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ABSTRACT

A follow-up study was made of the graduates of the School
of Business and Economics (formerly the Department of Business
and Economics) of Austin Peay State University, Clarksville,
Tennessee, for the years 1963-1968, inclusive.

A questionnaire was mailed to three hundred and forty-four
graduates to collect vocational information which could be used by
the faculty to give direction to the growth of the School of Business
and Economics by serving as (1) bases for faculty discussions,

(2) guides for student advisement, (3) guides for the curriculum
development, and (4) guides for the development of business and
economics majors. Mr. Glenn Gentry, Director of the School of
Business and Economics, authorized the study. This vocational
information was key-punched on IBM cards and a program written
by the University Computer Center summarizing the information.

The results of the findings from the one hundred and thirty-
six respondents, or 39.7 percent, were as follows:

1. The majority of the respondents completed all their
undergraduate work at Austin Peay.

2. The factor of location was reported by the graduates as

influencing them to attend Austin Peay.



3. The factor of demand for qualified people in the field
of business was reported by the graduates as influencing them to

major in the field of business.

4, The majority of the graduates was well satisfied or
satisfied with their majors.

5. Business Administration majors returned the majority
of the questionnaires.

6. If the graduates entered Austin Peay under the same
circumstances, they would again select the same major.

7. If the graduates were re-entering Austin Peay as a
freshman today, the majority would again select the same major.

8. Elementary Accounting, Business Communications,
Advanced Typewriting, Principles of Economics and Price Theory I,
Marketing and Principles of Marketing were the courses of very
great value to the graduates who had taken them.

9. Municipal and Government Accounting, Data Processing,
Payroll Accounting, Business Cycles and Forecasting, and Public
Relations were the courses the graduates did not take but wished
they had taken.

10. Freshman English was the most valuable course the
majority of the graduates took outside their major field.

11. The majority of the graduates have not taken special

courses since graduating from Austin Peay.



12. Approximately forty-seven percent of the graduates have
either completed or are working for an additional degree.

13. Approximately eighty-seven percent of the graduates
have not received any special awards or achievements since graduation.

14, Teaching was the position which received the most
responses.

15. The salary range receiving the majority of the responses
was the $5,000 to $7, 999 range.

16. The typewriter was checked as the office machine used
the most in the positions held by the graduates.

A testing of the sample for reliability showed (1) the profile
of the sample compared favorable with the profile of the true universe.
(2) The common-sense examination showed that the sample was not
taken for the purpose of measuring a rare and unique condition in the
population; and the variates, sex, majors, and year graduated, did
not have a wide range in the population. (3) The number of question-
naires returned was larger than the number shown necessary for a
random sample of a finite universe to have a reliability of a two
percent allowable error and a ninety-nine percent confidence level.

On the basis of these results, the researcher concluded from
the vocational information received from the questionnaires of the
study that (1) The summary of the findings in the present study are

similar to the findings of the 1963 follow-up study. (2) Since neither



the 1963 follow-up study nor the present study made a follow-up on the
nonrespondents, the reliability of the two findings were of equal value.
(3) Information from this sample was adequate. (4) The faculty will
be able to rely on the information from the one hundred and thirty-
six respondents.

Because of these findings, the following recommendations
were made: (1) That the information be combined with other known
factors and trends to give direction to the growth of the School of
Business and Economics, thereby helping establish guidelines for
the development of curriculum and majors within the School of
Business and Economics and the advisement of students. (2) That the
information serve as a basis for faculty discussions aimed at the
improvement of its professional knowledge and understanding of the
School. (3) That similar follow-up studies of the graduates of the
School of Business and Economics be made every three to five
years. (4) That when making these surveys, consideration be given
to the selection of another type of survey instrument, such as random
sampling and interviews in lieu of the mailed questionnaire. (5) That
an additional study be made for the purpose of studying response bias
in the nonrespondents of the present study. (6) That a study be made
of the nonrespondents of the present follow-up study. (7) That

computer programs be written using the IBM cards of the present



study for: (a) analysis by sex, (b) analysis by year of graduation,
(c) comparison of majors with positions now held, and (d) comparison

of majors with salaries.
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CHAPTER 1
INTRODUCTION

Dr. Elvin Eyster stated, 'If nothing is as permanent as change,
it must therefore follow that no teacher contributes more to his students
and his society than that teacher who prepares his students to cope with
change in that society. nl

The American collegiate schools of business have indicated
that they are alert to today's changing American Society through
changing curriculums, through re-evaluating and re-defining objec-
tives and improving teaching methods. In keeping with this philosophy,
Austin Peay State University's School of Business and Economics is
continuously re-evaluating its program to meet the changes in our
American Society. 2 In 1963, the faculty of the Department of
Business made a follow-up study of the graduates from 1947 through

1962. (A complete description of the study is found in '"Historical

1Eyster, Dr. Elvin S, "A Philosophy of Business Education
To Meet Change, ' Business Education Meets The Challenges of
Change, National Business Education Yearbook No. 4, National
Business Education Association, Washington, D. C. 1966, p. 187,

2Olson, Dr. Milton C., '"Collegiate Schools of Business, "
Business Education Meets The Challenges of Change, National
Business Education Yearbook, No., 4, National Business Education
Association, Washington, D. C., 1966, p. 174.




Background of Previous Study," Chapter II.)

Authorization

After completing the 1963 study, the faculty of the Department
of Business recommended that similar periodic studies be used in the
future as departmental guides. Therefore, the present follow-up
study for 1963-1968, inclusive, was authorized by Mr. Glenn Gentry,
Director of the School of Business and Economics, Austin Peay State
University, Clarksville, Tennessee. (See Appendix for letter of

authorization.)

THE PROBLEM

Statement of the Problem

The problem was to make a follow-up study of the graduates of
the School of Business and Economics (formerly the Department of
Business and Economics) of Austin Peay State University, Clarksville,

Tennessee, for the years 1963-1968, inclusive.

Purpose of the Study

The purpose of this follow-up study was to collect and
summarize vocational information received from the graduates
of the School of Business and Economics from 1963-1968, inclusive.

This vocational information will help the faculty of the School of



Business and Economics direct the School's growth by serving as:
(1) bases for faculty discussions, (2) guides for student advisement,
(3) guides for the curriculum development, and (4) guides for the

development of business and economics majors.

Importance of the Study

According to J. Frank Dame, the alumni of a school is '"the
most important single factor in focusing attention on needed renovation

of the curriculum. n3

In 1963, the faculty of the Department of Business conducted
a follow-up study of all business graduates of Austin Peay State
College from 1947 through 1962. (For a complete description, see
"Historical Background of Previous Study, Chapter II.") The primary
purpose of the 1963 study was to assemble information received from
questionnaires ''that when combined with other known factors and
trends would give direction to the growth of the department of
business. nd

The findings of the 1963 follow-up study were to be used in

faculty discussions whereby the faculty would draw its own conclusions.

3Dame, J. Frank and Albert R. Brinkman, Guidance 2 Business
Education, South-Western Publishing Co., Cincinnati: 1961, p. 141-42.

4Austin Peay State College, ''A Follow-Up Study of The
Graduates of the Department of Business of Austin Peay State College
for the years 1947-62," (A study prepared by the Department of
Business, Austin Peay State College, Clarksville, Tennessee.) 1963,
pe L



The faculty discussions were to be the actual worth of the study. 3

Since six years have elapsed and since keeping up with change
is a continuous process, a periodic follow-up study of Austin Peay's
business graduates would provide needed current information to the
faculty of the School of Business and Economics. Through periodic
studies, the faculty should be able to learn (1) what the graduates are
doing, (2) what the duties are in their work, (3) what the salary range
for their work is, (4) how well Austin Peay's program of study pre-
pared them for their work, and (5) whether or not they are satisfied
with their major in business,

The importance of follow-up studies as stated by Dame is:

The follow-up study, carefully administered, will

yield findings that may become the groundwork for

practical curriculum revision., At the same time,

results of such a study will help keep business

department faculty members alert to current con-

ditions and demands in business.

The faculty of the School of Business and Economics at Austin
Peay should learn from follow-up studies as follows: (1) the avail-
ability of current jobs, (2) the salary ranges of these current jobs,
(3) the duties of these jobs to up-date job requirements, and (4)

whether or not the graduates are happy and satisfied with their

major(s). This current vocational information is needed to advise

SIhid,

®Dame and Brinkman, op. cit., p. 142.



the new student majoring in the field of business. Equally important,
this information will help the faculty improve the advisement of the
student currently majoring in business.

In addition, follow-up studies give the alumni an opportunity
to express themselves concerning their likes and dislikes about the
school, its curriculum, and even about its faculty. Therefore, this
opportunity of self-expression ''clears the air'' for the alumni,
making them feel closer to their school thus increasing their loyalty

to the University.

Limitation of the Study

The 1963 follow-up study was ''limited to time, energy, and
funds spent so that future periodic follow-up studies may be made
without hampering the faculty in the performance of its regular duties
and without involving a large share of departmental funds. it For
these reasons, the current follow-up study is limited to: (1) a survey
of all living graduates of Austin Peay State University, Clarksville,
Tennessee, who received degrees in business with majors in accounting,
business administration, business education, economics, marketing,
or secretarial studies during the college years 1963-1968, inclusive;

(2) information received from questionnaires mailed June 30, 1969,

7Austin Peay State College, loc. cit.



6
and returned by July 21, 1969, in summarizing information comparable
to the information secured by the 1963 follow-up study; and (3) infor-
mation which can be used to measure the relative value of a business
degree in accounting, business administration, business education,
economics, marketing, or secretarial studies to jobs or to further

education.

Definition of Terms

"In no other time in history was it so important to use the
right words in the right place in the right way to convey what we
have in our minds."®

To bring about a better understanding of certain words used
in this study, these words are defined as follows:

Survey. "A survey is a form of planned collection of data for

the purpose of description or prediction as a guide to action or for

the purpose of analyzing the relationship between certain variables. n?
Follow-Up. "A survey to learn what former students are
10

doing after their school experience."

8Aurner, Robert R. and Morris Philip Wolf, Effective
Communication in Business, South-Western Publishing Company,
Cincinnati: 1967, p. v.

9Oppenheim, A. N., Questionnaire Design and Attitude
Measurement, Basic Books, Inc. Publishers, New York: 1966, p. L.

1ODaLme and Brinkman, op. cit., p. 140.



Questionnaire. The questionnaire used for this follow-up

study was composed of questions relating to the School of Business
and Economics curriculum, amount of education received at Austin
Peay, how satisfied the graduates are with their majors, what jobs
they now have or have had since graduating. (See Appendix for a
copy of the questionnaire.)

Respondent. The graduate who returned the questionnaire.

Nonrespondent. The graduate who did not return the question-

naire.

Universe. '""This is the total group from which the sample is
selected. " i

Sample. '"A part of anything presented for inspection, or
shown as evidence of the quality of the whole. nl2

Graduate. In this particular follow-up study, reference to
graduate means the person who completed all requirements for a
degree in business with a major in accounting, business administration,

business education, economics, marketing, and/or secretarial studies

at Austin Peay State University in the years 1963-68, inclusive.

111 eabo, Dick A. and C. Frank Smith, Basic Statistics for
Business aﬂi Economics, Richard D. Irwin, Inc., Homewood,
Ilinois, 1964, p. 165.

l2Webster's New Collegiate Dictionary, G & C Merriam Co.,
Springfield, Mass., 1949, p. 748.




Major. The particular field of study in the School of Business
and Economics, such as accounting, business administration, business
education, economics, marketing, and/or secretarial studies.

University. In this follow-up study, reference to University
means Austin Peay State University, Clarksville, Tennessee.

Faculty. Faculty in this study was used referring to the

faculty of the School of Business and Economics.

Assumptions

A search was made for related literature and research
methods, information on similar questionnaire design and construction,
and the 1963 follow-up study. After the literature was reviewed and
studied, the following assumptions have been accepted without
testing:

(1) The answers to the questionnaire items were honest.

(2) All respondents interpreted the ''value'" and ''great
value'' questions with equal degree of understanding.

(3) The students remembered what they had taken from the
course titles.

(4) All questionnaires not returned by the U. S. Post Office

reached the graduates.



CHAPTER II

REVIEW OF RELATED LITERATURE AND RESEARCH

For the purpose of becoming thoroughly acquainted with the
literature and research studies pertaining to follow-up studies of
college graduates, the following indices were checked under the
topics of '"follow-up,' ''surveys,'' ''research,'" and ''business
education.'" The years of 1963 through 1968 of these indices were

checked.

The Business Education Index

The Education Index

The Encyclopedia of Research

The Reader's Guide to Periodical Literature

The above indices are in the library of Austin Peay State University,
Clarksville, Tennessee.

In addition to the above indices, Monographs published by
South-Western Publishing Company and the following periodicals
dated from 1960 through 1968 were checked.

Business Education Forum

The Balance Sheet




10

The Delta Pi Epsilon Journal

Journal of Business Education

Business World

National Business Education Quarterly

Also, the card catalogue of the Austin Peay State University
Library was checked. In the card catalogue, the categories of
"follow-up, " "surveys,'' ''questionnaires,' and '"'methods of
research' were checked.

An unpublished thesis, Principles of Follow-Up Research in

Business Education, by Robert A. Lowry from Indiana University,

Bloomington, Indiana, was secured for review through the intra-
library loan service. Concerning the review of related literature,
Lowry said that in reviewing the related literature for a follow-up
study, probably the only related studies which are important are
"those that have been completed in the same school. 03 Therefore,
the 1963 follow-up study conducted by the faculty of the business
department of Austin Peay was studied in detail. I (A brief summary

of the finding was prepared and placed in the Appendix.)

3Lowry, Robert A., Principles of Follow-Up Research in
Business Education, Unpublished Ed.D. thesis, Bloomington,
Indiana, Indiana University, 1958, p. 137-138.

14Aus’cin Peay State College, Department of Business, '"'A
Follow-Up Study of the Graduates of the Department of Business at
Austin Peay State College for the years 1947-1962." (A study
conducted by the faculty of the business department for internal use.)

1963,
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From the '""Review of the Related Literature and Research"
section of Lowry's thesis, the following set of criteria for developing
a follow-up study was devised by the researcher for use in the present
study. (1) Be sure the title of the study is stated clearly and briefly.
(2) Be sure the number of years the study will cover is stated and
defined. (3) Be sure to explain why the study covers these particular
years. (4) Be sure a historical check was made to determine whether
or not a previous study had been made at the school. (5) Be sure a
description of any previous study made in the school is described in
the present follow-up study. (6) Be sure the school is properly
located in the title of the study: (7) Be sure a brief description of
the community and the school is given. (8) Be sure all addresses
of the graduates have been verified as nearly as possible and stated
as such in the study.

The review of other related literature for the study was
classified into the following categories:

1. The methodology of education research

2. Criteria for survey techniques

3. Design and structure of the questionnaire

4. Coding data for computer

5. A review of follow-up studies of college graduates

15
Lowry, op. cit., pp. 136-141, 148.
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6. A description of the 1963 follow-up study conducted by
faculty of the business department

The Methodology of Education Research

According to Lomax and Wilson, the '"intelligent use of
research methodology is one of the main ways to solve problems
and to bring about improvements in business education. % Further-
more, they say ''scientific or research methodology is essentially
the same process as that of reflective thinking as found in inductive
and deductive reasoning. nl? Good, Barr, and Scates agree that the
scientific method of research involves a double movement of
thought, ''the particular to the general and the general to the
particular. i Travers carries this definition a step further as:
""Educational research represents an activity directed toward
the development of an organized body of scientific knowledge about

19

the events with which educators are concerned,"

16Lomax, Paul S., and E. Harmon Wilson, 'Improving
Research in Business Education.' Monograph 105, South-Western
Co., Cincinnati: 1962, p, L.

1bid. , p. 2.

18Good, Carter V., A. S. Barr, and Douglas E. Scates, The
Methodology (lf Educational Research. Appleton-Century—Craf’cs, Inc, ,
New York: 1941, p. 8.

19Travers, Robert M. W., An Introduction to Education
Research, The Macmillan Co., New York: 1964, p. 5.




i3

According to Lomax and Wilson, the '"purpose of research is
to search in an organized and scholarly manner for a better way of
doing things. n20 Nevertheless, until the new way is proven the
better way, the old way is usually followed by the researcher. 2

Nolan, Hayden, and Malsbary in answer to the question,

"What is the best method and technique of collecting data in research?"

decided that the answer depends upon the type of information needed.22

Criteria for Survey Techniques

According to Dame, the survey method has attracted the
attention of numerous people. Because of improved communications,
the people of today are better informed and are more knowledgeable
of facts. Therefore, the survey method should be approached with

T : : 23 :
scientific attitudes and techniques of research. Erickson and
Oliverio stated that before a survey instrument was used, the
following criteria should be applied to the instrument. (1) Pilot

group tryout and analysis of preliminary form of the survey instrument.

2OLomaLx and Wilson, op. cit., p. 1.

211piq.

22Nola.n, C. A., Carlos K. Hayden, and Dean R. Malsbary,

Principles and Problems of Business Education, South-Western
Publishing Co., Cincinnati: 1967, p. 574.

23Darne, J. Frank, and Albert R. Brinkman, Guidance in
Business Education, South-Western Publishing Co., Cincinnati: 1961,
Pe 93
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(2) Expert judgment of the survey instrument by recognized research
authorities or by an advisory committee. (3) A final careful revision
and inspection of the survey form. (4) Special validity and reliability
checks. (5) Editing of survey instrument returns. (6) Analysis of
the respondent population according to the returned survey instruments
which are usable in the study. (7) Analysis of nonreturns in each of
the subgroups of the survey population. (8) Tabulation of the collected

data and making any needed statistical analyses of such data. 24

Design and Structure of the Questionnaire

Oppenheim states that ''A questionnaire is not just a list of
questions or a form to be filled out. It is essentially a scientific
instrument of measurement and for collecting particular kinds of
data, 2>

In addition, Oppenheim discusses the design, problems of
design, construction, collecting, and analyzing of data by coding;

also, he discussed the problem of response bias of a universe. Two

methods to find out in whay way a bias has been reduced is: '(1) by

24Erickson, Lawrence W,, and Mary Ellen Oliverio,
"Evaluative Criteria for Survey Instruments in Business Education, "
Monograph 111, South-Western Publishing Co., Cincinnati: 1964, p. 12.

25Oppenheirn, A. N., Questionnaire Design and Attitude
Measurement, Basic Books, Inc., Publishers, New York: 1966, p. 2.
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comparing respondents with nonrespondents on the original sampling
list (in terms of geographical location, date of birth, first letter

of family name, sex, type of qualifications), and (2) by comparing
early respondents with late respondents (in terms of their answers

). H26

to the questionnaire

Coding Data for Computer

Jasper J. Sawatzky provided information on using the computer
in the research process. In his study, a copy of his coded question-
naire was helpful in constructing the questionnaire for the present
study. 4 This copy was helpful in the present study.

Erickson and Oliverio provided suggestions for coding a
questionnaire. Developing a system for coding questions on the
survey instrument and the collected data aids in the tabulation of
the data. ah

Oppenheim devoted a chapter in his book on '"The Quantification
of Questionnaire Data.' This chapter deals with coding of the questions

and analyzing the data. 49

26Oppenlrleir‘n, ob« €1k ; Pa 34

27Sawatzky, Jasper J., '"Use of the Computer in the Research
Process,' The Delta Pi Epsilon Journal, Vol. X, No. 1, November
1967, p. 1-8.

28F rickson and Oliverio, op. cit., p. 60-61.

29Oppenheirn, op. cit., p. 223-260.
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The National Education Association's Special Project on
School Dropouts published a book on the project. This book contained

information on coding survey instruments for the computer,

A Review of Follow-Up Studies of College Graduates

In reviewing the literature for the present study, it became
evident to the researcher that there was a wealth of follow-up studies
of graduates. This was found true especially for the high school
graduate, more so, than the college graduates,

As noted previously in this chapter, Lowry stated that the
only important study in related literature for a follow-up study,
was the previous follow-up study done by a school, if a study was
done. Lowry further stated that a practice of carefully reviewing
the related literature on follow-up research should help improve the
quality of follow-up research. - The improvement of the quality of
follow-up research could be accomplished in reviewing related
literature by ''revealing similarities and differences in problems,
purposes, techniques, and procedures, and identifying results that

32

may be expected to be used for comparisons later.," The

3OSchreiber, Daniel, Dropout Studies Design and Conduct,
National Education Association, Washington, D. C., 1965, p. 59-60.

31Lowry, op. cit., p. 137.

2Ibid., p. 138.
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researcher of the present study used this critical analysis in the
study of similar follow-up research.,

Elsie L. Hibdon conducted a follow-up study of the business
education graduates of Chico State College, Chico, California. The
purpose of this study was to see how well prepared the business
graduates were in their teaching positions. The majority of the

graduates were well prepared in knowledge of the subject matter. 53

Fitzgerald made a follow-up study of the 1959-63 business
education graduates of Mankoto, Minnesota. The purpose was to
determine the effectiveness of the business education curriculum.
The conclusions were the courses most valuable to them in their
teaching, the most important general courses, courses which
needed emphasis, and courses which should be required of business
education majors.

Ong conducted a follow-up study of Arizona State University
students graduating in the years 1958-1964 with majors in business.

The finding of this study was that the data and suggestions of the

33Hibdon, Elsie L., "Follow-Up Study of the Business Education
Graduates, Chico State College, Chico, California, 1947-56, The
National Business Education Quarterly, Vol. 29, No. 1, pp. 30-31.

34Fitzgerald, Lowell C., "A Follow-Up Study of the 1959-1963
Business Education Graduates of Mankoto State College, Mankota,
Minnesota,'" The National Business Education Quarter, Vol. 35, No. 1,
October 1966, p. 9.
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business education graduates should be given consideration in
evaluating its business teacher training program. e

Lois A. Wall did a similar study of the business education
graduates of Southern Illinois University, Edwardsville Campus.
The purpose was to determine the status and opinions of these
graduates concerning the extent and quality of their preparation
for teaching. The findings were that the majority of the respondents
(thirty-six) were teaching or had recently taught; five had never
taught; and the remaining four were teaching on the elementary
level or in some other area.

After reviewing the above related literature and research
studies, the 1963 follow-up study conducted by Austin Peay faculty

was reviewed. The following section of the present study gives a

brief description of the historical background of the 1963 study.

HISTORICAL BACKGROUND OF PREVIOUS STUDY

So the reader will have a better understanding of the 1963

follow-up study of Austin Peay State University's graduates as well

350ng, Joycelyn Marie, "A Follow-Up Study of Arizona State
University Students Graduating in the Years 58-64, with Majors in
Business Education,'" The National Business Education Quarterly,
Vol. 36, No. 1, October 1967, pp. 52-53.

36Wa.ll, Lois A., "A Follow-Up Study of the Business Education
Graduates of Southern Illinois University, Edwardsville, Campus, "
The National Business Education Quarterly, Vol. 36, No. 1, October
1967, p. 78.
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as of the present study, a brief description of the local setting for

the University is given.

Local Setting for the University

Clarksville, Tennessee, founded in 1784 and named for
General George Rogers Clark, famous Indian fighter and frontier sman,
is situated on the Cumberland River in the northern part of middle
Tennessee, Clarksville is also located on U, S, Highway 41-A
between Evansville, Indiana, and Nashville, Tennessee, and on
U. S. 79 between Memphis, Tennessee, and Louisville, Kentucky,

In 1785, Clarksville became a town and in 1820 was chartered a
city. Today, 1969, Clarksville's population was estimated at

36,000 and 65,000 for the city and the county, respectively. o

Historical Background of the University

By an Act of the General Assembly in 1927, Austin Peay
Normal School was created as a junior college and teacher training
school. This school was named for one of Tennessee's great

governors, Governor Austin Peay, who was a native Clarksvillian.

37Clarksville Chamber of Commerce, '"An Introduction to
Clarksville, Tennessee and The Home of Austin Peay State University, "
South Central Bell Telephone Company Telephone Directory, November
1968, yellow pages.
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On February 4, 1943, by an Act of the Tennessee Legislature
the name of the school was changed to Austin Peay State College.
Then, on September 1, 1967, Austin Peay was granted university
status by the State Board of Education. 38

Today, '"'Austin Peay State University is a state-supported,
multipurpose University. It awards both the B. S. and B. A. degrees
in the area of Arts and Sciences and the B. S. degree in Elementary
and Secondary Education. The M. A. degree in Education is granted
with a choice of majors in the fields of biology, business, chemistry,
education and psychology, geography, health and physical education,

1139

history, library science, mathematics and music. . . Total

enrollment for the academic year 1968-1969 was 2813 (equated

enrollment). 0

Local Setting of the 1963 Follow-Up Study

Before 1947, a few business courses were offered at Austin
Peay. In 1947, three business majors in business administration,

business education, and secretarial studies were offered. In 1955,

38Austin Peay State University, Bulletin of Austin Peay State
University, Clarksville, Tennessee, Vol. 38, No. 1, April 1968, p. 7.

39Clarksville Chamber of Commerce, loc. cit.

4OS’ca.tement by Dean of Faculties, Austin Peay State University,
personal interview, July 24, 1969.
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an economics major was offered. In 1956, an accounting major was
established, and in 1959, the marketing major was established. When
Austin Peay State College obtained university status in 1967, the
Departments of Business and Economics became the School of

Business and Economics.

Description of the 1963 Follow-Up Study

In 1963, the faculty conducted a follow-up study of its
business majors from 1947 (when the first business major was
offered) through the year 1962. The purpose of this study was to
assemble ''information that when combined with other known factors
and trends would give direction to the growth of the department of
business. The study was primarily made for internal departmental
use and only incidentally to communicate a public message. nd2

The findings were to be used as guides to the development of
the curriculum and majors within the department, and in advising
students. In addition, the study was to serve as a bases for
departmental faculty discussions to improve its professional knowledge

43
and understanding of the department.

41 Austin Peay State University, op. cit., p. 1.

42Tpid., p. 7.

431bid., p. 1.
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The findings of the 1963 study were presented as a report to
the faculty who through its discussions would draw its own conclusions.
These findings resulted from a questionnaire sent to three hundred
and ten graduates from Austin Peay State College with a major in
business. One hundred and forty-two, or 45.8 percent, responded
by completing and returning the questionnaire. The mailing list for
these graduates, compiled from various college records, represented
100 percent of the business graduates of the college from 1947-1962.
Thus, the first follow-up study covered the entire life of the business

department. E

Brief of the Findings of the 1963 Follow-Up Study

Since the findings of the present study will be used by the
faculty for its discussions from which it will draw its own conclusions,
the researcher included a summary of the 1963 study findings in the
Appendix. This summary of the 1963 study findings was made so the
findings of the 1963 study may be easily compared with the findings
of the 1969 study if the faculty wishes to do so. (See Appendix for

summary of the 1963 Follow-Up Study Findings.)

441pid., p. 1-2.



CHAPTER III

METHODS AND PROCEDURES OF THE STUDY

Since the present follow-up study was conducted under the
sponsorship of the School of Business and Economics, discussions
were held with individual members of the faculty and with Mr. Glenn
Gentry, who authorized the study. The primary purpose of these
discussions was to determine the exact information needed, the
design and construction of the questionnaire, as well as the cost,
the amount of energy and time the study would require.

The procedures for this study were divided into four steps:
(1) construction of questionnaire, (2) compilation of the mailing list,
(3) mailing of the questionnaire, and (4) editing and tabulation of the
questionnaire. KEach procedure was checked by criteria developed
from the related readings as reported in Chapter II, Review of

Related Literature and Research,

Construction of the Questionnaire

After determining the information needed, an extensive
research was made of related studies, literature on design, con-

struction of questions, and study of biases. In developing the
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questionnaire as the survey instrument, the following steps were
taken.

1. A sample questionnaire was constructed, similar to the
one used in the 1963 follow-up study, and presented to the faculty
for their comments, criticisms, and suggestions. From these
comments, a new questionnaire was designed and constructed
similar to the questionnaire used by Dr. Jasper J. Sawatsky.

2. Before the new questionnaire was duplicated, the following
criteria used by Daniel Schreiber in the PROJECT: SCHOOL DROP-
OUTS sponsored by the National Education Association was used for
the construction of the items for the questionnaire.

(1) Items of information requested should be a comprehensive,
useful, and discriminative as possible.

(2) Whenever possible, questions should require exact answers.

(3) Instructions accompanying the form should include special
definitions, and directions for completion.

(4) Questions should be so constructed as to provide for ready
transfer of information to cards and magnetic tape for
mechanical and electronic data processing. At the same
time, hand-scoring should also be possible.

(5) The form should include a built-in system of double-
checking responses.

(6) Size of the form should be in keeping with available
record storage facilities.

(7) It should be possible to complete the form in a reasonable
amount of time.

45Sawatzy, Jasper J., '"Use of the Computer in the Research
Process,'" The Delta Pi Epsilon Journal, Vol. X. No.1l, November 1967,
p. 1-8.
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(8) Cost of regroducting the form should be economically
feasible. 4

3. The new questionnaire was then pre-tested by ten business
graduates who received degrees before 1963, members of the busi-
ness and economic faculty, and members of a graduate class, Guid-
ance in Business Education. The members of this class were teachers
of business in high schools in the immediate area. The comments,
criticisms, and suggestions from this pre-testing were helpful in
determining the clarity of the questions, the design and construction
of the questionnaire as well as the ease of recording the data. In
line with these comments, a revised questionnaire was constructed,

using as samples, the questionnaire used in Project: School Dropouts

conducted by the National Education Association, 47 and Dr. Sawatzky's
questionnaire.

4. The final questionnaire was typed on a stencil and dupli-
cated. This final copy of the questionnaire consisted of three sheets
of legal-size paper and fifteen items coded for the computer. (See

the Appendix for the final copy of the questionnaire.)

465chreiber, Daniel, Dropout Studies Design and Conduct,
National Education Association, Washington: 1965, p. 18.

47schreiber, op. ¢it., pp. 59-60,

488awatzy, loc, €it.
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Compilation of Mailing List for Universe

The following methods and procedures were determined for
selecting the universe for this study.

1. Since the 1963 follow-up study included graduates of the
year 1962, it was decided the present study should include the grad-
uates of 1963-1968, inclusive. Therefore, the universe of the present
follow-up study consists of all living graduates who graduated from
Austin Peay State University with a business major in the years
1963-1968, inclusive. This universe totaled three hundred and
forty-four graduates.

2. A list of these graduates and their addresses were
prepared from the official graduating list in the Admissions Office
at Austin Peay,

3., Addresses of these graduates were verified and up dated
from personal knowledge of the researcher, from former teachers

of the graduates, and from relatives of the graduates.

Mailing the Questionnaire

After the questionnaire had been duplicated and assembled,
the following steps were taken,

1. A cover letter to accompany each questionnaire was typed
on a stencil and duplicated. (See the Appendix for copy of cover

letter.)
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2. A self-addressed, stamped return envelope to accompany
each questionnaire was addressed and stamped for postage. The
address of the researcher was cut on a metal plate and the envelopes
were run through the addressograph machines. A four-digit number
was placed in the upper left-hand corner of the return envelope. The
first two digits were the graduate's alphabetic code. The last two
digits were the graduate's year of graduation. This code was used

for identification of the IBM cards.

Editing and Tabulation of the Questionnaire

All questionnaires were mailed on June 30, 1969. As the one
hundred and thirty-six usable questionnaires were returned by the
respondents, the following steps were taken:

1. The coded data were punched in the IBM (5081) card by
the University's Computer Center. Three IBM cards were needed
for the three-page questionnaire. Each card was identified by the

four digit number (See Mailing the Questionnaire section of this

chapter.) and a number 1, 2, and 3 in sequence following the four
digit number. (See the Appendix for copy of the IBM (5081) cards.)

2. After the coded data on all returned questionnaires were
punched in the IBM cards, the computer was programed to summarize
the information according to the items in the questionnaire. The
computer was then programed to present the information according

to majors. (See Appendix for this information.)



3. From the summarized information, tables comparable
to those used in the 1963 follow-up study were constructed.

4. Since the 1963 follow-up study did not follow-up the
nonrespondents, the present follow-up study did not make a
follow-up of its nonrespondents so this study will be comparable
to the 1963 study.

5. As a result of the following facts, the universe was
reduced from three hundred and forty-four to three hundred and
fifteen.

(1) One graduate, a pilot, was killed in
an air accident in 1966. His mother re-
turned a note of explanation.

(2) Two questionnaires were returned

by mothers with notes explaining their sons

were in the military service. One son was

in Vietnam; and another in Officer Candidate

School in Virginia.

(3) Twenty-five questionnaires were

returned due to explanation by the U. S.

Post Office as: moved left no forwarding

address, not at this address, or unknown.

(4) One questionnaire returned was unusable.

28
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Publicity of the Follow-Up Study

Although no publicity was given this follow-up study before
the questionnaire was mailed, comments from the respondents
indicated a desire to know the outcome of the study; therefore, the
Alumni Office has agreed to consider publishing the outcome of the

study in The Alumnus, a quarterly magazine published by the Benson

Printing Company, Nashville, Tennessee, for the Alumni Office,
This publication is mailed to all active alumni members of Austin
Peay State University Alumni Association,

Also, a copy of the study will be filed in the School of Business

and Economics to be used by the faculty.

ORGANIZATION OF THE STUDY

The remainder of the study was organized as follows:

CHAPTER IV, PRESENTATION AND DISCUSSION OF THE
FINDINGS., The findings of the study are presented in the following
manner:

1. Each question asked the graduates in the questionnaire
will be stated.

2. A table showing the tabulation of the findings with regard
to each question will be included.

3. Any comments made concerning particular questions will

be included.
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4. Discussion of each question and the findings will be made.

Under CHAPTER IV, also, RELIABILITY OF THE SAMPLE
will be discussed. The reliability of the sample will be tested by
three methods:

(1) The method of comparing profiles of the entire universe and
the sample.

(2) The method of applying the formula for a finite universe.
(3) The method of the common-sense discussion.

CHAPTER V. SUMMARY. This chapter will briefly
summarize the entire study. A brief description of the problem,
the method of research, the findings, and the recommendation(s)
will be discussed.

APPENDIX. The appendix includes: (1) letter of authority,

(2) copy of the questionnaire, (3) a copy of Brief Summary of the

Findings of the 1963 Follow-Up Study, (4) a copy of the cover

letter sent with the questionnaire, (5) a copy of the IBM (5081)
cards used in summarizing the information, (6) list of previous
schools attended by graduates, (7) responses of the Questionnaire
items, and (8) course evaluation of all courses taken and wished
taken by graduates.

BIBLIOGRAPHY. The bibliography contains all related

literature and research studies used in the study.



CHAPTER IV

PRESENTATION AND DISCUSSION OF THE FINDINGS

The presentation of the findings of the study was comparable
to the presentation of the findings of the 1963 follow-up study. For
this reason the following format of presenting the findings was
determined: (1) each question asked the graduates in the question-
naire will be stated; (2) a table showing a tabulation of the findings
will be included; and (3) any comments made concerning particular

questions will be included.

Did you complete all your undergraduate work at Austin Peay?

The results from this question were tabulated below in
Table I. The majority of the respondents completed all four years

of their undergraduate work at Austin Peay.

TABLE I

COMPLETION OF UNDERGRADUATE WORK AT AUSTIN PEAY

Percentage . Percentage

Yes of No™ of
Respondents Respondents

96 71 40 29

* If the answer to this question was ''No,'" the respondents were to
state the name of the school previously attended and the date
attended. (See List of Schools in the Appendix.)
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Which factor(s) influenced you most to attend Austin Peay?

The factor with the largest number of answers was the location
of Austin Peay. The next three most important factors were econom-
ical to attend, friends, and scholarships. (See Table II below for the
results.) Listed under ''Others,' were band; relative influence;
husband stationed at Fort Campbell, Kentucky; obtained a job in the
area; a job offer (off campus) if I came to Austin Peay State University;

and my brother attended Austin Peay.

TABLE II

FACTORS INFLUENCING GRADUATES TO ATTEND AUSTIN PEAY

Number Percentage
Factors Selecting of
Factors Respondents
Scholastic reputation 6 4
Economical to Attend 90 66
Location 106 78
Parental Influence 14 10
Friends 44 32
Alumni 5 4
Athletic reputation 3 2
Scholarships 30 22
Other Financial Aid 10 7

Others 6 4
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Which factor(s) influenced your selection of your major in the field
of business?

The majority of the respondents selected their majors in the
field of business because of the demand for qualified people in the
field of business. Table III, page 34, indicates the results of this
question. One fact to keep in mind was that some respondents
reported more than one factor as their reasons for selecting their
major.

The factors listed under ''Others' only once were: good
field with my background, considered good for pre-law, experience
working in the business world, chance, enjoyment of accounting,
relative employed by IBM, aptitude in area, and business
opportunities.,

Factors listed under ''Others' more than once were:
only major available in night school, desire, and interest in field.

What was your major field(s) of study at Austin Peay?

Tabulated in Table IV, page 35, are the numbers and percentages
of the graduates who majored in the six different majors offered in the
School of Business and Economics at Austin Peay State University.
Business administration had the highest number of majors with a

total of forty-nine,



TABLE III

FACTORS INFLUENCING SELECTION

OF MAJOR IN THE FIELD OF BUSINESS

34

Number Percentage
Factors of of
Respondents Respondents
Demand for qualified people in this field 58 42.6
High school teacher or advisor 26 19,1
College professor or advisor 18 15.2
Parental influence 18 13.2
Businessmen 20 14.7
Friends 21 15.4
Others 29 21,3
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TABLE IV

CLASSIFICATION OF MAJORS WITHIN
THE SCHOOL OF BUSINESS AND ECONOMICS

Number of Percentage
Majors Graduates of 136

Responding Respondents
Accounting 37 2T 2
Business Administration 49 36.0
Business Education 32 23,5
Economics 26 19.1
Marketing 16 11.8
Secretarial Studies __ & e

Total 165"

* Twenty-nine students reported double majors within the business
department.

Have you been: well satisfied with your major, satisfied with your
major, dissatisfied with your major?

The graduate was asked to check on his questionnaire whether
he was '"well satisfied,' ''satisfied,' or ''dissatisfied" with his
major. Table V, page 36, shows the results. Almost all (94.9 per-
cent) of the 136 respondents were ''well satisfied" or 'satisfied"

with their business major.



TABLE V

DEGREE OF STUDENTS' SATISFACTION
WITH THEIR MAJORS

Percentage
Degree of Number of 136
Satisfaction Reporting Respondents
Well satisfied with major 72 5259
Satisfied with major 57 42.0
Dissatisfied with major 6 5.0
Not reporting 1 o 1

Total 136

Would you again major in the field(s) checked in question 4 if you were
re-entering Austin Peay in the same year in which you did enter and

under the same circumstances? And would you again major in the
field(s) checked in question 4 if you were entering Austin Peay today
as a freshman?

Consult Table VI, page 37, for the tabulated results of these
two questions. Of the one hundred and thirty-six respondents who
replied to the first question, one hundred and twenty-five would major
in the same field if they were entering Austin Peay in the same year
in which they did enter and under the same circumstances. Eleven

of the respondents answered they would not.



BT

Of the one hundred and thirty-six respondents who replied to
the second question, ninety-five stated they would again major in the
same field if they were entering Austin Peay today as a freshman.
Forty of the respondents answered they would not and one of the

respondents did not respond to the second question.
TABLE VI

EVALUATION OF MAJOR BY BUSINESS GRADUATES

Percentage Percentage
of 136 of 136 No
Yes Respondents No Respondents Reply

Would you again major in

the field(s) checked in

Question 4 if you were

re-entering Austin Peay

in the same year in

which you did enter

and under the same

circumstances? 125 91.9 11 8.1

Would you again major in

the field(s) checked in

Question 4 if you were

entering Austin Peay

today as a freshman? 95 69.9 40 29.4 1
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Of what value has each of the courses you took in the School of
Business and Economics been to you?

Each graduate was asked to indicate the value of the courses
taken at Austin Peay by placing a check in the appropriate column.
Each major was listed with all the courses offered under that major.
Two factors the reader should take into consideration when reviewing
the tabulation of these responses are (1) Forty respondents out of
the one hundred and thirty-six did not complete all four years of
their undergraduate work at Austin Peay. (2) These respondents
in Table VII are not tabulated by majors. (See the Appendix for
tabulated tables by majors.)

The courses of very great value under the majors of accounting,
business administration, business education, economics, marketing,
and secretarial studies receiving the most responses were Elementary
Accounting, Business Communications, Advanced Typewriting, Prin-
ciples of Economics and Priced Theory I (tied), and Marketing and
Principles of Advertising (tied), respectively.

What business courses did you not take at Austin Peay but wished you
had?

Each graduate was also asked to indicate what courses they did

not take at Austin Peay but wished they had taken, Table VII, page 39,

shows a summary of the graduate's responses. A factor to take into

consideration when reviewing these responses was some of the
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courses were not offered when some of the graduates were attending

Austin Peay.

TABLE VII

COURSES TAKEN OR WISHED TAKEN BY BUSINESS GRADUATES
RECEIVING LARGEST NUMBER OF RESPONSES

Did Not Take Of Very Of Of Of
But Wished Great Great Some No
I Had Value Value Value Value
Municipal Elementary |Elementary |Interme- Cost
and diate
Government | Accounting Accounting Accounting
Accounting Accounting
Data Business Business Introduction Corp.
Processing Commu- Commu- to Finance
nications nications Business
Payroll Advanced Beginning Beginning Office
Accounting Typewriting | Typewriting| Typewriting Machines
Bus. Cycles | Principles | Principles | Principles Principles
and of Eco. of of _ of )
Forecasting | and Economics | Economics Economics
Price Theory
I
Public Marketing Marketing | Marketing Marketing
and
Relations Prin., of
Advertising
i

See Appendix for course evaluation of all courses taken or wish they
had been taken by the graduates.
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Which were the most valuable courses
field?

you had outside your major

Freshman English received more responses (50.7 percent of
the 136 respondents) than any other course taken outside the graduate's
major field. Consult Table VIII below for the results of the findings.
Keep in mind that some respondents checked more than one course as
being most valuable to them. Itis interesting to note that literature i

math courses, psychology, biology courses, and history received

almost equal number of responses.

TABLE VIII

MOST VALUABLE COURSES COMPLETED BY BUSINESS MAJORS
OUTSIDE OF THE BUSINESS DEPARTMENT

Percentage
Number of 136
Courses Responses Respondents

Agriculture 0 -
Freshman English 69 50.7
Library Science 1 i
Literature 33 24.3
Other English Courses 25
Art Appreciation 16 11.8
Other Art Courses 0 =
Music Appreciation 18 13,4
Other Music Courses 0 -
Biology Courses 31 22.8
Chemistry Courses 1 -1
Physics Courses g T
Geolo -
Math %J};urses 3; 23.5
Journalism g
Sociology 20 o ¥

20 14.7

Political Science



TABLE VIII (continued)

Percentage
Number of 136

Courses R esponses Respondents
History 30 22.1
Physical Education Courses 9 o1
Education Courses 27 19.9
Health Courses 15 11.0
Home Economics Courses 1 |
Industrial Arts 6 .4
Modern Languages 1 |
Philosophy 5 3u T
Psychology 32 3.5
Speech and Drama 14 14.3
Others 3 %

Which special courses have you taken since leaving Austin Peay?

Seventy-seven, or 56.6 percent, responded they had taken
no special courses since leaving Austin Peay. Table IX, page

42, shows the tabulations of these results.
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TABLE IX

SPECIAL COURSES TAKEN BY GRADUATES SINCE GRADUATING
FROM AUSTIN PEAY

Percent Percentage
of of 136

Special Courses Respondents Respondents
None 77 56.6
Salesmanship 7 5.1
Banking 2 1.5
Office Machines 3 2.2
Data Processing (1] 8.1
Others™ 36 26.5

# Special courses were: statistical sampling, IBM programin‘g,
CPA review, secretarial training, real estate courses, soc1olo.gy,
law, income tax, accounting (audit, cost and tax), Dale Carnegie,
office management, personnel management, adolescent psychology,
business letter writing, guidance, insurance school, advan.ced
industrial psychology, auditing, religion, philosophy, credit
analyst, credit administration, math and reading workshops,
CPA courses, appraisal of real estate, IBM comPuter, .speed
reading, creative writing, AMA, teaching t}.rp'ing in thfe '1nter—
classroom, Navy Service School, Co-op training, auditing,

income tax.
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What graduate work have you completed since receiving your under-
graduate degree at Austin Peay?

A total of thirty-eight graduates have completed a degree or

are currently working on a degree. Consult Table X for the results

of the findings.

TABLE X

ADDITIONAL EDUCATION OF GRADUATES SINCE LEAVING
AUSTIN PEAY

Number Percentage

Additional of of 136

Education Respondents Respondents
None 87 64.0
Currently working for M. A. 21 15,5
Completed M. A. Ll 8.1
Currently working for
M. A. plus 45 hours 1 .6
Completed M. A. plus 45 hours 1 .6
Currently working for doctorate 4 3.0
Completed doctorate 0 -
Others™ 9 6.6
No Response 2 1.6

* Working for certification, completed M.B.A. at Auburn, currently
working or completed a LL.B. degree, working for M. A. degree
at University of Tennessee, M.B.A. completed, completed M. S.
degree, and hoping to work on M.A. degree.
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Have you received any other special awards or achievements since

graduation?

Sixteen graduates reported they had received special awards

since leaving Austin Peay. Special awards were defined on the
questionnaire as CPA, CLU, or CPS. Also, the graduates were asked
to list the special awards or achievements if they had received any.
These awards and achievements were: Runner up in the Outstanding
Young Educator Contest, CPA, LL.B., NDEA Fellowship, commis-
sioned in the USAF and earned navigator wings, passed three parts

of CPA exam, Bronze Star, Vietnam Service Medal, Army Com-
mendation Medal, Air Medal, Vietnam Campaign Medal, graduate
assistantship towards M.B.A., two degrees in insurance school,

and certification to teach in vocational business. See Table XI for

the tabulations of the findings.

TABLE XI

SPECIAL AWARDS OR ACHIEVEMENTS RECEIVED SINCE
LEAVING AUSTIN PEAY

Percentage Percentage
of 136 of 136
Yes Respondents No Respondents

16 12.4 119 87.6
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What office machines have you used in your employment?

The typewriter received more responses than the other office
machines. However, the ten-key adding machine was second with
the calculator third. Twelve machines were listed under "others."
These machines were: composer, MTST, TWX, transparency
producer, IBM Computer 360, key punch, photo copier, illuminated
mimeoscope drawing board, multilith, 402 accounting machines,
copy machine, xerox, comptometer, and addressograph. Consult

Table XII for the results of the findings.

TABLE XII

OFFICE MACHINES USED IN EMPLOYMENT

Name Number Percentage
of of of

Machines Respondents Respondents
Computers 22 16, 2
Typewriter 100 73:5
Dictaphone 42 30.9
Ten-key adding machine 90 66.2
Full keyboard adding machine 50 36.8
Mimeograph 59 43.4
Spirit duplicator 39 28.7
Calculator 76 55.9
12 8.8

Others
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What positions have you held since graduating from Austin Peay,

including military service. (Please check the appropriate top
salary range for the proper position.)

The top salary range of $5,000 to $7, 999 received the largest
number of responses. Consult Table XIII for the results of the findings
for the top salary range.

The graduates listed their position(s) and duties with the top
salary range. The name of the employer was not required of the
respondents.

TABLE XIII

TOP SALARY RANGE FOR AUSTIN PEAY GRADUATES

Top Salary Range Number of Responses
below $4, 999 19
$5,000 to $7, 999 51
$8,000 to $10, 999 39
$11, 000 to $13,999 15
$14, 000 to $16, 999 6
$17,000 to $19, 999 2

above $20, 000 2
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Table XIV shows the type of positions, the number of graduates

responding to the type of positions. Also, the approximate salary

range was shown for that particular position. These salary ranges

were averaged from the range checked by the respondents. Conse-

quently, the '"Military" shows a range of $8, 000 to $10, 999, Actually,

one Marine Corp Captain and a Navy Officer increased the range. In

addition, under "Accountants,'" a CPA checked salary range "Over
$20,000." This range was not included in the salary range for
""Accountants. "

TABLE XIV

POSITIONS HELD BY AUSTIN PEAY BUSINESS GRADUATES

. Number of Average Range
Name of Positions Responses™  for osition
Teaching 44 $5,000 to $7,999
Accountants 26 8,000 to 10, 999
Managerial 18 11,000 to 13,999
Administrative 9 11,000 to 13,999
Military 16 8,000 to 10,999
Secretarial 9 5,000 to 7,999
Sales 18 8,000 to 10, 999
to 10, 999
Auditor 11 8,000 to 9
6 below 4, 999

Graduate Assistantship
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TABLE XIV (continued)

Name of Positions

Number of Average Range

Responses ™ fof Pagition
Supervisory 9 $11, 000 to 13, 999
Public Relations 5 5,000 to 7,999
Guidance 4 8,000 to 10,999
Engineering 4 11,000 to 13,999
Law 3 11,000 to 13,999
Economist 4 8,000 to 10,999
Data Processing 3 8,000 to 10,999
Clerks 2 below 4,999
Buyer and Assistant Buyer 2 below 4, 999
Pastor 1 5,000 to 7,999
Welder i} 5,000 to 7,999
Technician of Testing Equipment 1 5,000 to 7,999
Partner in a Partnership 1 below 4, 999
Director of Project: Transition 1 8,000 to 10,999

The number of responses i

held and the positions they now

ncluded all positions the graduates have
hold.
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Any comments or suggestions for im
and Economics you wish to make will

proving the School of Business
be appreciated.

The researcher was pleased with the number of graduates who

wished to make comments, Criticisms, and suggestions for improve-

ment of the School of Business and Economics. Since these comments

t
criticisms, and suggestions for improvements, as well as personal
messages to faculty members were numerous, these questionnaires

were filed in the School of Business and Economics and will be

available for the faculty to study and review as they deem necessary.

Summary of Findings

The largest percentage of the respondents was graduated in
1968. Ninety-six or 71 percent of the respondents completed four
years at Austin Peay. The forty respondents who did not complete
their four years at Austin Peay attended schools in California,
Colorado, Boston, Maryland, Mississippi, Michigan, and Germany
at the University of Maryland's Extension. These forty attended
school from 1941 through 1967.

Austin Peay's location, economical to attend, and friends
were the three major factors influencing the graduates to come to
Austin Peay. The demand for qualified people in the field of business

was the primary factor influencing the graduates to major in business.

Of the one hundred and thirty-six respondents, majors 1n business

_ . ing received
administration received forty-nine responses; accounting
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thirty-seven responses; business education received thirty-two

-esponses; eco i 1 i
resp z nomics received twenty-six responses; marketing

received sixteen; and secretaria] studies received five, Twenty-
nine of the one hundred and thirty-six respondents had double majors.
Four percent of the graduates were dissatisfied with their major,
Forty-two percent were satisfied and 52. 9 percent were well
satisfied with their major. Of the one hundred and thirty-six
respondents, one hundred and twenty-five, or ninety-two percent,
would choose the same major again under the same circumstances.
However, eleven, or eight percent, would not choose their major
again. If the one hundred and thirty-six respondents entered Austin
Peay today as freshmen, ninety-five, or 69.9 percent, would again
major in business; whereas, forty, or 29.4 percent, would not.

In accounting, the course chosen more times as being 'of
very great value'" was Elementary Accounting. In business admin-
istration, Business Communication was chosen; whereas, Advanced
Typewriting was chosen in business education and secretarial studies.
In economics, both the Principles of Economics and Price Theory I
were chosen by the graduates; in marketing, Marketing and Principles

of Advertising were chosen. The business courses the graduates did

not take but wished they had taken were: in accounting, Advanced

Cost Accounting had the most responses; in business administration,
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a Fl ocessin recely ed tlle I (0] 1N ne ed Catloll
Da g mOSt esp I’lSeS, bus SS u

ecretari i . g
and secr al studies, Payroll Accounting; in economics, Business
bl

Cycles and Forecasting had the most responses; and in marketing

Public Relations had the greatest number. The most valuable course

outside the graduate's major field received the most responses was

Freshman English,

Seventy-seven of the graduates had taken no special course
since graduating from Austin Peay. Sixty-one had taken special
courses, such as Salesmanship, Banking, Office Machines, and
Data Processing. Special awards and achievements such as CPA,
CLU, and CPS had been earned by sixteen, or eleven percent, of
the respondents. Forty-seven, or 34.4 percent, had completed

additional degrees or they were in the process of completing a

degree or additional work.

According to the responses received from the graduates, the
typewriter received by far the most responses as the machine used

in the respondent's position(s). The ten-key adding machine and the

calculator received the second and third most responses, respectively.

The $5,000 to $7,999 salary range received the most responses

with the $8, 000 to $10,000 salary range receiving the second most

jori / hing or had
responses. The majority of the respondents were teaching

held positions in the field of teaching. The majority of these teaching
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positions was teaching business subjects in high school. Fj duat
. Five graduates

;ere teaching i . i .
W€ g 1n college; two were teaching in the vocational education

program; four were teaching out of the field of business (sociology,
physical education, auto mechanics, and English); and five were
teaching in elementary or junior high school (kindergarten through
third grade, seventh and eighth grades, third grade (2), and fifth

and sixth grades). The position of accountants received the second
largest number of responses.

The salary range for the teaching positions ranked as follows:
thirty-three teachers, range $5,000 to $7,999; seven teachers, range
$8,000 to $10, 999; and four teachers, range below $4, 999,

In addition, the salary range for the accountants were as
follows: fifteen accountant positions, range $8,000 to $10, 999;
eight accountant positions, range $5, 000 to $7, 999; two accountant

positions, range $11,000 to $13,999; and one accountant position,

range above $20, 000.

Reliability of the Sample

In reference to reliability, Oppenheim says "Reliability

8 ”49
refers to consistency, to obtaining the same results again.

e 51&1_ a_,n_d_ Attltude

49 . . s T
A. N., Questionnailre
o Tt New York: 1966, p. 69.

Measurement, Basic Books, Inc. Publishers,
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Frederick E. Croxton, Dudley J. Cowden, and Sidney Klein
stated when the mailed-questionnaire method of collection was used,
the researcher ''never expects that all of them will be returned. 2l
Therefore, since only a portion of the questionnaires have been

returned, how can the researcher be sure the portion returned was

representative of the universe, 51

Travers said:

The central difficulty in all direct-mail techniques
is that the percentage of returns is small. A question-
naire of some interest to the recipient may be expected
to show only a 20 percent return, even when conditions
are favorable. If nonrespondents are contacted a
second and a third time, the return may be increased
to 30 percent. Only rarely does it reach the 40 percent
level. Attempts may then be made to contact per-
sonally the final group of nonrespondents, but if this
is done, it might be as well to perform the entire
operation by interview.

The sample size of the present study was an adequate sample
to be representative of the universe. To substantiate this statement
the following methods of testing the reliability of the sample were

used,

50Croxton, Frederick E., Dudley J. Cowden and Sidney )
Klein, Applied General Statistics, Prentice-Hall, Inc., Englewoo
Cliffs, N. J., 1967, p. 3L.

51Ibid.

i tion
527ravers, Robert M. W., An Introduction to Educati

o 64, . 297-
Research, The Macmillan Company, New York: 19 P
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Measuring the reliability of the sample by comparing
the profile of the sample with the profile of the universe

2. Measuring the reliability of the sample by using the

common-sense discussion method

3. Measuring the reliability of the sample by using the

statistical formula for a finite universe.

Comparison of the Profile of the Sample with the Profile of the
Upiverse

Although the total universe for the study was three hundred
and forty-four graduates, the true universe was three hundred and
fifteen. An explanation of this difference is as follows:

1. Twenty-five questionnaires were returned by the U. S.
Post Office due to such reasons as moved, left no forwarding address,
not at this address, and no such address.

2. One graduate died. Two graduates were in the military
and their questionnaires were returned by their mothers.

3. One questionnaire returned had only the first page completed;

therefore, this questionnaire was unusable.

Therefore, since a total of twenty-nine unusable questionnaires

were returned, the true univer se was three hundred and fifteen.
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The following profiles wil] give the faculty a better under-
standing of biases which might exist in the findings drawn from this

sample. Table XV shows fie profile of the three hundred and fifteen

members of the true universe. Table XVI shows the profile of the

one hundred and thirty-six respondents. These profiles show the

number and percentage of males and females in each major for
each year included in the study.

The third profile constructed was a master profile. This
profile compares the total one hundred and thirty-six respondents
to the three hundred and fifteen members of the true universe.

See Table XVII for the Master Profile for 1963-1968.

In summary, the master profile (Table XVII) shows that
approximately six percent fewer males returned their questionnaires
than the number of males in the true universe. On the other hand,
approximately six percent more females returned their questionnaires.
An intrepretation of this difference may be approached two ways: (1)
Women take the time to fill out questionnaires, whereas, men will

not take the time. (2) The researcher is a woman; therefore, one

woman wants to help out another woman.

The master profile also shows a higher percentage of returns

: i ini tion as
from females in the field of accounting and business administrati

m males. An
compared with the lower percentage of returns fro
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intrepretation with regard to this difference in returns could b
e as

follows: The field of accounting and business administration are

dominated by the males; therefol«e’ few females are successful in

these fields. Those few females who are in this field and successful
would feel compelled to return the questionnaire; whereas, to the
male, it would not be considered important,

Equally so, the master profile indicates a high percentage of
returns from the males in business education as compared with the
low percentage of returns of the females in the same field. Again,
an interpretation with regard to this difference in returns could be
as follows: The field of business education is dominated by females;
therefore, few males venture into this field. Consequently, those
males who are in the field of business education feel compelled to

return the questionnaires; whereas, the females do not.



TABLE XV 51

PROFILE OF THE 315 MEMBERS OF THE TRUE UNIVERSE

1963
/—/L 1964
@—i—r{oml gt Women. % Total Men % Women %
Agct K ¥ 400,8 T 10 7 70,0 3 30.0
g/A | 13 11 84.7 2 15.3 18 14 11.7 4 22.3
B/E 10 2 20.0 8 80.0 7 2 8.5 5 71.5
Eco 4 4 100.0 - - 4 4 100.0 - }
Mkt 5 5 100.0 - - 4 4 100.0 - i
S/S - = = B = 2 - - 2 100.0
ised
ReviZ®® 41 31 75.6 10 24.4 45 31 68.8 14  31.2
1965 1966
Acct | 14 14 100.0 s = 14 13 92.8 1 07.2
B/A | 17 16 94.2 1 05.8 19 17 89.4 2  10.6
B/E 2 - 2 100.0 13 4  30.7 9 69.3
Eco 3 2 66.6 1 33.4 2 2  100.0 - -
Mkt 6 5 83.3 1 16.7 9 8 88.8 1 11.2
s/s 1 - 1 100.0 | 1 - - 1 100.0
Revised L i
T 43 37 86.1 6 13.9 58 44 75.9 14 24.
1967 1968
Acct 11 10 90.9 1 09.1 14 13 92.8 1 0n.2
B/A 26 23 88.4 3 11.6 26 26 100.0 - -
2 16.6 10 83. 4
B/E 8 2 25.0 6 75.0 12
Eeg ] o 3 3 100.0 - -
] ) 7.2
3 92.8 1 0
Mk - = 14 1
t 7 7 100.0 ] ] -
5/s \ 1 . 1 100.0 5
Revigeqd 22.9
77.1 17 ,
X | 53 42 79.2 11 20.8 74 57
| N
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PROFILE OF THE 136 MEMBERS oF 11z SAMPLE

/—-————\\_
1963
. 1964
Major Total Men % Women ¢, Total Men %  Wome %
T — n 0
6 6 100, ¢ - _ D
" 5 5 100 ) BT 1 g
.0 - "
B/A 6 4 66.7 2 33
Gen 2 2 100.0 N ) ) ) )
Mkt 3 3100, 0 . N 5 5 B . ]
S/S = - B - . 1 - - 1 100,
Total 24 17 70.8 7 29.2 13 9 69. 3 4 30.
1965 1966
Acct 6 6 100.0 = = 9 8 88.8 1 11.
B/A 10 9 90.0 1 10.0 5 4 80.0 1 20.
B/E 2 . - 2 100.0 10 4 40.0 6 60. 0
Eco 1 . . 1 100.0 1 1  100.0 - .
Mkt - - = % - 3 3 100.0 - -
S/S = = N - - - - - = -
Total | 18 15 83.3 3 16.7 28 20 71.5 8 28.
1967 1968
Acct 4 3 175.0 1 25.0 9 8 88.8 1 11
B/A 11 8 72.8 3 27.2 8 8 100.0 - -
5.
B/E 3 1 ,33.3 3 b6.7 8 2 25,0 6 1
Eeo - . . 1 1 100.0 - -
66.7 1 33,
Mkt 2 2 100.0 - = 3 4
3 2 100.
Sis 1 - 1 100.0 2 -
Tota) 31 21 67.7 10 32
21 14 66.7 7 33.3
\-




MASTER PROFILE FOR 1963 - 1968

TABLE XVII

59

—]

UNIVERSE SAMPLE
Major Total % Men % Women | Total % Men % W
TS
Acct 72 91.7 66 8.3 6 37 89.2 33 10.8 4
B/A 119 89.9 107 10.1 12 45 84.4 38 15.6 7
B/E 52 23.1 12 76.9 40 32 28.1 9 71.9 23
Eco 16 93.7 15 6.3 1 5 80 4 20.0 1
Mkt 46 91.3 42 8.7 4 13 92.3 12 7.7 1
SIS 10 - -100.0 10 4 - - 100.0 4
Grand 40
Total 315 76.8 242 23.2 73 136 70.6 96 29.4
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mon-Sense Discussj
Common-dense Discussion Method
Leabo and Smith said, "Some
general ideas of sample size
r(\qlli]'(‘

d can be obtained
from a common-sense discussion, 53

They take two approaches to the common-sense dj
1scussion,

(1) iy

the sample is to be taken for the Purpose of measuring a
rare and

, the

sample can be quite small and still give a good picture of the popu-
lation, and if the range of the variate in the population is great

then a relatively large sample is needed to estimate the population

average within reasonable limits, sk

First, the sample was not taken in the present study for the
purpose of measuring a rare or unique condition in the universe.
The universe in the present study was homogeneous. Secondly, the
variates in the universe, sex, majors, and year graduated, had a

small range.

Statistical Formula for a Finite Universe

Cecil H. Myers uses statistics to determine the minimum

size of a sample for the information to be reliable.

and C. Frank Smith, Basic Statistics for .
Homewood, Illinois,

53‘Leabo, Dick A., _
Business and Economics, Richard D. Irwin, Inc.,

1964, p. 95-96.
541bid,
551\/13761‘5, Cecil H., Elementary Business a

. L1 ., Belmon
%sucs, Wadsworth Publishing Co., Inc
p. 2.

nd Economic
t, California, 1966,
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For the purpose of better understanding this section

statistical terms were defined,

Finite Universe: A univer .
: s€ with boundarj imi
E = the "allowable error, '3 aries or limits,

= the coefficient of standard deviation, 27
= the number of items i

he number of items to be included in the sample
= 2.58 (the 99 percent confidence level). 29

N0 W DN
N B <

noy

-+

In order to find the minimum sample needed for the information
to be reliable, the following formula for determing the size of a
random sample of a finite universe was used. il

For the present study, E equals to 2 percent, V equals to 10
percent, N equals to three hundred and forty-four, and z equals to
2.58 (the 99 percent confidence level). The solution of the finite

univer se formula follows:

x 2 NV2
© T NEZ + a2v2
(2.58)2 (344) (.10)2
n =
(344) (. 02)2 + (2.58)2(.10)2
(6.6564) (344) (.01)
% T (324) (.0004) + (6.6564) (.01)
22.8980
BT TI376 + .066564
22.8980
== . 20416

n = 112,15 or 112

58 .
T Shryers i 207 57Ibid., p. 208. Ibid., 167.
56Myers, loc. cit., p. :

591, , . 212,  2Ombid.
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profile of the true universe, the sample used in the S—
study

was adequate.

The three preceding tests indicated that the faculty will be

able to rely on the information, Furthermore, since neither the

1963 follow-up study nor the present study made a follow-up on
the nonrespondents, the reliability of the two findings are of equal
value. In view of these two conclusions, the study fulfills its
purposes which were to secure vocational information that could
be used by the faculty of the School of Business and Economics

to give direction to the growth of the School of Business and
Economics by serving as (1) bases for faculty discussions;

(2) guides for the curriculum development; (3) guides for the

development of business and economics majors, and (4) guides

for student advisement.



CHAPTER vV

SUMMARY, CONCLUSIONS, AND RECOMMENDATIONS

This chapter presents the Summary, conclusions and

recommendations of the follow-up study of the graduates of th
e
School of Business and Economics, Austin Peay State University

Clarksville, Tennessee, for the years 1963-1968, inclusive

SUMMARY

The problem was to make a follow-up study of the graduates
of the School of Business and Economics, Austin Peay State
University, Clarksville, Tennessee, for the years 1963-1968,
inclusive, for the purpose of securing vocational information that
could be used by the faculty of the School of Business and Economics
to give direction to the growth of the School of Business and Economics
by serving as (1) bases for faculty discussions, (2) guides for the

curriculum development, (3) guides for the development of business

and economics majors, and (4) guides for student advisement.

A thorough study was made of related literature and methods of

were used in
research to determine what methods and procedures

de by the
similar research studies. Also, 2 follow-up study made by

X tment
faculty in 1963 of all graduates of the business departm
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from 1947-1962 was studied in detail

la.
p n or the Stud Was to be Comparable tO the 1 63 f 11 -
A ( y 9 Oollow

up study. Since the questionnaire Was used in the 1963 stuq
study, the

present study also used the questionnaire This questi
: Onnaire

consisted of three legal-size sheets of paper with fifteen it
1tems

coded for the computer. This questionnaire, along with the cover

letter and a stamped, self-addressed return envelope, was mailed

to three hundred and forty-four graduates. One hundred and thirty-

six graduates, or 39.7 percent, completed and returned the question-
naire. As the questionnaires were received, the information was key-
punched on IBM cards and a program written for tabulating the
information for presentation.

The findings from the questionnaires were:

1. Seventy-one percent of the respondents completed four

years at Austin Peay.

2. Location, economical to attend, and friends were the major

factors influencing the graduates to attend Austin Peay.

3. Demand for qualified people in the field of business was

the largest primary factor influencing the graduates to major in

business.

4. Of the one hundred and thirty-six respondents, majors in

ne responses; accounting

business administration received forty-ni



-oceived thirty-
received y-seven responses; business educati
10n received

thjrty—two responses; €Conomicsg received tWenty )
~S1X responses;
bl

marketing received sixteen responses:
S; and Secret : o
arial studies

. d flve reSpO[ ses. [Wellty-lll]le Of tlle Oone llulldx ed alld

5. Four percent were dissatisfied with their major.
Forty-two percent were satisfied and 52.9 percent of the majors
were well satisfied.

6. Ninety-two percent of the respondents would choose the
same major again if they were entering Austin Peay under the
same circumstances; whereas, eleven percent would not choose
the same major again.

7. If the one hundred and thirty-six respondents were
entering Austin Peay today as a freshman, only 69.9 percent
would again select their major, and 29.4 percent would not.

8. The course chosen more times as being 'of very great
value'' in accounting was Elementary Accounting; in business
administration, Business Communications; in business education
and secretarial studies, Advanced Typewriting; in economics,

both the Principles of Economics and Price Theory I; in

. . isi were
marketing, Marketing and Principles of Advertising

chosen.

65
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Accounting, Data PrOCGSSing, Payroll Accounting Business Cycl
’ ss Cycles

and Forecasting, and Public Relations.

10. The most valuable Course outside the graduate's major
field was Freshman English.

11. Seventy-seven of the graduates have taken no special
courses since graduating from Austin Peay; whereas, eleven
percent have received special awards or achievements.

12. Approximately thirty-five percent have completed
additional degrees or they are in the process of completing a degree
or additional work.

13. The typewriter received by far the largest number of
responses as the office machine used in the respondent's jobs.

14. The salary range receiving the largest number of

responses was $5, 000 to $7, 999.

15. The majority of the respondents are teaching or have

had positions in the field of teaching since graduating. The

i i i bjects
majority of these teaching positions was teaching business sub)

. . i i llege; two were
in high school. Five graduates were teaching in colleg

i : ere teaching
teaching in the vocational education prograrm, four w
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sociology, physical education, auto mechanijcg d E
» an nglish; and five

were teaching in elementary Or junior high sch
school,
A testing of the sam :
ple for reliabilit
Y showed (1) The i
profile
of the sample compared favorable wi
th the profile of
the true universe
(2) The common-sense examination showed that the sam 1
Ple was not

tadol f6F Eh& prYposs uf measuring a rare or unique conditj in th
10n in the

population; and the variates, sex, majors, ang year graduated, did
) X

not have a wide range in the population, and (3) The number of
questionnaires returned was larger than the number shown necessary
for a random sample of a finite universe to have a reliability of a

two percent allowable error and a ninety-nine percent confidence

level.

CONCLUSIONS
From the vocational information received from the question-
naires of the one hundred and thirty-six respondents, it was concluded
that:
(1) The summary of the findings in the present study are
similar to the findings of the 1963 follow-up study. (See copy of the

Findings of the 1963 Follow-Up Study in the Appendix. )

(2) Since neither the 1963 follow-up study nor the present

iabili f the
study made a follow-up on the nonrespondents, e pelishiliny @

two findings were of equal value.
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(3) Information from this sample was adequate

(4) The faculty will be able to rely on the information from

e one hundred and thirty-six respondents.

68
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RECOMMENDA TIONS

Based on the pPreceding Summary of findings and conclusi
usions,

the following recommendations were made

1. That the information received from the questionnaires

be combined with other known factors and trends to give direction

to the growth of the School of Business and Economics thereby

helping establish guidelines for the development of curriculum
and majors within the School of Business and Economics and the
advisement of students.

2. That the information serve as a basis for faculty
discussions aimed at the improvement of its professional knowledge
and understanding of the School.

3. That similar follow-up studies of the graduates of the
School of Business and Economics be made every three to five

years.

4. That when making these surveys, consideration be given

. as
to the selection of another type of survey instrument, such

. o s i uestionnaire.
random sampling and interviews 1in lieu of the mailed q



70

5. That an additional study be made for the purpose of studying

response€ bias in the nonrespondents of the present study.

b

That a study be made of the nonrespondents of the present

follow-up study.

7. That computer programs be written using the IBM cards

of the present study for: (1) analysis by sex, (2) analysis by year
of graduation, (3) comparison of majors with positions now held,

and (4) comparison of majors with salaries.
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NIVE
CLARKSVILLE, RSITY

TENNESSEE 37040

Mrs. Agnes B. Ellis

Blount Hall

Austin Peay State University
Clarksville, Tennessee 37040

Subject: Approval for a follow-up study of the business majors
of the School of Business and Economics

I am pleased to approve a follow-up study of the graduates of the
School of Business and Economics of Austin Peay State University
for the years 1963-1968, inclusive, to be made by you. Not only
will this study help you complete your requirements for your
graduate degree, but it will aid the faculty in advisement and
guidance of majors in business.

However, I would like to make a request. I would like to see the
survey instrument when you decide what you will use for the study.
If a questionnaire is used, I want some changes made from the

one used in the 1963 study. Also, I have the written report of

the 1963 study which might aid you in planning your study. I

will be glad to discuss with you any aspects of your study or

help you any way I can.

I, hereby, authorize you to secure the necessary supplies you will ]
need for your study in the name of the School of Business and Econom?cs.
I will also notify the various departments on campus that you are making
such a study and will be securing supplies.

Good Luck!

AUSTIN PEAY STATE UNIVERSITY

Mlnid Gl

Glenn Gentry, Directo

School of Business and EconomicCs



QUESTIONNAIR; P

A FOLLOW-UP STUDY OF THE G
(Formerly the De
OF AUSTIN PEAY STAT,

' LA KSVIT, LNNG
FOR THE YEARS 1963-1 DICLUSIE TENSSER
Iz
NAME Mis
(1) [tirs.] First laiden last pc
s \

(if applicable)
PRESENT MAILIIIG ADDRESS

DIRECTIONS: Please check the items which ans
Wer each of the followi i
ng questions,
NOTE: Each answer box is coded for co

. ute
right hand corner represent themp it Bbanls) o s .

he
column number(s) of the IBM card, per

(2)
1, Did you complete all your under- 2, lhich (3-12)
f ¥ factor(s) influenced
graduate work at Austin Peay? to attend Austin Peay? you mos
Yes 0 Scholastic reputation 3
No ik -
Economical to attend 4
. Location
It answer is NO, please indicate Parental influence ?,
previous school and date attended, Friends ?
Alumni 8
Athletic reputation 9
Scholarships no
Other financial aid 11
Others, (1list) 2
) (13-19) (20-25)
3. Which factor(s) influenced your selection 4, Vhat was your major . -
of your major in the field of business? field(s) of study at
: Austin Peay?
Demand for qualified people in this field 3
High School teacher or advisor 4 Accounting 20
College professor or advisor 5 Business Adm, 21
Parental influence N6 Business Educ 22
Businessmen n7 Economics 23
Friends 18 Marketing 24
Others, (1list) n9 Sec, Studies 25
(26) (273
. Have you been: 6. Vould you again major in the
d = field(s) checked in gquestion
Well satisfied with your major? 0 4 if you were re-enterii:gwﬁiin
Satisfied with your major? 1 Peay in the samedyzgger Aspepatil
Dissatified with your major? 2 you did enter an
circumstances?
Yes 0
No |
(28)
s i 4 if you were
% Vould you again major in the field(s) chicked in guestion % 11 !
entering Austin Peay today as a freshman
Yes 0
No || 1

s a——

of Three-page Quest

: ionnaire
Page



8. Of what value has each of —

took in the School of Business Which busi (1-51)
b;znito you? (Please indicate ::e value by you not Mﬁzs:tc::::;; di
ey check mark in the appropriate P;;y out Mshed you hadt
. be;::e )check the courses
OF VERY| OF OF |- OF Lo 4
GREAT |GREAT|SOME | NO FAJ DID NOT |
VALUE | VALUE| VALUE| VALUE ’ n%ﬁl—ﬁ;ﬁgggsm OFFERED T,\KENBUT
0 1 2 3 ~ WISHED
I
__HAD TAKEN -
ACCOUNTING (1-10)
Accounting Fundamentals fop 1]
or I
Elementary Accounting =02gement 1
Intermediate Account,i_r!g\‘g
Cost Accounting m
Advanced Cost Accountin
Auditing
Advanced Auditing ¢
Tax Accounting _ 8
| Municipal and Goverrsent Accounting
Advanced Accounting ounti 1(9) 7
BUSINESS ADMINISTRATION (11-20)
Business l.athematics 11
Introduction to Business 2
Business " >mmunications 13
Advanced Business Communications 14
Corporation Finance 15
ﬁvanced Corporation Finance 16
vestment 17
Business Law 18
Personnel Management 19
Data Processing 20
(21-28)
BUSINESS EDUCATION AND SECRETARIAL STUDIES
Personal Typewriting 21
Beginning Typewriting 22
Advanced Typewriting 23
Beginning Shorthand 24
Stenography 25
Office Practices and Principles 26
Payroll jccounting 27
Office Machines 28
ECONONICS (29-42)
Principles of Economics 29
Tntroduction to Bus. & Eco. Statistics30
Price Theory I 31
Price Theory II o2
Money and Banking 33
Advanced Business & Eco. Statistics 34
Fconomic History of the U. S. 35
Iabor [conomics 57
Aggregate Bconomic Analysis I B
Aggregate Economic Analysis II 5
Business Cycles & Forecasting ZO
Public Finance e i1
- International Trade T2
Government and Business
MARKETING _ (43-51) 5]
Marketing by |
Sales kanagement 45
Principles of Adver‘tlsmﬂ.————-’“f ______
Public Relations __————j |
T Tarketing and lanagement Pollcie—
e
e Problems in Markotdff ———— L
———International harketin S W B
- Credit and Collections

Page 2 of Three-page Questionnailre



10. Wwhich were the most valuable co
- COursos. you had - (1-28)

: . ts -28
Agricultur 1 Biol °utside your major fie{d?
Fresbman English | |2 - 10
Lj;hl‘nl");'(‘h'n(‘n 3 13 g?,m%%_ 19
Literature 15 G > Sical Kd, Co B
Other Eng. Courscs | | 5 Seolog; 15 Health COur;es —— =
Art appreciation 6 32&: EogrSLS 14 %QEE_ES;JEEEEEE————_M 2%
Other art Coursecs 7 ;Oﬁigillsm 15 }ZdUStrlal £y 123
tusic appraciation 8 Poli - 3 16 ﬁEEEIE_Léﬂggages ] 28
Qther rawsic Cours ?7_12l2£1“2218> 17 _—_AEEEEEZ_—_“_“*

Courses| | 9 Histor ) 18 Esycholo =
Speech & 26
Drama
Oth 27
ers, (List) 28
— _ (25-38) e

11. Wwhich spec1;l courscs have 12 What 3
y?ujtaken since leaving Austin ' :ii ‘graduét? work have you cg_ i
Peay? 50 ce rccc}Vlng your under, radﬁpteted

grec at justin PeayT_——Ji"“iLg
No;e = 29 Nonc
Salesmanship 30
Banking 31 %grrcntly working for N.A, - 32
gfi;c; lachines 32 F%%Eiiti; Q.A&' %7
= - C o
ot Tt | 1 o T AT Rl
L R Currentl;y p s 39
Currently work
o lg&éd doctéggtgor doctorate 40
Others, (List) ﬁ%
13, Have you reccived an i %
y other spc a i (33)
pecial awards or achievements since graduation?
Yes 0 If answer i 0 a i i
Lo . er is YES, plcasc list (i.c. CPA, CLU, CPS)

14, What positions ha > i i i
militgry ons b vc(g;gnzzlghfzﬁcihgraduatlng from iustin Peay, including
ey Ll c ¢ appropriate top salary range for the

0 1 2 3 4 5 6
=i - 29,4 #-PlL9-48%
A POSITION CHIEF DUTIES ~B?fm53555558§
OF POSITION B2|8¥oylgvlsays
N ENIEEERE
TO
TO
TO
TO
TO
TO s - =
(B5-53)
15. What officc machines have you uscd in your employment
e =y
Computers 45 Ton-key adding machinc 48 Spirit dupl. 5%
Typewritcr 46 TFull-keyboard adding machine 49 fiiiii:jz;g___gj
Dictaphonc 47 limcograph |} 50 Others.i22

Any comments or suggestions for improvi
you wish to makc will be approciatod.

Page 3 of Three-pa

S

ng the School of Business
(Plcasc use the backs of

ge Questionnaire

and Economics

this qucstionnaire.)

7



(This is @ copy of the Brief of the Fing; 78
n

Study conducted by the faculty of the Degs of the 1963 Follow-up
Austin Peay State University ClarRSViﬁartme“t of Business
) e, )

TeHHGSSee.)

BRIEF OF THE FINDINGS

The largest percenta i
ge of businesg gradu
ates who res
ponded

to the questionnaire graduated in the last few years covered b
red by the

survey. Most business graduates were attracted to Austin Peay Stat
ate

College because of its location and economical cost. Seventy-five of
’ = o

the business students majored in business administration forty-seven
i &

in business education, thirty-one in accounting, six in secretarial
’

and five in marketing. Thirty-one per cent of the business majors
minored in English and twenty-four per cent minored in economics.

The primary factor that caused them to select the business major was

a demand for people in this field. Sixty-four per cent of the respondents
was well satisfied with their major and twenty-one per cent was satis-

fied with their major.
Accounting and marketing were business courses mentioned

most often as being courses the students wished that they had pursued

further. Of the non-business courses, the students wished that they

had taken more mathematics and modern languages.

jor in the same

By far most of the students would again ma

re-entering
field that they did while at Austin Peay State were they

uld change their major would

college today. Most of those who wo

i artment.
change it to another major in the business dep



According to those who maj

] ajo ] i

Jored ip busmess admji
accounting, and moarketing,

pletf’d in college were: accounting

» businessg

th and eco OmiCS. 1
ma ’ The buSlneSS education and sec t (0]
re arial maj
n rs

reported accounting, tYpewriting, and shorthand as the t
most important

pusiness courses that they took in colle
ge. The most valuab]
€ non-

business courses completed by the business students were (listed in
order reported most valuable): Freshman English (by far the most
valuable), mathematics, literature, social sciences, and biology.

The business graduates are continuing their education after
leaving Austin Peay. Thirteen per cent of them has earned an
advanced degree and eleven per cent is currently working on an
additional degree. In addition to the second degree work, a large
number of the students have completed special courses, such as
accounting, banking, and salesmanship.

The high, low, and median salaries for the business graduates

who responded to the questionnaire are as follows:

High Median Low
$35,000 $6,112  $2,800

Business Administration Majors

(Men and Women) 4,200

19,000 5,700

M .

Acarketlf‘lg 9,725 5,540 3,380

SeCCountn'qg 5,000 4,600 4,200
retarial 9,400 4,275 2, 750

Business Education Majors
(Regardless of where employed,

Men and Women) 10. 000 4,138 2,340
Those actually teaching, regardless ’
of business major. (men or e 4,780 4,872 3,380

Women (other than those in teaching)



AUSTIN PEAY STaT

E
CLARKSVILLE, TEN UNIVERSITY

NESSEE 37040
June Zh: 1969

Dear Austin Peay Graduat=z

As a business graduate interested in the betterment of Austin
peay State University and the School of Business and Economics, you
can help us.

In the process of continuous improvement of curriculum, Mr.
Glenn Gentry has authorized me to make a follow-up study of all
business graduates of Austin Peay for the years 1963-1968, inclusive,
As a graduate, you can provide us with information to help the School
establish guidelines for the development of curriculum and for the
advisement of business students. Furthermore, you can help me to
complete my thesis for my master®s degree.

Only totals will be used in my conclusions., Names will not be
referred to in any way. Please fecel free to make any comments you
wish concerning any item on the questionnaire or any commenf,(s) con-
cerning improvement(s) of the School of Business and Economics. If
additional space is needed, you may use the backs of the questionnaire.

nclosed questionnaire and return

Will you please complete the e e so I will receive

it to me in the self-addressed, stamped envelop
by July 11, 1969.

Thank you very much for your prompt cooperation.

Sincerely yours

2\
A

P
(/Cqmu/
Agnes B. Ellis

EnC lOS ure

80
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College Year 1963:

Date Attended;
Iindenwood College

1957-1958
University of Tennessee at Knoxville 57958
Bethel College
Hopkinsville, Kentucky 1959-1961
University of Tennessee at Martin 1960-1962
Courtland College ot ey o
Tennessee Polytechnic University % ks
Cookeville, Tennessee " given
*Various 1950-1960%

*0ne respondent wrote "various" and the dates the various institutions
were attended,

College Year 1964: Jate Jrtonioer:
*Ft, Smith Jr, College 132?31322
Oklahoma University 1962-1963
Vanderbilt University
2

University of Mississippi i

1960-1962
Cumberland College =

1962-1963

University of Tennessee at Martin

"When schools are single spaced, this indicates one &
Se schools,

raduate attended

——



£ 1965
College Year : -

Date
yniversity of Tennessee at Nashville Date Attended:

No da
«Simmons College s given

Boston University 1960-1963
jty of T APeSAeY
University of Tennessee at Knoxvi
- 1960-1963
University of Maryland
1954-1956

sWhen schools are single spaced, this indji
these schools. b S cates one graduate attended

College Year 1966

Date Attended:
Tennessee Polytechnic University
Cookeville, Tennessee o e
University of Colorado 1956
*paducah Jr. College No date given
Bethel Jr. College
Tennessee Polytechnic University 1939-1942
Cookeville, Tennessee
Madesto Jr. College 1934-1936
Ohio State University 1955-1956
*University of Alabama 1962 %
Auburn University 1962-1965
*University of Kentucky ggé:iggg
Bethel Jr, College
1961
Murray State University 1959-196
1961-1963

Murray State University

No date given
*Western Kentucky University

Bethel Jr, College
== ttended

*When schools are single spaced,
these schools,

B S




college Year 1967:

Marquette University

syniversity of Maryland (Germany)
western Kentucky University

sBethel College

University of Tennessee at Nashvilie

sMuscatine Jr, College

Martin College

University of Tennessee

#Western Kentucky University
University of Kentucky

Bethel College

84

Date Attended;

1941-41; 194647
1960-1962

1964

1954-1956

1962-66 (part-time)
1959-1961

1962-1964
1964

1963-1964
No date given

1956-1961 at warious
times,

*When schools are single spaced, this indicates one graduate attended

these schools,

College Year 1968:

University of Tennessee at Nashville

Tennessee Polytechnic University
Cookeville, Tennessee

Western Kentucky University
University of Tennessee at Knoxville
Western Kentucky University

University of Tennessee at Nashville

Bethel Jr, College

Date Attended:
1961-1963
1964-1966

1962-1963
1963-1964
1965-1967

No date given (one
three-hour course)

No date given




ACCou : :
Nting Mg ors 85

AUSTIN peay STATE UNIVERSITY
CLARKSVILLE, TENNESSEE

1. Did you complete all
your undergraduate
work at Aust
- 0 . stin Peay?
-
2. Which factor(s) influenced you most to attend Austin P y?
ea
1. Scholastic reputation 1
2. Economical to attend ~ 25—
3. Location T
4. Parental influence 0
5. Friends 12
6. Alumni 3
7. Athletic reputation
8. Scholarships 7
9. Other financial aid 3
10. Others 3

3. Which factor(s) influenced your selection of your major in the field
of business?

. Demand for qualified people in this field 1
High School teacher or advisor
College professor or advisor
Parental influence
Businessmen

Friends

Others

NN EWN
* & *
o|o|un|slwlNa|o

4, What was your major field(s) of study at Austin Peay?

(Men 32, Women 5)

1. Accounting 47

2. Business Administration

3. Business Education

4, Economics

5. Marketing om——
6. Sec. Studies AN

Well satisfied with your major? 26

? 10
gatisfied with y our major
pissatisfied with your major? 1

d in question 4
g - in which

5. Have you been:

s) che
6. Would you again major in ‘“‘éi;ii; in the same year

if you were re-entering Aust - e
youydid enter and under the same circums
2
35 NO

YES

————



7.

Would you again maj

or in th
were entering Ausel e t. fio:.:(s) checked ip Question 4 if yoy
a fres
YES 30 Nl
—— NO 7
i

10.

12,

13,

1.
2.
3.

MOSt valuable Courses
Fre g 0
shman Engligh ~—

Literature +
Other English Courses 3
Art Appreciation -
Other Art courses T

Music Appreciation —%—
Other Music Courses ——

—

i1,
12,

19. Education courses

21l. Health courses

22. Home Ec. courses

23, Industrial Art

24, Modern Languages

25. Philosophy
26. Psychology
27. Speech & Drama

28, Others
Which special courses have
None
—_ ¥
Salesmanship 2
Banking ]

4,
S.
6.

Office Machines 1
Data Processing 3

Others 12

Biology courses
Chemistry Courses
Physics Courses
Geology

Math Courses
Journalism
History
Sociology
Political Secience

HA444444-

you taken since leaving Austin Peay?

you :ad outside your major field?

8

[ {fffefef-

What graduate work have you completed since receiving your undergraduate
degree at Austin Peay?

None

Currently working for M.A.

Comp.

Currently working for M.A + 45 hrs.

Comp

Currently working for doctorate

Comp
Othe

achie
Have you received any other special awards or
NO

grad

leted M.A.
leted M.A + 45 hrs.
leted doctorate

rs

vation?
YES 8

——————

Mty

28

vements since



Accounting Majors e e ]

14, What positions have
including military g

you h.ld ginc.
graduatin
salary range for the g from Austin Peay,

ase
Proper position.gh.ck the appropriate top

top salary range 87

below $4,999 3

$5,000 to $7,999 )

$8,000 to $10,999 17
$11,000 to $13,999 o
$14,000 to $16,999 —
$17,000 to $19,999 T
above $20,000 .

15. What office machine
. S 8 have you used in your employment?

2. Typewriters —5
3. Dictaphone —2
4. Ten-key adding machines _.8.__32
5. Full-keyboard adding machines 14

6. Mimeograph 5

7. Spirit duplicator Y

8. Calculator 29

9, Others Y

Question 8:

Of what value has each of the courses you took in the School of Business
and Economics been to you? (Please indicate the value by placing a check
mark in the appropriate columm.)

Question 9:

Which business courses did you not take at Austin Peay but wished you had?

OF VERY OF OF OF DID NOT
GREAT GREAT SOME NO Téls(fmgl!':l[‘
ALUE W
) VALUE  VALUE VALTE HAD TAKEN ACCOUNTING
S 2 1 0 4 Accounting Fundamentals for Manage.
19 2 0 0 Elementary Accounting
20 o 5 i 0 Intermedliate Accounting
1 = 6 0 Cost Accounting
= = ° 1 12 Advanced Cost Accounting
2 [Auaiting
l : 2 —T’F’A H ool ® tG~:>g rnmentAccounting
g ; 3 T— 13 | Municipal and t”zg
BETR £ — van ccoun
13 18 5



"w q‘nltlﬂ'l 8 and 9:

OF VERY OF OF of 88
GREAT GREAT SOME No :&':n
VALUE  VALUE VALUE VALUE WISHED 1
— e ——_ '} :
oo . »‘\MT Business Administration
3 0
& 9 118 [ 1 o | Business Mathematics
l—11 15 |7 |3t g | Introduction to Business
0 1 | o | o| g | lusiness Communications
0 7 | 14 [0 S Advanced Business Communications
—"0" 2 1 T oo Corporation Finance
=" s ‘ u . R — Advanced Corporation Finance
‘ et 9 Investment =
I >0 = | 9 15 2 0 T h
T T AL 3 | w Pma::lmm.‘mt
| | —
N - 3 0| 2 Data Processing
| Bus, Education § Sec. Studies
;/_,_Q,__L, 2 |2 0 0 Personal Typewriting
s | 9 .16 |1 . Beginning Typewriting
I - 3 5 1 0 Advanced Typewriting
0 1 | 0 0 1 Beginning Shorthand
& Ll 0 L0 0 Stenography
Y S S : EN— 0 0 O0ffice Practices and Principles
| 3 < S . 2 4 Payroll Accounting
L8 9 | 9 0 2 Office Machines
| | v
2 12 L 14 y | 0 Principles of Economics
0 6 | 5 | 0 5 Intro. to lu-; § Eco. Statistics
| 6 | 8 | 1] 2 Price Theory
b e e a2 [ PeleeTheomy II
| o | 10 18 5| 1 ¥oney and IR
5 0 J 2 0 0 5 " Advanced Bus, § Eco. cs
— T 1 | Eco. History of the U. S.
- 0 |2 10 | 21 —
1 1 o | & 0 i e egate Foononlc Analysls IT
o | 3 | 74 % ‘“‘”—%"?‘ﬂ_omo Analysis I
+ o0y 2 1 5 1 W
| T 1 | .
1 ! | 1 | 1
o 2 N -




Busi i
lness Admlnistration Major
s
A
USTIN PEAY STATE UNIVERSITY

CLARK
SVILLE, TENNESSER

Did you complete al}l
your undergrag
" graduate work at Austin Peay?

YES _ ' No 15

Which factor(s) influenceq you most to attend Austin Peay?
y?

1. Scholastic reputation

2. Economical to attend _;%—_
3. Location T
4, Parental influence VW
5. Friends 15
6. Alumni M
7. Athletic reputation 2
8. Scholarships 7
9. Other financial aid 2
0. Others I

Which factor(s) influenced your selection of your major in the field

of business?

1. Demand for qualified people in this field ol
2. High School teacher or advisor 3
3. College professor or advisor 1
4. Parental influence 7
5. Businessmen 10
6. Friends D
7. Others 1l

What was your major field(s) of study at Austin Peay?

1. Accounting
2. Business Administration 49 ( Men 41, Women 8)
3. Business Education
4. Economics o
5. Marketing s
6. Sec. Studies
. e .
Have you been: Well satisféed with your mijor. ;Z
gatisfied with y our major? . 2
Dissatisfied with your major:

i tion 4
d)s) checked 1in quest 4
lay in the same year 10 which

circumstances?

n major in the.fie
—entering Austin Pe
der the sameé

Would you agai
if you were re
you did enter and un

NO 3
YES 46 -

PR

89



Business Administration Major
jors

7. Would you again major in
: the fielq
were entering Austin peg (s) checked in i i
Y today as 4 qQuestion 4 if you
5% — freshman? 90
YES 20
—————— NO

e —

8. and 9. are on the third page.

10. Which were the most val

uabl s
1. Agriculture © caurses you had outside your major field?

2. Freshman English S 19. Biology courses 7
3. Library Science o s Chem%Stry CHEGEE 202
4. Literature ___E__ ig. Physics Courses _5
5. Other English courses 10 1. geology 2
6. Art Appreciation T o 15. Jath g;?rses -
7. Other Art courses 0 15- H?urn g =
8. Music Appreciation u 17. s ——
9 Other Music Courses X Soc%ology :
. 0 18. Political Science 9
19. Education courses 3
20. Physical Ed. courses b1
21. Health courses uy
22. Home Ec. courses 0
23. Industrial Art 4
24. Modern Languages 0
25. Philosophy al
26. Psychology 11
27. Speech & Drama 5
28. Others 2

11. Which special courses have you taken since leaving Austin Peay?

1. None 27
2. Salesmanship 3
3. Banking 1
4, Office Machines 0
5. Data Processing 4
6. Others 13

12. What graduate work have you completed since receiving your undergraduate

degree at Austin Peay?

None

Currently working for M.A.

Completed M.A.

Currently workingsfg: M.A
ed M.A + & S.

gz:gigtly working for doctorate

Completed doctorate

Others

+ 45 hrs.

i

graduation? o : NO M3
Y

—



14. What pPositiong

top salary range
————_"7J range

below $4,999

$5,000 to $7,999 o .
$8,000 to $10,999 .
$11,000 to $13, 999 ‘\18
$14,000 to $16,99q —
$17,000 to $19,99q —
above $20,000 ——
1
15. What office machi

g el nes have you §§ed in youp employment?
2. Typewriteprs 3y

3. Dictaphone 1y

4. Ten-key adding machines ~ 37

5. Full-keyboard adding machines 17

6. Mimeograph 18

7. Spirit duplicatop 6

8. Calculator 26

9. Others S

Question 8:

Of what value has each of
and Economics been to you

check mark in the appropriat

Question 9:

the courses

?

(Please in
e column.)

you took in the School of Business
dicate the value by placing a

Which business courses did you not take at Austin Peay but wished you had?

OF VERY OF OF
GREAT GREAT SOME

OF
NO

DID NOT
TAKE BUT

VALUE VALUE VALUE VALUE WISHED I

HAD TAKE

N ACCOUNTING

Accounting Fundamentals for Mge.

[
H =
-
N3

Elementary Accounting

=
=
[

Intermediate Accounting

Cost Accounting

Advanced Cost Accounting

Auditing

Advanced Auditing

Municipal and Government Accounting

i

N (N INNNDN[o dw

Advanced Accounting

HlF o ool
FlEN o< E

N | -~ o o] w| H

Tax Accounting

1

=



BusineSS Administr\ation Mas
ajors

oonti"“ed question 8 and 9:
OF VERY OF OF "
GREAT GREAT SOME Ng DID NoT 92
VALUE VALUE VALUE VALUETAKE BUT
— WISHED T
3 15 hﬂéghléggﬁ B
22 ——— Busin i
z 13 33 #L\O\ ess Administration
14 — =122 | 0 Busines
L 13 | 18 _—6“*h———EL____h—ia_“—“§—!§EE§E§Ei§§i
2 st O 0 hueiegection to Business
2 s 19 Tﬁxg\ﬁs‘algeﬁgwlcatmn:s
0 3 1 -2 | 3 —— nced Business C
0 0 Corporat ommunications
5 T 5 ion Finan
10 13 5T 1 ’W\ Advanced CorPOrat?e =
6 8 TTﬁ\ Investment 208 T Wanbe
*'ff"*'*~—k4*——;¢_‘_ﬁ_mif3-“”“'“—7—~—~+ Business La
L 2 |0 1 71 Personne o
S anagement
- “~ | Data Processing
Bus :
3 3 5 0 0 »_Education & Sec. Studies
: 7 136 T4 |3 — [ pereenal Iypewnies
5 5 3 3 Beginni 2t s
1 0 2 ) 2 Advancl:;g'r'rypem‘iting
~ e i i
z 1 [ 0o > Beginning Shorthand
1 y m g Steno h -~
2 Ty L Office Practi
3 ices and Principles
4 8 18 T 4 Pa}’IE‘Oll Accounting 2
Office Machines
Economics
1 12 27 mn 0 Nl
0 6 3 ] T Principles of Economics
1 7 5 3 5 ;:EZ:-TEO Busi & Eco. Statistics
0 3 eory
1 3 2 2 Price Theory II
1 g 26 3 0 Money and Banking
5 - 2% 0 2 Advanced Bus. & Eco. Statistics
5 : 6 0 Eco. History of the U. S.
: : 9 2 1 _ Labor Economics
. - 3 3 3 Aggregate Economic Analysis T
1 2 3 Aggregate Economic Analysis I
0 y .
= 0 2 0 9 Bus. Cycdes & Forecasting
= ik 3 1 3 Public Finance
0 4 1 3 Tnternational Trade
1 2 8 2 3 Government and Business
Marketing
3 12 22 L 0 Marketing
2 2 2 1 10 Sales Management
fenie 3 8 3 7 Principles of Advertising =
~— 3 y | 0 | ___1_4_____h‘P_ub;lic Relations
L 0 % 0 y - _MEEEPQ Management Policies
__ 0 0 1 | o 5 Marketin Research
L Q 0 1 0 8 Problems in Marketing
- . 0 3 2 3 International Marketing
0 0 5 r‘g“ g credit and Collections




1. Did you complete all your undergraduat
e work

Busi
ness Education Majors -

— - at Austin Peay?

8

5

e —

2. Which factor(s) influenced you most to attend Austin
Peay?

3.

1. Scholastic reputation 2
2. Economical to attend ~ 2T
3. Location 57
4y, Parental influence _—
5. Friends -
6. Alumni

7. Athletic reputation =~
8. Scholarships 12
9. Other financial aid n
10. Others 1

which factor(s) influenced your selection of your major in the field
of business?

1. Demand for qualified people in this field 10
2. High School teacher or advisor
3. College professor or advisor
4, Parental influence

5. Businessmen

HHH

6. Friends
7. Others
What was your major field(s) of study at Austin Peay?

1. Accounting

2. Business Administration
3. Business Education

4, Economics

S. Marketing

6. Sec. Studies

(Men 9, Women 23)

114

2

F—

Well satisfied with your -?jeﬂ
satisfied with y ouwr -jorm
pissatisfied with your maj

stion &
Would you again major in the field)s) c:;.ckod i g
if you were re-entering Austin Peay 1:." Oll'.? year
you did enter and under the same eire ance

N —

Have you been:

i

YES 30

——————



7. Would you again major in th
e

were entering Austin p fiela(s) 94
eay today a checked in questi,
YES 24 —2 28 a freshman? % AT yem
NO 7
(FOR QUESTION 8 and 9 Sgg THE THIRD p =
AGE)
10. Which were the most uab
field? valuable courses you had outside
your major

1. Agriculture 0
2. Freshman English —_— lo0. Biology courses

3. Library Science _—i%‘_' oy Chemistry courses .
4. Literature T 12. Physics Courses 0
5. Other English courses 7 — 13. Geology g
6. Art Appreciation ¥ i 14, Math Courses 5
7. Other Art Courses ~— o — 1o; Journaliem 0
8. Music Appreciation — 5 — ig. Blatony -
9. Other Music courses — 5 — s Sesielegy .

-9 18. Political Science 5

19. Edue. Courses

20. Physical Ed4. Courses l;
21. Health courses 6
22. Home Ed. Courses 1
23. Industrial Art 0
24. Modern Languages 0
25. Philosophy 2
26. Psychology e
27. Speech & Drama 0
28. Others A

Il1. Which special courses have you taken since leaving Austin Peay?

None 20
Salesmanship 0
Banking 0
Office Machines 2
Data Processing L
Others 6

12. what graduate work have you completed since receiving your
undergraduate degree at Austin Peay?

None ig
Currently working for M.A. 0
Completed M.A. "“:—'
Currently working for M.A + 45 hrs. L
Completed M.A + 45 hrs. '0
Currently working for doctorate 0
Completed doctorate —
e

13. Have you received any other S
graduation? -

3
YES————'—"’ —

\g



pusiness Education Majorg

j4. What positions have
you held
including military gepy 8ince grag fron
salary range for the p lce. (Piuu ch:.cs:)',. ap A“‘ﬁn Peay,
Toper pos tion,) Propriate top

top salary range 95

below $4,999
$5,000 to $7,999
$8,000 to $10,999
$11,000 to $13,999
$14,000 to $16,999
$17,000 to $19,999
dbove $20,000

|

N w

i

15. What office machines have
1. Conpetios you used in your employment?
2. Typewriters :
3. Dictaphone 13
:. ‘rcn-k;y adding machines 25
. Full-keyboard adding machi
6. Mimeograph y e ég
7. Spirit duplicator 23
8. Calculator 15
9. Others

|

30

i

|

!

Question 8:

0f what value has each of the courses you took in the School of Business
and Economics been te you? (Please indicate the value by placing a check
mark in the appropriate column.)

Question 9:
Which business courses did you not take at Austin Peay but wished you had?
OF VERY OF OF OF DID NOT

GREAT GREAT SOME NO TAKE BUT

VALUE VALUE VALUE VALUE WISHED I
- - HAD TAKEN ACCOUNTING

Accounting Fundamentals for Manage.
Elementary Accounting
M;L__——W‘L
Cost Accounting
Advanced Cost Accounting
Auditing

ting
Municipal and GovernmantAccounting

‘Advanced Accounting

ax ccoun ing

N

18

{

Hlolo|lo|o|lFRIN NN

i

o|NVv|olo|o|o|o

|

o|lo|lop|lo(o|lolwW O

T




gmu‘d quostian 8 and 9.
con

OF VERY OF OF 6
GREAT GREAT SOME o 3{&"‘;” ’
VALUE VALUE VALUE VALUE WISHBgTI
: HAD TAkEN
TTTTM“S Adninistration
—2 | 8 Tt 5+—20 B
‘ 2 5| Business Ma
| S SO S . 0 "*>~—~<—“t_139,@§t108
— (5 [ s 1ot—a— sntroduction to Business
Tl L T e | Pisiness CommmToatione
o ‘f‘*l 1 |3 3t p-vanced Business Communlcations —
o | [ N N I\\__A_&%ce e
- 0 | o T2 | Advanced Corporatios Tress
0 0 0 0 | 8 | Tnvestment —oration Finance ——
—4 . o | Busthesstgg———
2 R e R o s ——
I S *“%&Lgo\‘u\Wh__
| \\\
: Bus, Education & Sec. Studies
|
- ~-b~L__0__~_‘o\~ Personal Typewriting
l? - 1 0 0 Beginning Typewr ting
JQJ* 2| 1 0 %an
—a4———— 2 5 11! o9 Beginning Shorthan
19 3 | 3 1 Steno phy
12 S T . 2 Office Practices an cip
2 < I N 1 ] 5 Payroll Accounting
15 SN . S - 2 Q Office Machines
“ Economics
0 4 | 16 10 0 Principles of Economics
0 0 0 0 0 Intro. to Bus., § Eco, Statistics
0 0 ? 0 0 0 Price Theory I
0 0O | o0 0 0 Price Theory IT =
0 0 il 0 [n “Money and Banking
0 0 0 | o 0 Advanced Bus. § Eco. Statistics
0 0 2 0 1 Eco. History of the U. S.
0 0 0 0 S Labor Economics
0 0 0 [ 0 0 A e e T ——
=0 0 0 0 1 Bus. Cycles & Forecasting
5 0 o 0 1 Public Finance
T fonal Trade
\gi%«__ ~ . 5 g Government and Business
Herketing
Marketing
0 m 5 1 ¥ ment
2 Sales Manage
\g g i 2 6 Wnciple; of Advertising
s /R 1ic Relations e
e 9 1 2 AJ—ﬂr/lg‘”‘ﬂm&Iﬁg and Management Policies
0 0 0 1% T arketing Rese
oy e o 2 ene Tn Marketing
e o e emational Marketlng
0T o o [0 P o dit and Collections
. . { = S o (s /—4——_—
| o [ 2 | 2 Jo | 38




1. Did you complete all your undergraduat
e work

3.

Econo

97

AUSTIN PEAY STATE UNKIVERSITY

CLARKSVILLE, TENNESSEE

- 18 at Austin Peay?

NO 8

S ———

Which factor(s) influenced you WOSt to attend Austin Peay?

1. Scholastiec reputation 1
2. Ecounomical to attend 15—
3. Location g

4., Parental influence
5. Friends

6. Alumni

7. Athletic reputation
8. Scholarships

9. Other financial aid
10, Others

bH FbE

which factor(s) influenced your selection of your major in the field
of business?

1. Demand for qualified people in this field 12

2. High School teacher or advisor 5
3. College professor or advisor 7
4, Parental influence it
5. Businessmen e e
6. Friends S
7. Others I | .

What was your major field(s) of study at Austin Peay?

1. Accounting

2. Business Administration
3. Business Education

4, Economics

S. Marketing

8. Sec. Studies

(Men 24, Women 2)

1B

.. | -T—
s Well satisfied with your major
Bk catisfied with y our major? q

pigsatisfied with your major? 2

ould hecked in question &
gain major in the £ield)s) ¢ gt P9
‘;f wa::r: re-—ontzring Austin Peay in the u:: year

you did enter and under the same

NO ) —
YES 25



7. Would you again major gy ¢ ”
were entering Austin Peay :L.‘:;'::(:) frascked in question & 1f you
shman?

NO 8
e ———

GE)

YES 18

———

(FOR QUESTION 8 and 9 Spp THE THIRD py

0. Which were the most valuab]
: field? ® Gourses you had cutside your major

1. Agriculture

2. Freshman English
3. Library Science
4., Literature

S. Other Englioh courses
6. Art Appreciation

7. Other Art Courses
8. Music Appreciation
9. Other Music courses

10. Biology courses
11. Chemistry courses
12. Physics Courses
13, Geology

1S. Journalism

16. Histowy

17. sSoeiology

18. Political Science

Hi-

{

FHH
[

19. Educ. Courses

20. Physical Fd. Courses
22. Home E4. Courses

23. Industrial Art

24, Hodern Languages

25. Philosophy

i

26. Psychology 2
27. Speech & Drama y
28, Others 0

il. Which special courses have you taken since leaving Austin Peay?

None
Salesmanship
Banking

Office Machines
Data Processing
Others

iving your
12, What graduate work have you ::Q’J..:;zd since rece
undergraduate degree at Aust

i

‘o

W

n

None -
Currently working for M.A.
ted M.A. .
g:::f-.l;tly mkmssf:’"-“ % 4% e
c leted M.A + & . -
cot:’;cntly working for doctorat
Completed doctorate
Others

PHH-

ince
s or achievements s
13. Have you received any other special award

graduation?

NO 21
YES _3 B % o ol 1




wowmoomow

NIOIN [0 N b || inf o

14, What positions have

you helq 99
ineluding mi1g Since
i fouXY Service, (proc BMduating g Austin peay
& T e Poaition, ) "X *he appropeiate top’
nggg
below 54,999
$5,000 to $7,099 3
$8,000 to $10,999 3
$11,000 to 813,999 -
$14,000 to $16.999 —
$17,000 to $19. 999 .
above $20,000 —
i 0
15, mtof«-chimahm

1. Computers TN s ’6"' Suployment?
2. Typewriters ~ 55—

3. Dictaphone —
:. ;S;k;y adding machines 19 —

. ~keyboard addin machines — o —
6. WMimeograph . N \3
7. Spirit duplicator T
8. Calculator 20
8. Others 0

Questicn 8:

Which business courses did you not take at Austin Peay but wished you had?

OF VERY or OF OF DID WOT
GREAT  GREAT SOME NO TAKE BUT

A/ VALUE WISHED I
ALUE  VALUE VALUE Lo : e

Accounting Fundamentals for Mgr.

Elementary Accounting

Intermediate Accounting

Cost Accounting

Advanced Cost Accounting |

Auditing |
vanced Auditin |

Mm;nlclpll and Go%imnnt Accounting |

Advanced Accounting —

Tax Accounting

1L

o |F|wlHNlol £l o
O |w| !N || & ;| =] en

HIFINF (= ool olo

L
I



gLn\'“ question 8 and 9:
yn
oF VERY  OF  OF  OF bm wor S0
GREAT GREAT SOME  NO TAKE By
VALUE  VALUE VALUE VALUE WISHED [
—— . HAD TAKEN
i J 4 ! min.a- Administration
1 U | 15 | 3 | 0
- 3 18 | 1~ o | DPusiness Mathematies
. 7 T 1o || Introduction to business
T o f 1 T o Business Communications )
i T 10 5 Advanced Business Communications
o — T T o5 t+— tion Finance
— 0 ‘
s N S O T A Advanced Corporation Finance
o M T I e 5 Investment
T 5 T8 33— Business Law
1 o 4~ | Personnel Management
r— =1+ [ 01 I3 _Data Processing -
\( 5 Bus, Education § Sec. Studies
| &
| o | 1 S |1 o Personal Typewriting
— 1 | 2 7 6 0 Beginning Typewriting
1 L1 B ? 0 Advanced Typewriting
6 | 0 0 3 0 Beginning Shorthand
o | o | 0 L 0 Stenography
0 1 o 2 1 0 Office Practices and Principles
1 | 2 6 i 1 Payroll Accounting
g | b 1 11 . 0 0 0ffice Machines
| |
| 1 E 1 Economics ‘
| | |
g 8 12 | © 0 Principles of Economics
‘r—,—g—fp 75 | 0 5 Intro. to Bus, § Eco. Statistics
——a 1 12 | 5 | 1 2 Price Theory I
| 1 —— 6 7 1| 3 Price 'rh:ory 11
—-——"—3 13 | 0] © Money and Bankin
B ‘ ’“"—‘"—”O"*T”O_IT’—“———— Advanced Bus. & Eco. statistics

‘ 1
< i
; 3 Marketin —

1
0 | 1 Sales Mana Ad”rtlsh
1

W
3 Public Relatiof® —_ o ¢ Policles
"‘};//’L,/.Jﬂ—-/w

I - e N L L International Marketing
—: 2 4 10 T cpedit and Collectiot i
. o 1 3 | 9] _

‘\-—h_,,o¥; | b /’/



. 101
Marketlng Majors

AUSTIN PEAY STATE UNIVERSITY
CLARKSVILLE, TENNESSEE

1. Did you complete al) your undep graduate work at

A
S B ustin Peay?

NO 6
M

2. Which factor(s) influenced you most to attend Austin Peay?
ea

1. Scholastic reputation 2
2. Economical to attend 10—
3. Location S p—
4, Parental influence e
e 2
5. Friends
.. S,
6. Alumni 0
7. Athletic reputation ]
8. Scholarships 3

9. Other financial aid
10. Others 0

3. Which factor(s) influenced your selection of your major in the field
of business?

1. Demand for qualified people in this field 6

2. High School teacher or advisor 1

3. College professor or advisor N
4. Parental influence S e
S. Businessmen -
6. Friends —
7. Others . S

4, What was your major field(s) of study at Austin Peay?

1. Accounting
2. Business Administration
3. Business Education
4., Economi
S. Hzrkotj.:; 16 (Men 15, Women 1)
6. Sec. Studies i
jor? —
5. H been: Well satisfied with your ma
sre DRSS gsatisfied with your major? i —

pissatisfied with your major?

y
checked in question
6. Would you again major in the ﬂ.ld(’;n the same year in which

in Peay
if you were re-entercilzg :::t”.. circumstances?

you did enter and un 4

12 - J—
YES



marketing Majors B——— |

7. Would you again major {n

the fielq
were entering Austin Posy tede ..(:) choek. ed in question 4 ¢ ;(;i
YES 11 '
N
0 5

g. and 9. are on the thirq page.

10. Which were the most

1. Agriculture you had outside

2. Freshman English '*%*- o0, uoxocy::,:z” ﬂ'g'l‘"
3. Lidrary Science g 11. Chemistry Courses
4. Literature —p— 12. Physics Courses sl
5. Other English courses —J— 13. CGeology -1
6. Art Appreciation - i: Math Courses i
7. Other Art courses —— -y Journalism —
PomsmER T EBEm O3
9, e Courses ~ 0 *

- 18. Political Science

19. Education courses
"20. Physical Ed. courses ~—

21. Health courses -4
22. FHome Ec. courses —
23. Industrial Art llons
24, Modern Languages -
25. Philosophy e
26. Psychology L
27. Speech & Drama 2
28, Others o
11, Wwhich special courses have you taken since leaving Austin Peay?
l. Hone y
2. Salesmanship 2
3. Banking 0
4, Office Machines 0
§. Data Processing 0
6. Others 6

12, Wwhat graduate work have you completed since receiving your undergraduate
degree at Austin Peay?

None

Currently working for M.A.
Completed M.A.

Currently working for M.A ¢ 45 hrs.
Completed M.A + 45 hrs.

Currently working for doctovate
Completed doctorate

Others

i

. achievements since
13. Have you received any other special .

graduation?
YES __ O

o 15



SRR BELIED T e e

including mi1je C® gradua 103
salary range fop th:e;:i::; ( Pi.&&sg chec):i:gef:;: Aus;in Peay,
Position,) Topriate top
top salag range
below $4, 999
$5,000 to $7,999 .
$8,000 to $10,999 g\
$11,000 to $13,99g ——5—
$14,000 to $16,999 ——
$17,000 to $19,99g T
above $20,000 5
\

15. What office machi

nes have
1. Computers you used fn

s
:
§
(]
!

2. Typewriters lg
3. Dictaphone 4
4. Ten-key adding machinesg 4
5. Full-keyboard adding machines _ 6
6. Mimeograph 2
7. Spirit duplicatop 2
8. Calculator —
8. Others -
Question 8:

0f what value has each of the courses you took in the School of Business
and Economics been to you? (Please indicate the value by placing a
check mark in the appropriate columm. )

Question 9:
Which business courses did you not take at Austin Peay but wished you had?

OF VERY OF OF OF DID NOT
GREAT  GREAT SOME NO TAKE BUT
VALUE VALUE VALUE VALUE WISHED I

HAD TAKEN ACCOUNTING

I\F\

3 1 1 2 Accounting Fundamentals for Mgr. |
33— & 0 Elementary Accounting
E— 3 & n 3 Intermediate Accounting
—0—1{ 0 2 1 Cost Accounting
—— 0 0 Q 1 Advanced Cost Accounting
lL’ T W% g 3 Juce g Auditing

O nced Au
i | g8 0 0 1 m cipal and Government Accounting
——— ] 0 0 0 ; Advanced Accounting
0 0 0 0 Accounting

S B O




continued question 8 and 9;

OF VERY OF OF
OF
AT DID
G TARE it ol TAKE BUT 104
o . . 1 gxs’@rn I
» 2 ‘ | \“. s —— -
2 - ;‘ — = . 0 I Business Administration
| B
L—m I g  3-7T ?u’hh's Mathematics
-»/“U‘”’ o L B *’0——- T (NS o M ntmd“c‘tim to h‘h‘.‘
o | 0 ﬁrs)*~ i ::sh.” S lentions
[ e 1 B = vanced Business Communication
,_ fo,o e 0 | o T —(orporation Finance .
N IS 1 | 0 -~ Advanced Corpor ins
B 771' - B 7737 _J_—lo g‘T_\ 6 Inveﬂtmnt ‘tiﬁn P ce
1 3 [ 3 | 3 qg_ﬁg\ulnus Law
0 0 o ersonnel Mana
— 0 anagement
. 8 Data Processing
. . k Bus. Education & Sec. Studies
| I | 3 0
ol 2 | 3 1 |Personal Typewriting
0 B a0 | 1 :) ’9 :: . Typewriting
T vanced Typewritin
—0— 2 i o0 1l 0 2 Beginning Shorthandl
S p i 0 0 1 Stenography
,,Dfn . 2 Q u Office Practices and Principles
et 1 0 2 Payroll Accounting
- i 2 0 2 O0ffice Manhines
, Economics 2
| ';
| o I 7 _#_3_ 9 1 0 Principles of Economics
—0 1 - a3 0. 1 Intro. to Bus. & Eco. Statistics
L0 L o | 2.t 1.l 3 Price Theory I '
- 0 L 0o 4 2 0 3 Price Theory II
— 0 | o | 3 | 0| \Money and Banking

| M = ] 3
0 | 0 0 I . 1 Advanced Bus. § Eco. Statistics
| ‘ 1 Eco. History of the U. S

0 | o | & ! 2
0 | o | 1 . 1| 5 Labor Economics
L. o 1 6. 1 | 1| 1 Aggregate Economic Analysis I
o I o 4 o0 | 0. 1 Aggregate Economic Analysis II
A__O____j °~L I 0 3 éguu;.ic :i:s § Forecastin
. o o i 1 1.0 _,.,JAM_,Z.,,__L___I_L_L_,_!‘;“_‘,——’——
-0 "t ; 5 0 o International Trade
- L 2 2 Internationd- o 0 ___——
0 — 2 | s 3l 1. ~Government and Business
1 | Marketing
S | ; 0 ,,”Q,J,,eﬁgxm/
J b ﬁ | 0 0 W
= -85 T e inciples of Advertising
I — ‘ e b . o tions
SRR SE— 6 | % | 0o, 2 Public Rel® ment Policies
A S 5 | & | 0
L a ! e L 2
S | y | 8
S | 3 .| S
2 2 | 7
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€C. Studies Major 105

\

AUSTIN PEAY STATE UNIVERSITY

CLARKSVILLE, TENNESSEE

1. Did you complete all your undergraduate work at Austin
Pea
YES B NO #
1
\

2. Which factor(s) influenced you MOSt to attend Austin Peay?
eay

1. Scholastic reputation

2. Economical to attend __—é%__"
3. Location -
4, Parental influence o
5. Friends o0
6. Alumni =0
7. Athletic reputation 0

8. Scholarships 1

9, Other financial aid 1
10. Others 1

3. Which factor(s) influenced your selection of your major in the field
of business?

Demand for qualified people in this field 3
High School teacher or advisor 1
College professor or advisor 0
2
i i
0

Parental influence
Businessmen
Friends

. Others

N EON -
.

3

4. What was your major field(s) of study at Austin Peay?

1. Accounting
2. Business Administration
3. Business Education
4, Economics P
:. :izkegiﬁgies 5~ Men 1, Women 4)
2
major?
5. Have you been: Well satisfied with your e
our major? —_—
gsatisfied with y major? 0

Dissatisfied with your

tion 4
) checked in ques
;sin the same year in which

- circumstan°°3?

. -

6. Would you again major
if you were re-enterin
you did enter and under the s

YES O




7. Would you Sgain major in the g14)4

106
were entering Austin Peg (8) checkeq
YES b Y oday as o f!‘uh-mh uestion 4 1f you
No !
g. and 9. are on the third page. —

10. Which were the most valuable

2. Freshman English 3

3. Library Science 0

4, Literature ] g
§. Other English courses 2 i: G.ologm.
6. Art Appreciation 0 15, 32&.11 -
7. Other Art courses 1 " -
8. Music Appreciation 0 i: :::i:?

9. Other Music Courses 0 18, Pouti:g Science

18. Education courses
20. Physical Ed. courses
21. Mth courses

22. Home Ec. courses
24, Modern mm”.
27. Speech § Drama

28, Others

i

PEEFERPFFT

11, Which special courses have you taken since leaving Austin Peay?
l. None 3
2. Salesmanship
3. Banking
4, Office Machines
5. Data Processing
6. Others

o

o

o

o

.

12, What graduate work have you completed since receiving your undergraduate
degree at Austin Peay?

None
Currently working for M.A.
leted M,.A.
go:;tntly working for M.A + 45 hrs.
Completed M.A + 45 hrs.
Currently working for doctorate
Completed doctorate
Others

il

chievements since
13. Have you received any other special awards or &
graduation? - .



1s. What positions haye you helg
[

including milie
P th:mj_g.. (Ple F‘d\ntin‘ from ustin p 107
Posity the ap, &y,
on ) ht. top
top salary range
below $4,999
$5,000 to $7,999 1
$8,000 to $10,999 3
$11,000 to $13,999 Ny
$14,000 to $16. 999 0
$17,000 to $19.999 0 —
above $20,000 S

]
it

4. Ten-key adding machines

5. Full-keyboard add —_

6. Mimeograph ing -chin“i-‘

7. Spirit duplicator —

8. Calculator o

S. Others 8\
Question 8:

Which business courses did you not take at Austin Peay but wished you had?

OF VERY OF OF OF DID NOT
GREAT  GREAT SOME NO TAKE BUT

VALUE VALUE VALUE VALUE WISHED I
HAD TAKEN ACCOUNTING

Accounting Fundamentals for Mgr. |
Elementary Accountin
Intermediate Accounting
Cost Accounting
Advanced Cost Accounting

Auditing
Advanced Auditing
Municipal and Government Accounting

Advanced Accounting
Tax Accounting

J
|
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wtinmd question 8 and 9:

OF VERY OF OF

OoF
GREAT  CRFAT  SOME  No agp oy 108
VALUE VALUE VALUE VALUE WISHED 1
' , HAD T

| 0 | ~ 1t Business Admini

o 0w o oy - Tusioes Anintstreticn
‘l"fo 7 R . I E— ‘“W
—T 3 0 | 0| oty troduction to Business
o o [ o a7 ——Tsseaness Commmications
[0 0 0 1T 0 T opponey usiness Commmications

o | o 0 1 ] tion Finance
0 o | o 11— Advanced ¢ ation Finance
0 L 1l T nvestaent e Piaenes
t:‘l' T 0 T o ‘3"’"‘““"%&~M
o 0 | o] o] 5 ——flerscunel Hamagssemt
—— 429 2 B e

Bus. Education & Sec. Studies

|
.o i A 0 0 0 Personal Typewriting
NG, SOSSNEE, T N — - Advanced Typewriting
L 0 L 2 1 0 0 Beginning Shorthand
T”L et o, 1 0 0 Stenography

0 2 2 0 0 Office Practices and Principles
| 0 | 2 | 2 0 0 Payroll Accounting
| 0 ’ 3_| 1 0 0 Office Maphines
| | Economics
|
‘ 9 1 0 2 2 0 Principles of Economics
[ g ; 0 1 0 0 | Intro. to Bus. § Eco. Statistics
; 0 0 0 1 0 | Price Theory I

a | 0 | 0 1 0 | Price Theory II

0 | 0 0 L 0 | Money and Banking

. i 0 0 1 0 Advanced Bus. § Eco. Statistics
L o | 0 0 1 0 ; Eco. History of the U, §

- 0 1 0 | Labor Ecor a8
- g 8 0 1 0 A te Economic Analysis I
= g 0 1 0 | Aggregate Economic Analysis II
— 8 —— = - —1 0 | Bus. Cycles § Forecastin
— G 1 U | Pollefismes __
= o 0] 1 0 | International Treds
ﬂ*-ﬁ* Qo 1] _ 0 w
4 ! ;fr—————’l’“"_’"—’ ;
| | | | Marketing

j . ?

o | . 0 RS e —
¢ o . ~ Sales Managemem: . _—
— o O ‘ﬁ"'"’ﬁ ~ppinciples of Advertisin
Y B 0! ) I ~— 0 | public Relations nt Policies
0 1| | - ~"0 | Marketing and Mana
-\\o*, i § 0 | - 0— - 0 e
0 o0 0 in
0 ? 0 L
Lo | o0 | a4

0 | 0 | 0 B u
—_ I e




EVALUATION OF A
LL ¢
TAKEN BY Tg posorS TAKEN o

BUS R WISH
OF VERY ~ OF = OF OF  DID NoT 09
GREAT ~GREAT SOME  NO  TAKE pyp
VALUE ~VALUE VALUE VALUE WISHED T
— ‘ HAD TAKEN
/"__ 1
; ACCOUNTING
A .
8 % | 9 b m Ccﬁuntlng Fundamenta]_s for
43 42 36 ??‘“‘“‘7f-“3ﬁf—EBéssmggg_________________‘-_§
—33 | 26 38 ”“““*—*—g———~fH%gﬁEE§£Z.éESQEEEEEE_______________
T 13 158 9 —~—IE—~_7§iﬁg:fd1ate_Accountin
3 > 1t Accounting o
- 20 Advanced Cost Ac :
13 lg Z; . 16 Auditin <otnting
> 3 17 Advanced iti
| Auditing
[ 20 = = = W
T
1 3 12 g 5 Azzzzzi.and Government -
—IF 4 14 11 Adva o :
SN N——. = ] nced Accounting
BUSINESS ADMINISTRATION
16 32 57 8 0 Business Mathematics
10 33 82 3 0 Introduction to Business
35 36 35 3 5 Business Communications
m 3 3 1 28 Advanced Business Communications
2 16 38 10 10 Corporation Finance
0o | 5 3 . 12 Advanced Corporation Finance
1 10 9 2 33 Investment
24 31 68 7 0 Business Law
10 20 36 9 22 Personnel Management
3 4 7 0 67 Data Processing
BUS. EDUCATION & SEC. STUDIES
6 5 12 1 1 Personal Typewri1.:ir.1g
26 |27 35 7 2 | Beginning Typewriting
28 [ 19 10 3 N Advancc-:d Typewriting
16 | 8 8 Coh Y BeginnlnghShorthand
22 8 T | 2 | 2 Stenography —
RE BT 16 I 1 1 7 Office Practices & Principles
] [ ; z Payroll Accounting
o s o CTE s Office Machines
|13 14 1 16 | 7 <
| R ——,
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OF VERY OF OF  OF  pIp yor
GREAT ~ GREAT SOME  NO  TAKE pyr
VALUE  VALUE VALUE VALUE WISHED 1
HAD TAKEN
4 33 | 67 I . ECON
| — L»\Q\ Principles of gMICS
ntrS conomics
T B 5 12 uction¥6 Bus. ¢ e
- 15 | 16 5 *W
|- 10 1 14 3 8 W
2 22 | 46 | 10 | & S NBOEY
—= 8 | Woney and Bamking———
| Advanced Business £ Eosmomies
| 2 L 1 1 10 Statisties ess conomics
L2 g 40 | 10 3 | Economic History of The 75
—= . j]]:(B) 16* 10 Labor Economics .
e = - A 6 Aggregate Economic Analysis I
= . i 1 8 ggg!"egate Economic Analysis II
- 23 usines
0 S 6 3 13 Public :‘irclzgi:s Rl
0 u 7 9 Q International Trade
1 | 10 23 6 7 Government and Business
MARKETING
7 25 41 2 12 Marketing
6 10 8 9 16 Sales Management
7 12 18 6 21 Principles of Advertising
6 L5 12 & 31 Public Relations
5 5 Y 1 14 Marketing and Management Policies
4 7 5 1 12 Marketing Research
m m 8 1 10 Problems in Marketing
9 3 7 6 7 International Marketing
2 4 | 1y 1 23 Credit and Collections
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