduction to Business 
Business Communications 
Aavanced Business Communications 
cox,porau.on n .nance 
Advancee1 C0t>pora uon n.nance 
1nvestment 
Business Law 
Personnel Managemen~ 
Data rX"OCessl.Ilg 

Bus, Education & Sec. Studies 

Personal Typewriting 
Beginning Typewriting 
Ae1vancee1 Typewr1 u.ng 
Beginning Shorthana 
Stenogr,aphy 
Office PNctices ana rr1.na1.p.1es 
Payroll Account1.ng 
Office Machines 

Economics 

Princioles of Economics 
IntI'o. to Bus., Eco. Statist1.cs 
Price Theory I 
Price Theory ll 
l."IOney and ~g 
Advanced Bus. & Eco. Sta·uu1.cs 
Eco. History of the U. S. 
Labor Economics 
Aggregate Economic Anuys1.a .u 
Aggt-egate EconoDUC 1ma.Lys1s .1. 

Bua. cycles & t·orecas \..I.Ug 
Public Finance 
International. Traae 
Government and Business 

Marketln~ 

Marketing 
Sales Management 
Principles of Advertising 
Public Relations . 
Marketing and Management Yollcies 
Marketing Research 
Problems in Marketing 
International Mark~t1ng 
eredit and Collections 



Economics Majors 

AUSTi lf EAY 
TATE U l'VE:RstTY 

CLAaXsVILLE, TEliHEsSEE 

Did you c 

n:s ---18 

le1:e all your undex.-
aduate work at Auatin P .. y? 

0 8 

2. Which factcr(a ) .tn,1 you at to ttend Autin pay? 
l. Sch.olaatlc reputatiOll 1 
2 . Ecouomica1 ~o att• d IO 
3. Location 

JS 4. Parenta1 influen 
s. Friends J 

6 . Al i 6 

7. Athletic reputatiOD 2 

8 . Scbolarahip 5 
9 . Ot f1nanc1a1 aid 2 

10 . Other 2 

3. Which f ctor( ) innu nc 4 your selection of yo ..jor 1n th 
of busin•••? 

1. Demand f«- qualified people in tbia fiud 
2 • High School teac o advi or 
3. College profeeacr or adriaor 
4 • nt 1 influen 
s. usin•-•n 3 
6. Friend• 6 
7. Ot ra 4 

-. . What vaa your jor field( ■ ) of atudy at Austin Puy'1 

l. Accountin 

5. 

2. siness A iniatration 
3 . Buain a Education 
lf • l:CODCm1CS 
S. Merketing 
6 . Sec. Studies 

26 (Men 24, Women 2) 

,, u ti fi 4 vit h your •jOl'? 
K e you b n: ti fied with your jar? -----

Dis tisfied with your jor? 

) ) hecked in question -. 
Would you again •jor inAtht;,_1./:'"ysinctbe .... year in which 
if you were re-entering e1rc tance•? 
you did ent and un4 th0 

0 -----YES 25 

97 

f1el4 



TES 18 

1n t fi•ld(a) che 98 
y 't~ aa a &ea=:, 1n 4U.•t1on aa if' you 

---- 0 8 
( FOlt QUESTIO 8 and 

EE THE THlJU> PAQE) 

10 . Which were 'th ..,._luable 
COUraea You had fiel d? 

l.. A iCW.tUNa 0 
2 . • n En iah 

• Lil,rary Science 
4 . Ll teret 1 

5. Other En llsh 00_...8 
6 

6 . Art Apprecia tion ---
7 . Ot her Art Coura • 
B. Music Apprec1 tion 
9. Other le oouraea ---0 -

l . Educ. Co •• 

lo. 
u. 
12. 
18. 
llt. 
15. 
l&. 
17. 
18. 

out.aide your •1or 

Biol. IY oourtlea 
~try COUNea 
Pbyalc.a Couraea 
Geology 
Math Coaraea 
Joui-na11 .. 
BiatQIPJ 
' loloay 
Political Science 

5 
0 
2 
0 
9 
0 
2 
5 
6 

20. Physical Ed. Co\ll"Na 
0 

21. 1 
leal.'th co era 

22. HoaeEd.Couraea 
0 
0 

23 .. Induatrial. Al"t 2 2-.. Nodern Lansuaae• 0 
25. Phlloaophy 0 
21 . Peyahology 2 
27. Sp ech I Draaa 4 
28. Others 0 

11. Whic h special COU1"tlea baTe you taken ainae l.ea-,ing Auatin Peay? 

12. 

13. 

Oil 

Sa.leamanahlp 
Bankin 
Office Machin•• 
Dart~ Process ing 
Others 

13 
l 
0 
0 
3 
5 

What graduate work ha•• you oowpl.eted alnoe recelrin JOui
und.- aduat • degree at Austin Peay? 

None 
Current.ly working for M.A. 
C 1 ed M. A. 
Current.ly workin for M.A + .. 5 m,s. 
Compl.e ted M.A + lt5 hr• 
C\ll"rently working fo,:, docrtorat• 

13 
6 
3 
0 
0 
2 
0 

C01np.lete d doc"torate 2 
Othere 

cial. award• or acbteveaent• since 
Hav. you recei.,.d any ot~ ape 
graduat ion? 

N'O -~2 ... 1 __ _ 
YES _ ___.,1,.-,,-



Economics Maj ors 

beJ.ow 
$5,000 t $7, 4 
$ ,000 'to 10. 99 3 
$ll , OOO t o $13

1 
gg 8 

l 1 000 to $16 , 9 5 
$17 , 000 to 19, 9 9 4 
above 20,000 0 

0 
15. What o~~lce ch.lnea baft you 

ed 1n Yo\11' eas>loyae t? l. liters 
2 . Typewritera 6 
3. Dictap 14 ... T •key ad4J.n1 6 

19 . Full-lcey-boud 
9 6 . Mimeogra 
7 7 . pirit 11cator-
4 a. Cal ul.atc,p 

9 . Othera 20 
0 

Question = 

Ot what ue baa .. f the co111raea took 1 th ool of inffa 
and Econoaica bee 'to yo ? ( Pl.... indi te t he Yalu. by placin a 
check k in t P'DJ'C>l>l'i&'te aolmm. ) 

Quen.lon : 

Vb!cb buain••• C0\11.'Ha di yo take at Au t - - eay bu wie d you bad? 

or VERY OF or 0 DID 
GJU:AT · T SOME 0 TAO BUT 
VALUE VALUE VALW: VALUE I D I 

J) TAJa:Jf ACCOUNTI 0 

3 0 0 5 • fort Mp. 2 
10 5 7 0 l 

6 5 7 0 l 
0 5 4 2 5 
0 2 0 1 4 I 
2 6 2 1 
2 2 1 1 

i cipal t Account ' 0 0 3 2 
3 2 4 1 A4v&DM4 A 



L. 

or VEY 
G]tEAT 
VALUE 

1 
2 

-- -- ~ 
~-1 -- 1 
...-- 0 
i.------ 1 

5 
:.__..-

0 - 1 

0 
1 
1 
0 
0 
0 
1 
4 

3 
2 
3 
1 
1 
2 
0 
1 
0 
1 
0 
0 
0 
0 

2 
2 
1 
1 

~ 1 
1 

~ 1 
~ 1 

0 ,-._ 

, 
t -

! 
I 

I 

; 
! 

: 
I 
I 

! 

! 

i 

OF OF or DID OT 
GREAT SOME O TAl<E BUT 
VALUE VALUE VALUE WISHED I 

HAD TAKEN 

4 15 3 0 
3 - T9 - --i --~ 

u 
7 1 0 

--~ ()--
0 

0 ----i 
0 4 

7 10 2 4 
1 1 u 5 
2 3 0 9 
5 12 1 0 
5 8 3 3 
1 1 0 13 

1 5 1 0 
2 7 6 0 
1 1 2 0 
0 0 3 0 
0 0 1 0 
0 2 1 0 
2 6 1 1 
4 11 0 0 

8 12 0 0 

7 5 0 5 

12 5 1 2 

} t) .1. .j 

9 l~ u u 

2 0 u 4 

~ .io u .l 

3 9 l 'L 

~ -;-· I \ 4 
4-

'L ~ · .j L I 
I 

0 2 4 u 
.l L 

4- !) 
' 

0 U I 
.j 

2 
11 0 l 

4- - -----

1 3 
2 9 

1 
0 0 1 l 4-

2 6 
0 3 ---- 2 2 'l. 

0 0 u -
0 ~ 

1 0 
,---

1
-r--o-- '1. -0-
1---t-- - ()+- 1 

0 5 3 --1---0 -- - ----
0 

100 

Business Administration 

I Buainesa Mathematica 
Introduction to Buaineaa 
Bualneaa Counmicationa .. 
Ad-..nced Buaineaa COla\lllicati~ 
Co!"DOl'ation Finance 
Ad'ft.nced C tion F1nance 
Investment 
Buaineaa Law 
Personnel Management 
Data Pl-oceHln1: 

Bua , Education & Sec. Studies 

Peraonal hoewritin1 
Be&innina Typewriting 
Advanced Typevr1t1n1 
Beginning Shorthand 
Stenoar&'DhY 
Office Practices and Pr1nc1pJ.•• 
Payroll Accounting 
Office Macnine■ 

Econollica ! 

Princi1>l .. of Econoaica 
I , 

In'n'ft- to Bua . , Eco. Statiatic• 
Price Theory 1 
Price Theory ~I 
Monev and 
Ad-nnced Bua., Eco. Statbtica 
Eco. Hist_.,, of th• u. s. 
Lahar tconoaic• 
A t• Econoalc Analyaia II -

A te Econo-1° Analyaia I 
B~ CYcles ' rorecaatJ.11& us. 
Public Finance 
International Tra.4e 
~rnaent and Bu•In•H 

Marlcetin& 

14arlce-tlntr: -H~,,. .. nt Sal•• f Adwrtislng -

,r1nciol•• o 
Public Relation• Ltteaent Pol10H_!_ 
~•tin• and Mana -
Harketin2 Research ,a: _ 
_ --'-'••• «" Yll'l'ketin. _ -• ..,, M • 
- d coUection• -
credit an 



Marketing Ma j ors 

AUSTIN PEAY STATE UNIVERSITY 

CLARKSVILLE, TENNESSEE 

Did you complete all Yo 
ur undergraduate work at Auatin Peay? 

NO 6 
YES 10 

Which f crtor( s ) inf1uenced you IIIDat to attend Auatin Peay? 

1. Scholasti c reputation 2 
2. Economical to attend lfl 
3 . Location 
4. Parent a l influence 
5. Friends 
6. Alumni 
7 . Athletic r putation 
8 . Scholarships 
9. Other financial aid 

10. Others o 

101 

3. Whic h factor( s) influenced your selection of your jor in th• fiel d 
of business? 

l. De nd for qualified people in thia field 
2. High School teacher or advisor 
3. College prohasor or advisor 
4 . Parental influence 
5 • Businessman 
6. Fri ends 
7. Others 

6 

2 

3 
3 
3 

4. What was yom- major field(a) of study at Austin Peay? 

l. Accounting 
2 . Business Administration 

s. 

3. Business Education 
4. Economics 
5 • Marketing 
6 . Sec . Studies 

)6 ( Men 15, Women 1) 

uell. s •tis fied with your •jor? Have you been : " ... j ? 
Satisfied with your ma orj ? 
Dis s a tisfied with your ma or 

4 

12 
0 

clc din question ij 
i th field(a) cbe • in which 

Would you again major n e in Peay in the sa• year 6. 
if you w re re-ent ering Aust circumst ances? 
you did enter and under t h• sa 4 

YES 

12 NO ____ _ 



Mar keting Majors 

1. • in _,oi- in 'the 
__.. enterin& Austin P• fl•l4(a) C"-ok 102 

10. 

ll. 

l2. 

u. 

y 'todat, aa • fl'e ed ln q at ion ~ if you 
11 ah ? 

0 5 
9. 'the t hird •• 

Vbich wu-e 'the 't ftl. le 
1. A 
2. 

0 
aeayouhd 

10. °::1oide your •1or flel.d? 
'CJ courses 2 

3. L ... L 
U. Cheldatry CO\ll"Na 
12• Physics Cour a -'L. 
l • lo --1...... ~ 5. co ~ . Art iation ! i-. • Math Couraea -'L. 
lS. JO\ll'ftal.is ....i_ 1. Other Art 0 

8 . l&. Hiatcn-y --1...... 
l 7 • Sociolo ....!L. 9. ic • -- 18• Political Science -5_ 

-6--
19. Education • I o. Phya!ca.1. Ed . COIINea 

_I.L__ 

21. HM.l:th OOUNea --l.-

22. Ee. oouraea 
--1,.__ 

23. Jn4ustr1al Art 
_a__ 

2-.. Modern Lapa • 
_a__ 

25 . Pbil.o --0...-

26. PaycbololJ 
_, 

2,. ...JL_ 

' 2 • ~ 
~ 

--0.-

Whioh apeolal 0011:Nea haft you taken ainoe l.eaTlng Autin P•yt 
1. 7 
2. Saleaaanahip 2 
a. king o 
4. Office acbinea o 
5. Pr.oc:e111,1r1111 o 
6. Othen 6 

What grad te 1'f!m'k haw you aoaiplned aince reoelvin yo\11' underpaduat• 

de • t A tin Peay? 

0 

C Uy 'IIOl'k1D tor M.A. 
Coapl.eted II .A. 
CUrrently in f«- M.A ♦ ~ bre. __ o __ 
co.pi.t:ed N .A + •s • __ o __ 
CUl'ND'tly WOPkiDg tar doetal'at• _,..;o;.__,_ 
C0111plete docrtONt• -~

0
:---

~-~ -~2 __ 
tllll"(la ,,. acbl•.,.ment• aince 

Ha-.. you received uy otbO apeoial • 

1 
1 

uation? 0 15 
YE 0 



~ 

~ 

Market i ng MaJ ors 

14. 

15. 

What position have you hel 
i ncludi n g military Settvt d since &!'aduating fl'() A 103 
sal.ary range for th ce • ( Please check th m USt!n Peay , 

Pl"Op r position.) e appl'Opr iate top 
t ops~ r>ange 

below $4,999 
$5 , 000 to $7, 999 
$8 ,000 to $10, 999 
$ll , OOO t o $13, 999 
$14,000 t o $1 6 ,999 
$17 ,000 t o $19 , 999 
above $20 , ooo 

l 
5 
3 
4 
2 
0 
0 

What office machines h 
ave you used in3your empl o""""'nt? 1. Computers .1 ~ 

2 . Type'W?'iters 10 
3. Dictaphone 4 
4. Ten-key adding machines 4 
5. Full-keyboard a dding machines 6 
6. Mimeograph 2 
7 . Spirit duplicat O?' 2 
8 . Calculator 6 
9. Others o 

Question 8: 

Of what val.ue has ea ch of t he cours es you took in t he School of Buaineaa 
and Economics been to you? ( Please indicate the value by placing a 
check mark in the appropriate colunm. ) 

Question 9 : 

Which business courses did you nat take at Austin Peay but wished you had? 

OF VERY 
GREAT 
VALUE 

, 
~ 

1 

I'\ -
I'\ 

() 

r, 

r, 

,.. -
0 
0 

OF 
GREAT 
VALUE 

1 

~ 

" -
() 

() 

() 

() 

" -
0 
0 

OF OF DID NOT 
SOME NO TAKE BUT 
VALUE VALUE WISHED I 

HAD TAKEN 

1 1 2 
6 ? 0 
') () 3 
() 0 _[ 

() 0 1 
() 0 3 
() 0 1 

" () l 

0 0 2 

0 0 4 

ACCOUNTING 

Accountinsr Fundamentals for Mm-. 
Elementary Accotmting 
Intermediate Accotmting 
Cost Accounti ng 
Advanced Cost Accollllting 
Aud1t1.ng 
Advanced Auditing 

:ipal and Government Accoun"ting Munic 
Advanced AccoW1t ing 
Tax Accounting 



contin d question 8 and 9: 

or VERY 
GREAT 
VALUE 

• 

OF 
GREAT 
VALUE 

OF OF DI D NOT 
SOME NO TAKE Btrr 
VALUE VALUE WISHED I 

104 

,--- - --4--- - - •- HAD TAKEN 
Business Administration 2 l 7 l 0 

-- - -- - -
L 

u 
u 

.l. ..L U u 0 -s . - . ---r -
.l. 0 

u u u .j 
u ::, u 2 
u u 

Business Mathematics 
Introduction to hsinesa 
Business Conaunicationa 
Advanced Business Commun1cations 
Corooration Finance u 

0 

u .l. 

1 1 0 6 
3 10 

Advanced CorpOI'ation Finance ----t-----:, ---i--,,- --;.-,---::----t;::In=v='e=-'=s~t=me= n~t ~c...=.:::..=.:==-=---=-===-.:=----
1 
1 

0 0 
3 3 3 5 

Business Law 

0 0 1 0 6 ; _ ~!..__---t-----'=---t------==----t-- -=--i--- -"---tD=--a=-t=-=a=---=Pl'oc:...::....:::...::....::•-=s-=-s=ing!;!__ _______ _ 
I 

Personne1 Manastement 

0 
? 

n 

n 
n 

0 
? 

n 
0 

0 

3 
~ , 
n 
n 

0 , 
() 

() 

n 

1 , 
? 

? , 

Bua . Education & Sec. Studies 

Personal. Typewriting 
Be2innin2 TVt>ewri tin st 
Advanced Typewriting 
Besz:inninst Shorthand 
Steno~nhv 

:..- Office Practice• and Princip1es 

I 

I 

() 

n 

n 

I 

0 

n 
n 

I 
i 
I 

3 ! 

n n 
() n 
') n 

4 
? 

? 

Payroll Accounting 
Off ice Machines 

Economics 

Principles of Economics 

I 

I 

- 3 o ! l I 
, n J=~,L~11 __ J3~ --{~Pr~ic~•~Th~· ~e~o~•rv;--h- ---======== ~ _ _LOL__ __ + _ __,~1 - ~ -- ~ Price Theorv II 

g 1 o Intro• to Bus• & Eco • Statistics , I 
I 
I 

() I 

n ° Monev and BanJdnsr: 
l 

n 
n 
() 

0 

0 

~ o q • • d Bua. • Eco. Statistics . 
o n ~ !Eco . History of the u. S 
4 ~ 5 I Labor Economics Ill Ana1yais I 

0 
0 
0 
0 

1 .. 
2 

Marlceti!l,&, 

I O , Q i Manageinent 
: --- . 8_ -- - -1--· ·-o , Sales - f Advertisinll 

IL . ___ __ _Q_,_~ Princinles oi ns 
- -- c:. _l _ .. ~lie Relat O ment Policies 1 _Y.. _ _,___- 0 o - in£ and JHa~nal!J~g~••~~~=----
.- --4_ - - - i Market'-:~;=~~~-~-~-~h~~ --==== I - · 0 o tj.nll Rese~~ 
____ IL. ,-- -...c--i- - 0 - ~k• in Mar~k~•t!i~n~•2'=-::----

r---- ~ - --l--->L----r- 5 - 0 - 0 . PrObleDIS onalJM~ark~•~t;;in~,9;g_ ___ _ 
1:--_ __,_.'-------; --· ~ - - ------ o __ - - 1 Intel'!lati d Col~l~•~c~t~i~on~s~ ----

---- 5 3 ------ credit an -I ----- 0 --- ,-- 0 
7 - -

14AJ'keting 
n 4 
n 6 
~ -- 5 

4 6 - ,--. 

3 5 

3 .. __ _fi_ __ 

3 4 
···-

1 3 ----
2 J 2 



2. 

3. 

4. 

s. 

6. 

Sec . St udies M · aJ or 

AUSTI N PEAY STATE UNIVERSITY 

CLARKSVILLE, TENNESSEE 

Did you complete all your d 
un ergraduate work at Austin Peay? 

NO 
YES 4 

l 

Which factor(s) influenced you most 
to attend Austin Peay? 

L Scholastic reputation 0 
2 . Economical to attend 5 
3. Location 5 
4. Parental influence 0 
s . Friends 0 
6 . Alumni 0 
7. Athletic reputation 0 
8. Scholarships 1 
9. Other financial aid 1 

10. Others 1 

105 

Which faotor(s) influenced your selection of your major in the field 
of business? 

l. Demand for qualified people in this field 3 
2. High School teacher or advisor l 
3. College professor or advisor 0 

4. Pa?'ental influence 2 

s. Businessllll!Il l 

6. Friends 0 

7. Others 3 

What was your major field(s) of study at Austin Peay? 

1. Accounting 
2. Business Administration 
3. Business Education 
4. Economics 
5. Marketing 
6 • Sec. Studies 

5 ( Men 1, Women 4) 

Well Satisfied with your major? 
Have you been: j ? 

Satisfied with your ma or ? 
Dissatisfied with your major 

2 
3 
0 

ck din question 4 
field(s) che e which 

Would you a gain major in the in Peay in the same year in 
if you were re-entering Auat ircumstances? 
you did enter and under the same c 

YES 5 
0 NO ____ _ 



•• 

u. 

12. 

l • 

YES ----
d 9 . are on t he third pa ge. 

Which were the ac,at Yaluable 

MO l 

1. Agriculturie OCNl\ll'sea YoU h•d outaid 
2 . !Na Engliah - - 10. liolo • your •101' field? 
3 . L.lbrtley Science 3 11. Chetd~o~ _i__ 

• • Literature ---- 12. Phyaica c ouraea _o_ 
5 • Other Enallah couraea --- l3. Geology OUNea _o_ 
6. Art Appreciati on 2 llf • Math Couraea _o_ 
1. Other Art couraea O 15 • Journa11ea ...o_ 
e. Music Appreciation 1 16. History _o_ 
9. Other Muaic Co\ll"Na O 17 • Sociology ..J..._ 

0 18. Political Se1 ....iL_ •nae ..J..._ 

21. 
22. 
21. 2-.. 
25. 
28. 
27. 
28. 

Education COUNea 
Phyaica.l Ed. COUNea 
~al.th oouraea 
Hoa Ee. COUNea 
Ind.uatrial Art 
·lfodarn Languapa 
Philosophy 
Psychology 
Speech & Drua 
others 

....o__ 

....o__ 

....Q.._ 
_Q__ 
....Q.._ 
....J.__ 
.JL_ 
..J.__ 
.JL_ 
_o __ 

Which special course■ haft you taken since l.ea•in1 Autin PNy? 
1. None 3 
2. Saleamanahip o 
3. Banking O 
•. Office Machin a o 
5. Data Proceuing o 
6. Others 2 

What gr duate work haft you aoapleted since racaiving your und.erpwiut• 
degree at Austin Peay? 
Non __ 4 __ 

C\ll'Nntly working far M.A. __ o __ 
Completed M.A. __ o __ 
Cur:Tently workin for M.A ♦ -.s hrs. __ o __ 
Completed K .A ♦ it5 hrs. -~o __ 
Currently working faze doC'tor•t• __ o __ 
Coapleted doctorate __ o __ ~MN __ o __ 

rd or acbienmenta aince 
H&Ye you received any other special awa a 
graduation? NO 4 

YES O ---



-
,_ 

-
~ 

- Sec . Stuai s Ma J ors 

15. 

below 4,999 
$5,000 to $7,999 
$8,000 to $10,999 
$11,000 to $13,999 
$14,000 to $16,9 9 
$17,000 to $19,999 
above $20 ,000 

l 
3 
0 
0 
0 
0 
0 

What o~~ice -chin a~ 
C you uaed in Your- •aplo,-.nt? l. omputera .1-

2. Typewz-1 ten i 
3. Dictaphone 2 
4. T -key ad41Dg •chines 

3 5 . Ful.1-Jceybouod adding •chinea--,o~-
6. Mimaogi-aph 3 
7. Spirit dupUca'tOl" 2 
8. CalcuJ.atcr o 
9. Others o 

QueatiOD 8 : 

Of what val.ue baa each o~ the cour-aea you toolc in the School of Buainua 
and Econoaioa been to You? ( Pleue indicate the ftlua lty placing a 
check Jc in 'the pp1'0priate ool\Ual. ) 

Question 9: 

Which buaineaa COUl"aea did you ~ ~ at Auatin Puy but wiabed you bad? 

or VERY 
GREAT 
VALUE 

0 
0 
0 
0 

0 
0 

_f) 

0 
0 
0 

OF 
GREAT 
VALUE 

0 
2 
1 
0 

0 
0 
() 

0 
0 

OF OF DID lfOT 
SOME HO TAXE BOT 
VALUE VALUE WISHED I 

HAD TAJCEN 

0 1 l 
1 1 0 
0 1 0 
2 .L u 
0 1 0 
0 1 0 
D 1 0 
1 1 0 
0 1 0 

ACCOUlffIMG 

Accounting Fundaaental• for MD. 
El••ntaz,,y Accounting 
Intel'llediate AccountJ.Dg 
Cost ACCOUD.,.;.wg 
AGftDCea coat ACOOUD~.A.DI 
Audituaa: 
AdftnGed Awut.wx 
M\micipal and Govemaent Aeoountl.DI 
Advanced Account.wg 

- .L u .l. J. 1ax /\CCOUnLing 



tin <l a'tion 8 

OF VET OF OF or DI D NOT 
108 GREAT GREAT SOME NO TA}<E BUT 

VALUE VALUE VALUE VALUE WISHED I . - - HAD TAl<EN 
Buaineaa Adainiatr.ti on 0 Q 0 0 0 

Buaineaa Math~11111tica ' - 4 0 0 
lnboduct1011 to heineH 

1- V 

3 0 0 0 
Buaineae Coanmicationa 

- 1 
~ 

0 0 1 1 
Ad'ftnced Buaineaa Caa.micatiOlla 

0 J 

0 0 1_ __ 0 C --=-tion Finance 
- .-

Q 
-,-------

0 0 1 0 Advanced C~ation Finaiice 
0 

0 1 1 Investment 
,--

0 0 
0 4 0 0 Buaineaa Lav 

-

I 

~ - ,- -
0 0 12 Personnel Management 

I 

__Q_ n 
0 0 2 Data Proceaaing 

I 

-- _u 0 
' 

I Bua. Educ.tlon & Sec, Studiea 
0 PeNOnal :; . ______ i tin..1_ 

' 

I 
j 0 0 

Be ... J -rypewi ting 
0 

0 0 0 
r 

1 

Ad~d :I. itin1 
_J 

0 0 0 2 
Be.&inninK Shorthand 

1 
1 0 0 _Q_ 2 

0 Stet10grapby 3 1 0 

Office Practic•• and Pl'uaoip~• 
.D 

2 0 0 2 
Pa~ll Accountin1 

_Q 

2 0 0 
,-

2 _Q 

_o 3 1 0 0 Of fice Muhinea 

Econoidca 

__o 0 
0 0 

0 ipJ., of Econoaica 2 2 
Prine es , Eco. Statiat1ca 1 0 0 Intro. to Bua . 

0 0 0 1 0 Price Theo..!"I_ I 
1) 0 0 1 0 Price Theo~ II 
.Q 0 

0 0 

0 0 

0 0 
0 0 
0 0 
0 0 

0 0 

0 0 

0 0 

i 
I 

d Ban)cin_1 m, 0 
Money an ' Eco. Stati..:.ca 0 

0 Advanced Bua . 
s 0 1 

E Hiatorv of the u • 1 0 co. 0 
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